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A Leading Producer of Silicone Protectors 
Trend-setting Fashionable Cases, Excellent Protection & Fit 
Functionality with Elegance, Technology with Inspiration 

Extraordinary Durability 
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MacSense 

australia 


zPRINT Program Shortcut Key 


Dress it, Express yourself 


Please visit www.zcover.com for detail on additional products 


Proudly distributed by MacSense Australia 


www.macsense.com.au 

sales@macsense.com.au 
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AppleCentre 


Find your local AppleCentre at 

www.applecentrestore.com.au 
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ACT 

AppleCentre Canberra City, Cnr Barry Drive & North Road, 02 6257 0808 
AppleCentre Fyshwick, 178 Gladstone Street, 02 6280 0808 

NSW 

AppleCentre Balmain, 252 Darling Street, 02 9555 5200 

AppleCentre Baulkham Hills, Shop 5,350 Windsor Road, 02 9688 6066 

AppleCentre Broadway, Cnr Glebe Point Rd & Broadway, Glebe, 02 8586 1111 

AppleCentre Burwood, 41 Burwood Road, 02 8741 0700 

AppleCentre Central Coast, 1 /188 The Entrance Road, Erina, 02 4367 0838 

AppleCentre Chatswood, 393 Victoria Avenue, 02 8440 6888 

AppleCentre Coffs Harbour, 160a Pacific Highway, 02 6651 5655 

AppleCentre Hurstville, Shop 4,124 Forest Road, 02 9570 5411 

AppleCentre Lismore, 57-59 Molesworth Street, 02 6622 8282 

AppleCentre Newcastle, 38 Beaumont Street, 02 4965 3500 

AppleCentre North Sydney, 222 Pacific Highway, 02 9951 7979 

AppleCentre North Sydney Arthur St, Ground Floor, 146 Arthur Street, 02 9955 4422 

AppleCentre Pymble, 10/859 Pacific Highway, 02 9144 4866 

AppleCentre Sydney CBD, 66 Clarence Street, Sydney, 02 9367 8585 

AppleCentre Taylor Square, 11 -21 Flinders St, Taylor Square, 02 9332 8500 

AppleCentre Wagga Wagga, 128 Baylis Street, 02 6971 7141 

AppleCentre Warringah Mall, Shop 130, Warringah Mall, Old Pittwater Rd, 02 9938 9111 
AppleCentre Wollongong, Cnr Crown and Kembla Streets, 02 4228 4999 



QLD 

AppleCentre Brisbane CBD, 260 Adelaide Street, 07 3220 0400 
AppleCentre New Farm, 34 James Street, 07 3852 1666 
AppleCentre Rockhampton, 90 Musgrave Street, 07 4927 0847 
AppleCentre Surfers Paradise, Shop 7, Cnr Ashmore & Upton St, 07 5504 1000 


AppleCentre Adelaide, 162 Gouger Street, 08 8212 6445 

AppleCentre CBD Adelaide, Shop G7a Rundle Mall Plaza, Cnr Rundle Mall & Gawler Place, 08 8410 8585 
AppleCentre Glenunga, Shop 1,315 Glen Osmond Road, 08 8338 7444 
AppleCentre Norwood, Shop 5,177-193 The Parade, 08 8333 0922 


TAS 

AppleCentre Hobart , 99 Liverpool Street, 03 6238 1000 


VIC 

AppleCentre Berwick, 22 Gloucester Avenue, 03 8768 4600 

AppleCentre Bourke Street, 169 Bourke Street, Melbourne, 03 9639 9444 

AppleCentre Chadstone, Chadstone Shopping Centre. Lower Level, 03 9568 8655 

AppleCentre Chapel Street, 409 Chapel Street, 03 9827 5011 

AppleCentre Elizabeth Street, 399 Elizabeth Street, Melbourne, 03 9329 3911 

AppleCentre Elsternwick, 327 Glenhuntly Road, 03 9530 0110 

AppleCentre Flinders Street, 172-192 Flinders Street, Melbourne, 03 9662 9666 

AppleCentre Geelong, 255 Moorabool Street, 03 5223 1550 

AppleCentre Ivanhoe, 71 Upper Heidelberg Road, 03 9497 4011 

AppleCentre Malvern, 1465 Malvern Road, 03 9824 8544 

AppleCentre Moonee Ponds, 1 Puckle Street, 03 9372 8899 

AppleCentre Richmond, 42 Bridge Road, 03 9429 5002 

AppleCentre South Melbourne, 64 Clarendon Street, 03 9684 3600 

AppleCentre Whitehorse, 546 Whitehorse Road, Mont Albert, 03 9898 9344 


WA 

AppleCentre Albany, Shop 6,69 Lockyer Avenue, 08 9842 9660 

AppleCentre Nedlands, 104 Stirling Highway, 08 9389 0400 

AppleCentre Joondalup, 10/7 Delage Street, 08 9301 5333 

AppleCentre Mount Hawthorn, Shop 5,148 Scarborough Beach Rd, 08 9444 9988 

AppleCentre Perth, Shop 45, Carillon City Arcade 207 Murray Street, 08 9324 3455 
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want a $izzu lax 
Deduction, On-site Service 
and a FREE Black iPod? 


WyseCare PrePaid Service vouchers are fully tax deductible. 
They empower you to do what you do best, leaving 
Designwyse to look after your technical problems. 


Use WyseCare Prepaid Service vouchers for: 

• Troubleshooting existing computer problems. 

• Regular checkups and preventative maintenance. 

• Setting up servers, storage and backup systems. 

• Solving font conflicts and network problems. 

• Setting up internet, email and web server systems. 

• Onsite system software upgrades and support. 

• Training for Mac OSX and Apple applications. 



No callout fees in Melbourne Metro area - save $60 per visit. 
Save 26% off our normal on-site service rates. A minimum of 
2 half hour vouchers required per visit. 


Special WyseCare Offer 
for May and June 2006 

It’s tax deduction time. Receive a FREE Black 
iPod Nano 1GB worth $220 with every book 
of 20 WyseCare Service Vouchers purchased 
for $1220 and paid for before June 30th. 

The iPod Nano can hold up to 240 songs or 
1GB of data in a tiny, cool package with a 
colour screen. 

Each WyseCare 20 Book contains 20 half 
hour vouchers for a total of 10 hours onsite 
support. Vouchers are valid for two years. 
Because they are prepaid, you get a huge 26% 
discount off normal service rates. WyseCare 
service vouchers cover labour costs 



only, so any non warranty parts or 
software are charged for separately. 
A minimum of 2 vouchers is 
required per visit, and if more 
work needs to be done, just 
exchange more vouchers. 
WyseCare Service vouchers 
come with a satisfaction 


guarantee. 


Purchase These PrePaid 
Half Hour Service Vouchers 


For this Bonus 

Price inc And Receive a BONUS Value 


1 Book of 10 WyseCare Vouchers.. $660.00 Free iPod Shuffle 512 KB... $ 100.00 

1 Book of 20 WyseCare Vouchers.. $1,220.00... Free iPod Nano 1GB. $ 220.00 

1 Book of 40 WyseCare Vouchers.. $2,300.00... Free iPod Video 30GB. $ 449.00 

1 Book of 60 WyseCare Vouchers.. $3,300.00... Free iPod Video 60GB. $ 598.00 

1 Book of 80 WyseCare Vouchers.. $3,960.00... Video 60GB & Nano 1GB .. $ 818.00 


Phone now to purchase your 
WyseCare Service Vouchers, 
with a FREE iPod. 

Payment may be made by bank 
cheque, credit card or direct 
deposit. 


MasterCard 


VISA 


OR, instead of a BONUS free iPod 

Receive 5 extra vouchers worth $330 for every 20 vouchers purchased. 


LOOLCALL 9706 8858 ^CHARGE 1800 334 684 

Authorised tfeseBs' 

4/200 Princes Highway Dandenong VIC 3175 Email: sales@designwyse.com.au Web: www.designwyse.com.au 
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Thinking Large Format? 
Think Epson Stylus Pro 

Produce your own large format prints at 
a fraction of the cost of outsourcing. 

ipson UltraChrome Inks produce superb 
Dnoto quality prints that win awards. 

fou gain full control of the printing 
process for fast quality controlled results. 



Toduce high quality postscript colour 
aroofs by using a Fiery RIP. 

ipson Stylus Pro 4800 

"he Epson Stylus Pro 4800 incorporates a unique 17- 
ich (432mm) wide printer design with breakthrough 
olour ink technology, producing archival prints with 
mazing color fidelity, gloss-level, and scratch 
ssistance. The results are simply superb. 

formal Price. $3294 EPSON* 

ipecial Offer $2995 inc Gst 




T hin k 

big! 


pson Stylus Photo R2400 

H inkjet printer designed for fine art 
productions, commercial quality 
lotographs and digital proof printing. 

RP Special Offer $1750 


Epson Stylus Pro 7800 

The perfect printer and proofer for print 
widths of up to 24-inches (610mm) with 
quality, speed and economy. 

RRP$-S9*5. Special Offer $5495 


Epson Stylus Pro 9800 

Designed for high-end-professional graphics 
and photo markets. Quality, speed and 
economy up to 44-inches (1,118mm) wide. 

RRP Special Offer $11,295 


11 prices include GST. E&OE. "Visit www.epson.com.au for information about lightfastness. #Based on 3 year rental T.A.P. Colour RIP should be added for accurate colour proofing. 
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PHOTOGRAPHIC ■ 

:02) 9906 2733 



\ Graphics P l us | 

Ph: (07) 3367 1944 


Designwyse 

Professional Computer Solutions 

Ph: (03) 9706 8858 
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^ Altec Lansing® 

AHP625 

Studio Headphones 
3D Sound for 
DVDs and Games 

$ 149.95 


Get the best quality & great prices for iPod and Mac accessories! 


The Coolest Portable Audio 
System for All Dockable iPods® 

$ 349.95 


The ultimate portable 
audio system for the iPod®! 

$ 249.95 


^ Altec Lansing® 

FX6021 

2.1 Speaker System 
Concert style 
Fidelity in a home 
System! 

$ 349.95 


^ Altec Lansing® 


§§ Altec Lansing® 

Wearable audio 

Sound and Silence 
in Perfect Harmony 

Technology By 
Etymotic research 


T5 TOTAL 

★★★★★ 


miBiB 




$ 349.95 


^ Altec Lansing® 


im 3 


The ideal portable 
audio system for the iPod®! 

$ 349.95 


! Altec Lansing® 


imn 


Portable sound 
for a compact budget. 

$ 169.95 
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imT 
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Hi-Fi iPod® Dock 

XTL100 

Lets you combine the versatility 
of your iPod® with the power of 
your HOME STEREO. 

^ $ 149.95 


HiFi-Link for iPod® nano 

XTL110 

Connect your iPod® nano to your home stereo and 
snjoy music through the best speakers in the house! 

$ 129.95 


AVLABS 

Travel Pack for iPod 

Available with video or nano 
silicon skin 
(AVL810) 

Carry it all, with all the protection 
you need. 

$ 69.95 


A\/ 1 ARC 

3 ini Car Kit for iPod 

CHARGER, FM TRANSMITTER 
& HOLDER 

(AVL868) 

Play music directly from iPod® 
through your FM car stereo! 

$ 69.95 


Ml these products and 

Vly Mac Australia 

)3 9662 9666 

/vww.mymacaustralia. com.au 


more available at 


Streetwise 

Phone|03 9818 2100 
www. streetwi se. com. a u 


Computers Now Pty Ltd 

Phone: 03 9684 3600 
www.compnow.com.au 


3 owermedia Systems 

3 hone: 02 9280 2333 
/vww.powermedia. com.au 


Apple Centre Adelaide 

8212 6445 

ww^applecentre-adelaide.com 


Applecentre Ivanhoe 

Phone: 03 9497 4011 
www. po we r. co m. a u 


www.audii 


r requency Communicatioi 

3 hone: 02 9360 0177 
www. f req u e n cy. co m. a u 


Applecentre Mooneeponds 

Phone: 03 9372 8899 
www.applecentremooneeponds.com.au 


MacSpot 

Phone: 03 9530 0110 
www.macspot.com.au 


nfinite Systems 

=>hone: 07 3210 7400 
vww.infinitesystems.com.au 


iShop Cairns 

Phone: 07 4051 9966 


MacCentric 

Phone: 02 8440 6888 
www.maccentric.com.au 








Presenting MacBook Pro. Now at Next Byte 





• Powered by a dual-core Intel engine. , €^\ :■] .\ 

• Up to four times the speed of the PowerBook G4. Because buying isn’t 

• With built-in iSight and Front Row with Apple Remote. 

• Mac OS X Tiger with iLife '06 featuring iWeb, iWork '06 trial, 
and more. 

Starting at just $3199 (or from $33/wk*). 

Limited stock. Place your order to ensure speedy delivery! 



Faster 




Big savings on Microsoft 
Office for Mac. MlPlV 


Introducing iPod Hi-Fi 


Free introductory training - With every Macintosh purchase from Next Byte you will receive 12 months of training from our Mac exper 


Australia's Macintosh Specialists 


AppleCentre 


SA Adelaide - Head Office 08 8338 7444 Adelaide CBD 08 8410 8585 

VIC Elizabeth St. CBD 03 9329 3911 Bourke St. CBD 03 9639 9444 Richmond 03 9429 5002 

NSW Sydney CBD 02 9367 8585 Baulkham Hills 02 9688 6066 Pymble 02 91444866 Balmain 02 9555 5200 

QLD Brisbane 07 3220 0400 Surfers Paradise 07 5504 1 (XX) WA Nedlands 08 9389 0400 


local call 1300 361 119 
www.nextbyte.com.au 

Subscribe to our weekly email news 
nextbyteenews-feedanextfoyte.com.au 



All graphics are for illustration purposes only. Next Byte reserves the right to change prices & or adjust models according to availability of stock without prior notice. E&OL t Conditions apply. Finance provided to approved applic 
*Rates as at July 1, 200$ with a 36 month contract Subject to change without notification. E&OE. Rounding differences may occur. 








































Focus. 


The Hub. 


Howto. 
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New life for 
old photos 

By Derrick Story 

By scanning old photos 
and film into your Mac 
now, you'll be able to stop 
the aging process and 
preserve irreplaceable 
photos. With the help of 
image-editing software, 
you may even be able to 
reverse some of the worst 
damage. 


Music. 

041 

iPod accessory roundup 

Mobile. 

047 

The smart money's on 
smartphones 

Video. 

051 

Video’s great, but film is 
divine 

Photo. 
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Pro File: Mark Ruff 


Make more time for 
you 

058 

Six productivity tips 

Back up your iTunes 
library 

060 

Musical preservation 


Properly share an 
iPhoto library 

063 

One iPhoto, many users 

Help folder 

066 

Tips and queries from our 
readers 
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Buzz. 

Another ’book hits 
the shelf 

021 

With the release of the 
MacBook, Apple has 
completed the transition 
to Intel on its consumer 
products. Will the new 
machine make a worthy 
successor to the venera¬ 
ble iBook? Read on for a 
first look. 
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Test drive. 

ViewSonic PJ256D 

MM 

NEC LT-30G 

W 1/2 

Toshiba TDP-TW100 

Mt* 

InFocus LP120 

mm 

DELL 3400MP 

MM* 

Epson EMP-760 

MM* 

BenQ CPI 20 

MM 

AMW lab: portable 
projectors 

073 

Big on brightness 

Little Snitch 

MM* 

077 

Fills the gaps in OS X’s 
firewall 


After Effects 7 
Professional 

MM* 

078 

Sports overhauled 
interface and valuable 
new features 

Norton AntiVirus 10.1 

MM 

Intego VirusBarrier 
X4 

MM* 

ClamXav 1.0.3 

Mt* 

Antivirus software 

080 

Mac vaccines compared 


endo 1.0 

MM* 

084 

RSS reading done right 
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Save up to $250 when you buy Office 2004 for Mac 
from 1st April until 30th June 2006. 


Office 2004 for Mac Student & Teacher edition* 
Office 2004 for Mac Standard edition 
Office 2004 for Mac Professional edition 
Office 2004 for Mac Upgrade 
Office 2004 for Mac Professional Upgrade 


Now $199 
Now $475 
Now $599 
Now $299 
Now $419 


Save $50 
Save $174 
Save $250 
Save $100 
Save $130 


In business? Then why not ask us about Microsoft Office for 5 workstations or more. 


Call our Sth Melb or Nth Sydney branches and speak to a licensing specialist. 



g North Sydney 

222 Pacific Highway 
^ t: 02 9951 7979 

sales.nthsyd@compnow.com.au 

% /" 

y<p \ 


1 Chadstone 

1 Chadstone Shopping Centre B72a 

1 t: 03 9568 8655 

1 sales.chadstone@compnow.com.au 

J^LVerm <1 . 

ID A'i " _ _ 

Ih 
a £/f 


South Yarra 

. 409a Chapel St 

1 t: 03 9827 5011 
„ sales.chapelst@compnow.com.au 

^ /d'o 

n 


South Melbourne 

64 Clarendon St 
t: 03 9684 3600 

sales.sthmelb@compnow.com.au 


Malvern 

1465 Malvern Rd 
t: 03 9824 8544 

sales.malvern@compnow.com.au 


Geelong 

255 Moorabool St 
t: 03 5223 1550 

sales.geelong@compnow.com.au 


comp 

nouu 

APPLECENTRE 


www.compnow.com.au 


UNSW 

UNSW Main Campus, Botany St 
t: 02 9385 2377 
sales.unsw@compnow.com.au 




mages for illustration purposes only. E&OE. * For non commercial use. 
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From the Macintosh scene to the magazine. 

By Matthew JC. Powell. 



Hot Links 

www.apple.com/au/macbook/gallery/ 

Back in black 


The new black 

T HE very first transportable Mac, the dubiously-titled “Mac 
Portable,” came in an off-white casing. This machine 
doesn’t really count as a portable because it required a 
small truck to move it, but it set a precedent for light-coloured 
shells. 

When Apple got serious about portability with the PowerBook, 
it went to black (or, more accurately, a dark grey). The shade 
changed over the years - lighter greys, darker blacks - but 
essentially PowerBooks remained in elegant eveningwear for the 
next decade and a half. 

(There was an exception, of course — a limited edition 
PowerBook, maybe the PowerBook 140 if my memory isn’t too 
fuzzy, that came in white. That “white sheep of the family” 
became an instant collectible and still commands a premium 
on eBay.) 

In 1998 Mac portables diverged. The PowerBook line for “pro” 
users came out in metallic shades, while the iBook line for the 
rest of you came in white with “Tangerine” or “Blueberry” trim¬ 
mings before settling back to lovely glossy white. And they’ve 
stayed white for the past eight years. 

Until now. Now, Apple has added black as an option for the 
newly-announced MacBook line of consumer laptops that 
replaces both the iBook and the 12-inch PowerBook. And it’s 
not a glossy black, complementing your black iPod or the 
glossy white of the iBooks and other MacBooks - it’s a matte 
black, more akin to the pre-OS X antique Wall Streets you can 
barely believe you still see people using these days. Or, indeed, 
akin to the casings you find on laptops from non-Apple 
Windows-purveyors. 

And what would you expect to pay for this reminder of 
PowerBooks past, which gives you the ability to sit amongst the 
Dells unobtrusively? Fifty bucks? A hundred maybe? Try two 
hundred and ten smackeroonies. 

The white MacBook with 2GHz processor and 60GB drive costs 
$2099. Upgrade that to an 80GB drive (as you find in the black 
model) and you’re looking at $2189. The black model with other¬ 
wise identical specs will set you back $2399. 

Now, I can accept that there are forces of supply and demand, 
economies of scale and whatnot that dictate that the black casing 
needs to cost more. I find it hard to accept that those forces 
dictate that it’s roughly ten percent more. 

Clearly Apple believes that people will pay a premium for 
appearance. Certainly it has built a deserved reputation for great 
design in recent years and such elements as illuminated logos 
and white earphones have become iconic in technology culture. 

Australian Macworld June 06 


Farewell Phil 

Just a quick note about our longtime contributor, Phil 
Luces. Back in the IDG days Phil was assistant editor on 
Australian Macworld for about a year. He contributed 
various stories to the mag in early 2002 and since June of 
that year he’s been writing the Photo section of The Hub. 
This issue is my 70th as editor, and Phil has been involved 
in some way with more than 60 of those. 

Following his decision to pursue a career in the culi¬ 
nary arts, this issue marks Phil’s last byline in AMW. We 
thank him for his contributions and wish him all the best 
for the future. 

But this is the first time that it has explicitly said “if you want 
to own something different, something exclusive, something 
differentiated entirely by its appearance and not functionality, 
here’s the price tag”. 

I’ll be honest with you here - I’m not a Mac user because my 
Mac looks great. I’m a Mac user because my Mac works great. 
Good design has much to do with that functionality, indeed, but 
appearance makes little difference. If you ever saw my bruised, 
battered, chipped and dented warhorse of a PowerBook G4, you 
would know this to be true. 

When Apple introduced Boot Camp, there was speculation on 
the web that people would buy Macs for their superior design, 
then install Windows on them. I kind of doubt that, but clearly 
Apple thinks design in and of itself is a saleable commodity. 

The black MacBook is a litmus test of the theory. If it doesn’t 
do well (and bear in mind Apple is extremely unlikely to divulge 
if it doesn’t) then the idea will just quietly be dropped and Apple 
may retreat a bit from its belief in design as an end in itself. 
That might not be a bad thing, as it would let Apple’s talented 
designers focus on elements that actually improve functionality 
and usability, rather than worrying about whether or not the 
machine can be worn in public after Labor Day. 

If it does well, then maybe it will usher in a second era of 
choose-your-own-colour Macs. For an extra ten percent you can 
have not only black, but purple, red, green ... maybe even Blue 
Dalmation and Flower Power. 

I know which side I’m on. ^ 
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NEC MULTISYNC LCD GX SERIES MONITORS 


4ms RAIP RESPONSE™ 
FOR SUPER FAST VIDEO 


NEW OPTICLEAR DVM® 
TECHNOLOGY FOR 
SUPERIOR IMAGE 
CLARITY AND COLOUR 
REPRODUCTION 


4-PORT USB 2.0 HUB FOR 
EASY CONNECTIVITY 


340° SWIVEL AND 30° TILT 
ADJUSTMENT 


MULTI-DIRECTIONAL 
NAVI KEY™ SIMPLIFIES 
SCREEN ADJUSTMENTS 


AVAILABLE IN 17", 19" AND 
20" WIDESCREEN 


Working with high end motion video and graphic intensive applications can 
be scary stuff. Slow refresh rates on most LCD screens mean ghosting that 
can be tough on the eyes. 

The new MultiSync GX Series of professional monitors from NEC feature 
screen refresh rates of a frighteningly fast 4 milliseconds*, up to 3 times 
faster than the industry standard. Combine this with our patented OptiClear 
Technology and you really have to see the amazing image clarity and vivid 
colour reproduction to believe it. 

Do your eyes a favour and relax knowing that the MultiSync GX Series 
monitors carry on a long tradition of quality and reliability that has made NEC 
the leader in professional monitors worldwide. 



CALL 131 632 FROM ANYWHERE IN AUSTRALIA OR VISIT US AT WWW.NEC.COM.AU 


















Mac Specialists 


► Pro Audio 

► Digital Video 

► Graphic Design 


Logic Pro 7 


Jinal Cut Studio 


► Professional 
Solutions 


Music 


► Home Use & 
Educational 
Systems 


Authorised 

Solutions 

Reseller 


Ausi/uihi's P/yfexib/, 


Need a new Mac? 


As a professional Mac user, it's hard to find the time 
to search for the solution which best suits you 


Let us do the research for you, to deliver only 
the best quality Mac products available 




And offer you quality support 
through live online tutorials 
and one to one training 




www.everythingmac.com.au 


t0ff99 


Email sales@everythingmac.com.au 
Tel 02 9817 7622 Fax 02 8569 2329 


Official reseller of 
Toffee premium 
leather laptop bags 

www.toffee.com.au 























Instant Music 
letter of the month. 


Mailbox 


Your magazine, your forum. 


Hot Links 


017 


Letters should be e-mailed to matthew.powell@niche.com.au with 
a subject header of “Mailbox” or by post to Australian Macworld 
Mailbox, 3/165 Fitzroy Street, St Kilda, Victoria 3182. Letters of fewer 
than 200 words are given preference. We reserve the right to edit 
letters and probably will. To be eligible for the Instant Music prize, you 


www.apple.com/au/support/itunes/musicstore 

The one and only place to get iTunes Music Store support 

www.choice.com.au 

Choice magazine 

www.sbook5.com 

Address Book utility 


must include your full name and address, including state or territory. 



This issue Conexus (02 9975 
2799) is giving an ADS 
Technologies Instant Music 
valued at $135 to the Australian 
Macworld reader who sends in 
what we deem to be the most 
interesting letter. 

Instant Music allows you to 
record your old LPs and 
cassettes — or any analogue 
source — to CD, MP3 or your 
iPod using Roxio’s Spin Doctor 
and Apple’s iTunes software.. 
Just plug the Instant Music into a 
USB port on your Mac and you 
are ready to begin recording. 
Your old LPs can warp or get 
scratched and your audio 
cassettes will simply deteriorate 
over time. Protect your music 
collection by converting 
into a digital audio format you 
can enjoy forever. 


Looney tunes 

Okay, it’s taken me a year and half 
to fully appreciate the critical 
stance AMW takes towards Apple. 
However, having been at the brunt 
end of a total lapse in Customer 
Care, I now fully understand. 

Further, I feel compelled to 
warn potential iTunes customers 
about the risk of purchasing 
faulty music and receiving no 
refund, apology or even minimal 
acknowledgement for the 
experience. 

After being overjoyed at the 
quality and convenience at its 
launch, iTunes became my source 
for all music purchases. 
Unfortunately, in my gusto I 
recently ignored two customer 
reviews warning me about 
corruptions on Athlete’s new 
album. Then I discovered two 
tracks contain totally unacceptable 
jumps! I duly scoured iTunes and 
found an online support form. Two 
months later and nothing (as the 
other customers also reported on 
their reviews). 

I wrote to Apple. Three weeks 
later an e-mail of the most 
unhelpful kind appears: please 
fill out the online form regarding 
support. 

What is going on when a 
system allows corrupt songs to 
be downloaded, allows people 
to post dire warnings, and, to 
make matters farcical, your shop 
has zero customer service to 
rectify such problems? 


We get a few letters not dissimilar 
to this each month, and the 
problem really boils down to one 
thing: Apple doesn’t make it as 
easy as it should be to get 
customer support on the iTunes 
Music Store. Following the link 
from iTunes’ Flelp menu to 
“iTunes Music Store Service and 
Support" takes you to the US 
Apple web site, which seems to 
be a black hole for Australian 
customers’ queries. Contacting 
Apple in Sydney is no use either, 
since all iTunes customer 
support is handled in the US. The 
one and only way to get a 
response is to go to the iTunes 
Music Store support page on the 
Australian web site (see “Hot 
links") and fill in the form that 
appears on every page there. 
Apple should make it much 
easier to find that page — the 
fact that the Help menu in the 
software takes you to the wrong 
page is a real problem. 

That said, I downloaded one of 
the songs you mentioned, 

Marko, and indeed it skips 
unacceptably. I went to the 
Australian iTunes Music Store 
support site and filled in the 
form, and twelve hours later I 
had a response apologising for 
the problem, promising 
rectification and adding a free 
song credit to my account. 

The problem with iTunes 
Customer Support isn’t that it’s 
slow or unresponsive, it’s that 
it’s too hard to find. — M.JC.R 


Not enough ads? 

Just recently (to me anyway), I 
have just noticed that this time 
of Apple moving to Intel 
processors is probably one of 
the most pivotal for Apple and 
the Mac itself. 

Around the world, there has 
been a lot of advertising for the 
Mac and the iPod but, here in 
Australia, what do we get? A few 
iPod ads — and that’s it. 

I thought the old business 
adage was, “You gotta spend 
money to make money”? If 
Apple wants to make Australia 
just as successful as say the UK, 
then let’s start seeing the money 
being spent — and more ads 
about Macs. The product is 
great — why not tell everyone 
about it? 

Scott Pierce 
Warrnambool, Vic. 

You’re clearly not watching TV at 
the right times, Scott. I’ve seen 
that Mac/Intel ad enough times 
to be thoroughly sick of it. I’d 
expect that once Apple has its 
full line of machines transitioned 
to Intel (especially the higher- 
margin desktop towers) we ’ll 
see a renewed advertising push. 
— M.JC.R 

Know your rights 

In response to Axel Widjojo’s 
letter (AMW 05.2006), regarding 
warranties and extended 
warranties; it is not correct to 
assert that, unless an extended 
warranty has been purchased, 
the consumer has no right to 


Marko Turner 
Carramar, NSW 
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a subject header of “Mailbox”. Entries will be judged by the editorial staff of Australian Macworld. The judges' decision in relation to any aspect of the competition is final and binding on every 
person who enters. No correspondence will be entered into. Chance plays no part in determining the winner(s). Each entry will be individually judged based on its degree of interest. 4. Employees, 
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redress if a product develops a 
fault after expiry of the 
manufacturer’s warranty. 

Choice Australia recently 
published a very useful (and free 
online — see “Hot links”) article 
on Extended Warranties: it points 
out that every consumer has 
statutory rights that are not 
limited by the manufacturer’s 
choice of warranty length. In 
particular, the product should 
function for “a reasonable period 
of time” — of course, just what is 
“reasonable” depends on the 
type of product. “In the ACCC’s 
view a consumer is entitled to a 
refund if, for example, a TV that 
could be expected to last at least 
ten years develops a serious 
fault after 12 months”. Where 
does that leave faulty computers, 
digital cameras and the like? All 
a bit uncertain — but if you feel 
the time is unreasonably short, 
you may have a case, even 
beyond the warranty. 

It does mention that digital 
cameras are one type of product 
that it may be appropriate to buy 
an extended warranty for. 
However, for all products it is 
useful to make sure you know 
what rights you already have 
before paying extra. 

Paul Graveson 
West Hobart, Tas. 

Crossing that bridge 

“Mac? You’ve got to be joking,” I 
said to my son who was ringing 
me on Skype from LA. 

“If you get one we can iChat“. 

“Look,” I said, “I am a PC 
person”. 

Three weeks later I’ve got my 


MacBook Pro on my desk — 
love the screen, iChat is great 
and, hell, why not say it, I look 
pretty cool in the cafe. 

But thank the lord — Steve or 
Bill, I m not sure who — that I 
can write this letter on a sort of 
PC Microsoft environment. It 
feels reasonably familiar — 
damn, where is that right click 
key again? And I am getting a 
little sick of my son’s pedantic 
voice as he lectures me from 
13,000kms about shortcut keys 
— how can I remember all that 
at my age? 

So I purchased your mag. 
Nothing at all for recent border 
crossers. Are you only writing for 
devotees? I really, really want to 
become one. 

How about just a page for 
Microsoft traitors who want to 
learn? 

Peter Dowding 
Perth WA 

Thanks for the suggestion, 

Peter. We’ve run features for 
switchers in the past, but 
perhaps a more regular 
segment would be useful. Look 
for the “Beginners start here" 
section of Help folder to feature 
more tips for switchers in future 
issues. — M.JC.P 

Smell-o-rama 

I had to put the 06.2006 edition 
of AMW down due to the 
overpowering smell. It made me 
feel dizzy and sick. My daughter 
found the letter from Mark 
Fletcher so it seems that this is 
not just something that 
happened to my copy. 


Hopefully, this “odiferous 
magazine” is just a blip but, if it 
is a production-related thing that 
you are going to continue with, 

I’ll have to ask for the balance of 
my subscription to be refunded 
because I won’t be able to read 
it any more. 

Trevor Housley 
Via internet 

We’ve asked our printer to look 
into this odd phenomenon. So 
far we can confirm that it’s not to 
do with the ink they’ve been 
using, but more likely to the 
paper stock. They’re now 
chasing it up with the paper 
supplier to find out why several 
issues of AMW have smelt like 
calamari. Don’t worry, we’ll fix it 
as soon as we can. — M.JC.P 

Correction 

OffTheNet 05.2006 featured a 
program that allows you to copy 
and paste an address block 
from an e-mail and have all the 
details added to the correct 
fields in your address book. 
Unfortunately, the program 
named, AddressBook 
QuickEntry, does no such thing. 
The correct program is Sbook 
5.1 (see “Hot links”). Dan Warne 
has kicked himself black and 
blue for the mixup, which 
occurred when he was 
comparing various programs 
that act as alternatives to Apple 
Address Book. 
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News, views 
ft chatter 
from the world 
of Macs. 

■ APPLE NEWS 

© 

Hot Links 

www.apple.com/au/macbook 

All in the family 

MacBook rounds out 
the consumer Intel line 

J UST as this issue went to press, Apple unveiled its much- 
anticipated MacBook, the company’s replacement for the 
iBook and the 12-inch PowerBook. Featuring the Intel Core 
Duo processor and a 13-inch glossy widescreen display, Apple 
says the MacBook is up to five times as fast as the iBook it 
replaces and four times faster than the 12-inch PowerBook. 

“We have now completed our portable transition,” said 
Philip Schiller, Apple’s senior vice president of Worldwide 
Product Marketing. 

The new MacBook is available in three configurations that range 
in price from $1749 to $2399. Apple is offering a 1.83GHz and 
2.0GHz MacBook in a newly designed white enclosure and a 
2.0GHz MacBook in a black enclosure. 

“Most exciting to a lot of our customers will be the special 
model we made with a black finish,” said Schiller. “The black is 
extra special - we designed this for our customers coming from 
the PowerBook and iBook.” 

The MacBook also comes with a 13-inch glossy widescreen 
display, which is 79 percent brighter than the iBook and the 12- 
inch PowerBook, according to Apple. At a resolution of 
1280x800, the MacBook display provides 30 percent more 
viewing area than the iBook and the 12-inch PowerBook. 

Glossy displays have been available in notebooks from other 
manufacturers for some time, but this is the first Apple notebook 





to include it as a feature. According to Apple, with good reason. 
“People have done glossy displays in the past, but it is only now 
that the quality is at a level that we are happy to put in our prod¬ 
ucts,” said Schiller. “We left it out because the colour changing 
just wasn’t acceptable to us.” 

According to Apple, the glossy coating of the display provides 
much richer colours, blacker blacks, and brighter whites. To opti¬ 
mise the viewing experience, the screen uses an LRGP (low-reflec¬ 
tion glossy polariser) surface coating that significantly reduces 
the amount of reflection. This lower surface reflection helps to 
preserve an image even in high ambient lighting conditions, 
according to Apple. 

While not on the MacBook Pros by default, the glossy display 
is available to those customers as a free option. “Our Pro users 
are used to the anti-glare display on the MacBook Pro and we 
didn’t want to switch that on them,” said Schiller. 

The MacBook comes with many of the same features as the 
MacBook Pro including a built-in iSight video camera, Apple’s 
MagSafe Power Adapter, Front Row, Apple Remote, DVI with dual 
display support, optical digital audio input and output, Gigabit 
Ethernet, Sudden Motion Sensor and a Scrolling TrackPad. 

“Nobody should feel like they have to step down when you buy 
a MacBook,” said Schiller. “You don’t trade-off much in features 
between the MacBook and the MacBook Pro. 

The MacBook will also include other features like built-in 
AirPort Extreme wireless networking, Bluetooth 2.0+EDR, two 
USB 2.0 ports and one FireWire 400 port, a slot-load Combo 
(DVD-ROM/CD-RW) on the low-end and a slot-load SuperDrive 
(DVD±RW/CD-RW) on the high-end. 

“The iBook was always a big seller for us, so it was important 
to come out with a MacBook that blew it away,” said Schiller. 
• Jim Dalrymple 

In addition to releasing the MacBook, Apple also increased the 
speed of its professional-level MacBook Pro and added an 
option for the new widescreen glossy display. 

The $3999 model now includes a 2.16GHz Intel Core Duo 
processor, up from 2.0GHz, and the $3199 model now includes a 
2.0GHz Intel Core Duo processor, up from 1.83GHz. 

The MacBook Pro also offers the new glossy widescreen display 
as a CTO option on both the 15- and 17-inch models at no addi¬ 
tional cost. 

One hoped-for feature amongst potential MacBook Pro 
purchasers, a dual-layer SuperDrive as found in the 17-inch 
model, has still not been added to the 15-inch models. 
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■ FIRST LOOK 

Hot Links 

www.apple.com/au/macbook/macbook.html 

Get your own first look 



Apple's new MacBook 

W HEN the MacBook Pro was introduced in January 
2006, everyone was left wondering: If this is the 
MacBook Pro, where’s the MacBook? Five months 
later, the other shoe dropped. The non-pro MacBook is a 13-inch 
laptop that replaces both the iBook and the 12-inch PowerBook 
G4. Despite its lack of Pro in its name, the MacBook is much more 
powerful and full-featured than the laptops it’s replacing. 

Size matters. Compared to a 15-inch MacBook Pro, the 
MacBook seems quite small. The MacBook is slightly thicker, but 
the MacBook Pro is wider and deeper than its new little brother. 
Likewise, the MacBook is about 250g lighter.. 

But how you view size is a matter of perspective. I like little 
laptops. When the 12-inch PowerBook was released, I glommed 
onto it and wouldn’t let go. Only recently did I reluctantly switch 
to a MacBook Pro, taking on the added size and weight so I would 
be able to actually write about using an Intel-based Mac. 

So from my admittedly skewed perspective as a lover of tiny 
laptops, I can’t help but notice that the MacBook is most defi¬ 
nitely bigger and heavier than the 12-inch PowerBook. (If you’re 
an iBook G4 user, you’ll find the MacBook slightly smaller, but 
slightly heavier.) 

Unlike the 12-inch PowerBook and iBook, the MacBook comes 
with a 13-inch widescreen display with a native resolution of 
1280x800 pixels. (In contrast, the 12-inch PowerBook’s screen 
could only display 1024x768 pixels.) This screen is slightly taller, 
much wider, and quite a bit shinier, since it’s the first Mac laptop 
to feature a screen with a glossy surface. 

If you’ve ever walked past a PC laptop and noticed that its 
screen was incredibly reflective, you’ve seen the same type of 
screen that’s been incorporated in the MacBook. While it’s too 
early for me to have reached a judgment about whether this new 
screen style is an improvement to Apple’s older, anti-glare screens, 

I am sure of this: some people will love it, and others will hate 
it. In the right conditions the glossy screen looks absolutely 
gorgeous; however, it’s also remarkably reflective, and it can be 
quite distracting to continually see yourself reflected back by your 
laptop’s screen. 

Key features. Speaking of love-it-or-hate-it features, the 
MacBook features an entirely new keyboard style for Apple. No I 
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doubt the new style will quickly win adherents as well as vocif¬ 
erous critics, although in my brief tests with the keyboard it 
seemed fine. 

The biggest change with this keyboard is its look. Previous 
Apple laptops have featured keyboards with keys that are wide 
at the base, but narrower at the top. As a result, even though 
there are fairly large spaces between the square areas where your 
fingers contact the keys, there are only tiny gaps down at the 
base of the keys. 

The MacBook keyboard does away with that approach. The 
MacBook’s keys don’t get wider at their base. Instead, they’re 
perfect squares that descend into the innards of the MacBook. 
It’s hard to describe, but it’s definitely a different look and feel. 
(Apple says that the design makes it harder for mischievous 
school students to prise the keycaps off — we’ll wait and see.) 

Speaking of a different feel, the MacBook is reminiscent of the 
original, clamshell iBook in that it doesn’t have a latch on its 
front. Instead, there’s a slight indentation on the MacBook’s front 
edge that lets you grab hold of the display’s frame and open it 
up. Opening and closing the MacBook feels quite comfortable - 
opening doesn’t require too much effort, but the laptop remains 
snugly closed until you really want to open it. And closing the 
MacBook felt remarkably stable and smooth. 

I’m not entirely sold on the MacBook’s mouse button, which 
didn’t move very much when I clicked on it. I found myself 
wanting more tactile feedback when I click, but perhaps I’ll get 
used to it as I use it more. However, I was impressed with one 
new feature of the button: when you click while you’ve got two 
fingers on the MacBook’s trackpad, the button becomes a control- 
click/right-click button. (This is an option; you can turn it on or 
off in the Trackpad tab of the Keyboard 8t Mouse preference 
pane.) It’s not quite a two-button mouse, but it sure beats 
reaching for the control key when you want to see a contextual 
menu. (And it’s a feature the 15-inch MacBook Pro doesn’t yet 
offer, although it does appear on the 17-inch model.) 

Extras aplenty. Although Apple could have skimped on 
features with the MacBook to distinguish it from the higher-end 
MacBook Pro models, it didn’t. The MacBook contains many of 
the same features you would find in a MacBook Pro, including a 
built-in iSight camera and an Apple Remote with built-in Front 













Row software. As with all other new Apple systems, there’s no 
longer a built-in modem. And as with all Macs these days, AirPort 
Extreme and Bluetooth are built in to all MacBook models. 

The MacBook’s also got built-in audio input and output, in both 
digital and audio forms, and support for external displays up to 
the 1920x 1200 pixel resolution of Apple’s 23-inch studio display. 
The MacBook can drive external displays separately from its 
internal display, allowing for true screen-spanning. You can even 
run the MacBook in lid-closed mode, driving a large external 
monitor. (The MacBook does not come with any video adapters, 
however — if you want to drive a DVI or VGA display you’ll need 
to buy a corresponding adapter cable.) 

Although the MacBook uses the same Intel onboard video 
technology as the Mac mini, rather than dedicated video 
circuitry as in the MacBook Pro and iMac, we found that the 
MacBook was able to play back HD movie trailers with ease. 

What’s missing from the MacBook that the MacBook Pro 
provides? The big one is an ExpressCard slot. The MacBook Pro 
also supports dual-link DVI, which lets it drive a 30-inch display. 
There’s also no keyboard backlighting. Several other relatively 
minor features are lacking. 

Beneath the battery. The MacBook’s battery is long and 
narrow, somewhat reminiscent of the original iBook battery — 
but not nearly as gigantic! We’ll work to test the MacBook’s 
battery life, although right now we have no idea how long it’ll 
run on a single charge. 

Underneath the battery you’ll find two SO-DIMM slots, which 
let you take the MacBook up to as much as 2GB of RAM. To get 
to the slots, you’ve got to unscrew a small metal housing and 
then pull back on one of two levers to pop out that particular 
RAM module. It’s relatively easy to do, but it’s a different process 
than on other Mac laptops I’ve seen. 

And here’s a tiny observation: the MacBook doesn’t have little 
rubber feet that are bound to fall off in the first month you own 
the laptop. Instead it’s got big plastic feet embedded in its under¬ 
carriage. And they work quite well while being unobtrusive. 

Big power, little package. Although the MacBook is 
Apple’s lowest-priced laptop, it’s about as far from a “low-end” 
model as you could get. The cheapest MacBook features a dual¬ 
core 1.83 GHz processor. Apple could have chosen to release 
a cheap, underpowered MacBook with an underpowered Intel 
Core Solo processor - the same approach it took with its Intel- 
based Mac mini models - but it didn’t go down that path. As 
a result, even the lowest-priced MacBook is a remarkably 
powerful system. 

And for those who appreciate the MacBook’s small package but 
want to make sure it’s packed with as much power as possible, 
the add-on options for this system are incredible. Yes, a maxed- 
out MacBook will cost you $3284 ($3494 if you want it in black!), 
but for that price you’ll get a dual-core 2GHz processor, 2GB of 
RAM, a 120GB serial ATA drive, and a SuperDrive. 

The iBook might have earned a reputation as a compromised 
low-cost laptop, but the MacBook is as powerful as you — and 
your bank account - want it to be. • Jason Snell 
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■ LEGAL WRANGLES 


Hot Links 

arstechnica.com/news.ars/post/20060501 -6715.html 

Follow the progress of the bill through the French senate 

Adieu to DRM? 

A LTHOUGH most consumers have been happy with the 
combination of the iTunes Music Store and the iPod, a 
digital copyright bill wending its way through the French 
legislature is targeting the very digital rights management (DRM) 
technologies that Apple and Microsoft depend on for online 
music sales. Analysts warn that the bill, if voted into law by the 
French Senate, could have far-reaching effects on music listeners 
in France - including the possibility of online music services 
abandoning that country altogether. 


■ BENCHMARKS 

Mac Book in 
black and white 

T HE 13-inch MacBook outperformed the fastest iBook G4 in 
all but one of our tests and also matched up well against a 
PowerBook with a 1.67GHz G4 processor, according to 
preliminary Macworld Lab tests. 

We tested two of the latest Intel-based laptops: a white MacBook 
with a 1.83GHz Intel Core Duo chip and a black-matte laptop 
powered by a 2GHz dual-core processor. These laptops replace the 
G4-based 12-inch PowerBook as well as the entire iBook line. 

Those MacBook processor speeds are the same ones that first 
appeared in the MacBook Pro line. So it’s no surprise that the 
MacBooks held their own against the Pros on most processor¬ 
intensive tasks like Compressor, Photoshop, and Cinema 4D. 


The proposed law would require that DRM developers reveal 
details of their technologies to rivals who want to build interop¬ 
erable systems. At press time, the French National Assembly had 
approved the bill and sent it to the Senate for a final vote. Apple 
has condemned the bill as “state-sponsored piracy.” 

Apple has gone to great lengths since the opening of the iTunes 
Music Store to block efforts by other companies to crack its DRM 
software. “It’s hard to imagine that opening up the DRM will go 
over well with Apple,” says JupiterResearch vice president and 
research director Michael Gartenberg. 

It’s not likely to go over well with the record companies that 
provide online music services with content, either. Even if compa¬ 
nies like Apple were to comply with the proposed law, record 
companies would surely want some say in the matter. 

“If we’re talking about the notion that no DRM is acceptable 
in France, then no digital music is going to be sold in France,” 
says Gartenberg. “The record companies are just not going to 
allow that. • Jim Dalrymple 


The MacBooks also outperformed the G4-based laptops in these 
tests, with one exception - the Photoshop suite test. 

Also worth noting is the MacBook’s graphics system. These new 
portables use integrated Intel graphics that share the main 
memory, as opposed to the ATI Mobility Radeon graphics with 
dedicated memory found in the MacBook Pro models. You can 
see the advantage of having dedicated graphics memory in our 
Unreal Tournament test. The MacBook Pro tallies 63 frames per 
second, compared to a little less than 18 for the MacBook. The 
1.67GHz PowerBook G4 tallied a score of 21.4 frames per second 
in that test. So if you’re a serious gamer, the MacBook is prob¬ 
ably not the right system for you. Nevertheless, its performance 
in other processor-intensive applications is impressive, especially 
compared to the laptops it replaces. 

We’ll keep testing, so look for a full review with updated test 
results including more reference systems and game scores in the 
next issue of AMW. • James Galbraith 


MacBook Benchmarks 


Best results in bold 

Reference system in italics 

Speedmark 

4.5 

Adobe 

Photoshop 

CS 

Cinema 4D 
XL 9.5.21 

Compressor 

2.1 

iMovie 

6.0.1 

iTunes 

6.0.4 

Unreal 

Tournament 

2004 

Zip 

Archive 


Suite 

Suite 

Render 

MPEG2 

Encode 

Aged 

Filter 

MP3 

Encode 

Average 
frame rate 

1GB 

folder 

MacBook/1.83GHz Intel Core Duo 

154 

2:53 

1:25 

4:17 

1:12 

1:37 

17.8 

3:14 

MacBook/2GHz Intel Core Duo 

160 

2:38 

1:23 

4:11 

1:08 

1:32 

17.6 

3:02 

14-inch iBook/1.42GHz G4 

107 

1:49 

4:29 

8:29 

2:07 

2:19 

14.1 

4:33 

17-inch MacBook Pro/ 

2.16GHz Intel Core Duo 

193 

2:26 

1:06 

3:59 

1:01 

1:28 

63.1 

2:48 

15-inch PowerBook/1.67GHz G4 

131 

1:34 

3:54 

7:32 

1:50 

2:12 

21.4 

3:29 

20-inch iMac/2GHz Core Duo 

217 

2:31 

1:11 

3:22 

1:02 

1:19 

56.0 

2:32 


> Better 

< Better 

< Better 

< Better 

< Better 

< Better 

> Better 

< Better 


Speedmark 4.5 scores are relative to those of a 1.25GHz Mac mini, which is assigned a score of 100. Adobe Photoshop, Cinema 4D XL, iMovie, iTunes, and Zip Archive scores are in 
minutes:seconds. All systems were running Mac OS X 10.4.6 with 1GB of RAM, with processor performance set to Highest in the Energy Saver preference pane when applicable. The 
Photoshop Suite test is a set of 14 scripted tasks using a 50MB file. Photoshop’s memory was set to 70 percent and History was set to Minimum. We recorded how long it took to render a 
scene in Cinema4D. We used Compressor to encode a 6minute:26second DV file using the DVD: Fastest Encode 120 minutes - 4:3 setting. In iMovie, we applied the Aged video effect to 
a 1-minute movie. We converted 45 minutes of AAC audio files to MP3 using iTunes’ High Quality setting. We used Unreal Tournament 2004’s Antalus Botmatch average-frames-per-second 
score; we tested at a resolution of 1,024 by 768 pixels at the Maximum setting with both audio and graphics enabled. We created a Zip archive in the Finder from a 1GB folder.To compare 
Speedmark 4.5 scores for various Mac systems, visit our Apple Hardware Guide—Macworld Lab testing by James Galbraith and Jerry Jung • James Galbraith 
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■ USERS AND GROUPS 


MUG event calendar 

Each month, Macintosh User Groups around the country hold 
meetings and presentations. For more information on topics, loca¬ 
tions and times please visit the listed web site. Unless otherwise 
stated, entry is free of charge. 

To have your event listed here, please e-mail 
matthew.powell@niche.com.au 


June 2006 

Fri 2 

SA Apple Users Club (SAAUC) 

www.saauc.org.au/ 

nextmeet.html 

Southern Highlands Computer 

Users' Group (SHMUG) 

www.shcug.org.au/ 

AppleMac.htm 

Sat 3 

AUSOM 

www.ausom.net.au/ 
nextmeeting.html 
Mon 5 

Gold Coast Macintosh User 
Group 

www.goldcoastmacusers.org.au 
SMUG - Sydney Mac Users 
Group 

homepage.mac.com/sydamug 
Tue 6: WAMUG 
http://www.wamug.org.au 
MacTalk —Newcastle & The 
Hunter Macintosh User Group 
groups.yahoo.com/group/MacTalk 
Wed 7 

Coffs Harbour Mac Users Group 
groups.yahoo.com/group/ 
coffsmacusers 
Toowoomba Apple and 
Macintosh User Group Inc 
(TAAMUG) 

Widgets 

www.taamug.org.au 

SA Apple Users Club (SAAUC) 

Mac Challenges — Q&A 

www.saauc.org.au/nextmeet.html 

Thu 8 

TasMac 

groups.yahoo.com/group/tasmug 
Sat 10 

SMUG — Sydney Mac Users 
Group 

homepage.mac.com/sydamug/ 

Cost: Free for members; 

$22 for non-members 

Sun 11 

Gold Coast Apple Users Group 

home.worldlink.com.au/apple- 

serv/GCUsers.html 


Mon 12 

Macintosh Users Group 
Sunshine Coast (MUGSUNCO) 
www.mugsunco.org.au 
Tue 13 

Macintosh Multimedia Group 
www.ausom.net.au/ 
multimedia.html 
ACTApple 

www. actapp I e. o rg. au 
ClubMac 

www.clubmac.org.au 
Wed 14 

Retirees & Others 
Keynote & A Cook’s Books 

www.ausom.net.au/retirees.html 
Sun 18 

Apple-Q 

www.apple-q.org.au 
Mon 19 

North Queensland Macintosh 
Users Group 
www.nqmug.org 
Thu 22 

Central Victorian Macintosh 

Users Inc (CVMU) 

www.cvmu.net 

www.nicholaspyers.com/ 

presentations/ 

20060622-freesoftware 

Sat 24 

GMUG Geraldton Macintosh 
User Group 
Tue 27 
iMug 

www.imug.com.au 

ACTApple 

www.actapple.org.au 


# i 1030 by Pelican 

protect and organize any iPod™ 



Breathe In. 
Breathe Out: 

Automatic pressure 
release with Gore-Tex 
membrane equalizes 
air pressure during 
altitude changes and 
keeps water molecules 
out 


Keep It Neat: 

Lid organizer stores 
earphones and AC 
adapter 


Tough Shell: 

Polycarbonate body 
resists extreme 
temperatures and 
rough handling 


Secure Locking: 

Super strong Xylex 
latch keeps the lid 
shut after drops and 
hard knocks 


Main Cabin: 

Molded compartment 
holds anf iPodTM or 
iPod Mini with belt 
clip and cable 


Shockproof. 

Waterproof: 

Shock absorbing rubber 
liner doubles as a 
watertight seal 



PELICAN 

You break it, we replace it... forever. 


PELICAN PRODUCTS AUSTRALIA 
Unit 3,65-67 Nelson St, Stepney SA 5069 
Ph: 08 8362 6161 Fax: 08 8362 9326 
www.pelicanaustralia.com 
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■ THE RUMOUR MILL 

Hot Links 

online.wsj.com/public/article/SB114729881894749433- 

0RYg5V1 P3cOKNb715LUzZq56SQ4_20060609.html?mod=tff_main_tff_top 

Well if Walt thinks it’s true, it must be true 



Apple phone the right call 

A N Apple-branded phone is not only a smart decision for 
the company, industry analysts say, but it’s also a neces¬ 
sary move to push another Apple handheld device, the 
iPod, into the future. 

And though the first so-called iPhones would be a year away — 
if they even exist at all — analysts believe a device directly from 
Apple stands a much better chance at success than the iTunes- 
sporting Motorola phones that came before it. 

“The field is open and Apple is the obvious contender to put a 
device in there,” said Roger Kay, president of the market-research 
firm Endpoint Technologies Associates. “Clearly, it won’t open its 
platform enough to let anybody else do a good enough job to 
satisfy the end customer. Apple can and should fill the bill itself.” 

Rumors of an Apple-branded mobile phone are hardly new, 
circulating in some form or another for the better part of four 
years. Each year, speculation seems to grow that Apple has a 
mobile phone in the works - with the only thing coming out of 
Cupertino in that time is Apple’s continued silence on the subject. 

The latest round of speculation was stoked when Wall Street 
Journal columnist Walt Mossberg reported that Apple was 
working on “a media-playing cellphone and a home-media hub.” 
Furthermore, Tokyo newspaper Nihon Keizai Shimbun reported 
in its Saturday morning edition that the president of Softbank, 
Japan’s third-largest cellular carrier — met with Apple CEO Steve 
Jobs. Softbank recently entered into the wireless business when it 
acquired Vodafone’s Japanese unit. 

Softbank issued a press release denying that it is working on 
a phone. 

According to a Kyodo News Service report, the first phones from 
the partnership are expected next year; they’ll likely play down¬ 
loaded songs. Like current iPod music players, these handsets will 
play music downloaded via a personal computer. However, a 
second range of handsets that can directly access the iTunes Music 
Store and download songs is also being planned, the report said. 

If it comes to pass, the deal would be “a smart move for Apple 
because the phone market is so big,” Kay said. “With a billion 



phones a year shipping, even a small percentage of that market 
represents a huge number of platforms. Apple can’t sit by and 
watch others reap that market.” 

Technology Business Research analyst Tim Deal believes the 
timing is right for an Apple phone and points to another recently 
introduced service as an example of what Apple must do in order 
to keep the iPod relevant. 

“The emergence of Verizon’s V-Cast-enabled phones has 
demonstrated that the future of portable media requires on- 
demand content any time and any place,” Deal said. “In order for 
the iPod to maintain its strong competitive presence, it must tran¬ 
scend its current means of wired- connectivity.” 

An Apple branded phone will not be the first device to enable 
users to play iTunes songs. Motorola has released several phones 
that give users the ability to use iTunes on a mobile device, but 
EndPoint analyst Kay believes there will be a big difference. 

“The Motorola phone was a shot in the right direction, but the 
agreement crippled the product to the point where it failed,” Kay 
said. “Apple restricted Motorola’s phone to the point where it 
lacked utility. When Apple does it for itself, it will make sure that 
the phone has sufficient capacity, is elegant enough to attract 
attention, and has the trademark Apple ease of use.” 

Deal agrees with that assessment of the Motorola iTunes 
phones. “Apple had little to no control over the design of 
Motorola’s iPod-enabled phones, and Apple provided only limited 
marketing support to their launch,” Deal said. “An Apple-branded 
phone would feature Apple’s innovation of design, as well as be 
supported by the company’s robust marketing machine.” 

Having a mobile device in countries like Japan could help 
Apple’s sales immensely. While Apple’s iPod music players and its 
iTunes Music Store dominate the legal music download market 
in most countries, it’s only a minor player along in Japan, as are 
competing PC-based services. In 2005, about 96 percent of the 
268 million tracks purchased electronically were downloaded via 
mobile services, according to the Recording Industry Association 
of Japan. • Jim Dalrymple 
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Latest shareware and 
free downloads 


Hot Unks 


■ XCuts Widget 1.0 Freeware X 

(10.4) Universal 

This seriously useful widget puts 
all of OS X's keyboard shortcuts 
in one handy reference pane on 
your dashboard. 

■ RDC Menu 1.03 Freeware X 

(10.3.10.4) Universal 

If you access multiple Windows 
computers via Microsoft Remote 
Desktop, this menu bar item 
makes life much easier with one-click connection. 

■ Whoopie Cushion Widget 1.01 Freeware X (10.4) Universal 

Install this in your Dashboard and your kids will have a gas for hours. 
It even provides a few minutes of enjoyment for “grown up kids”. 

■ PocketMac for Blackberry 3.13 Freeware X (10.3,10.4) 

Universal 

Good news for Blackberry owners: the hardware maker RIM has 
purchased the rights to the excellent third-party syncing program 
PocketMac for Blackberry. It is now a free download. 

■ iAIertU 0.06 Beta X (10.4) Intel only 

Here's a novel use for the iSight in your MacBook Pro: an internet 
CCTV security video of the thief who has stolen it. Activated by 
the MacBook's inbuilt motion sensor, it also has a visual and 
audio “alarm”. 


Stop hunting, we’ve made it easy 


wiMsst 5 MMBI «*** ■ ■ 


all mac os x keyboard 
shortcuts 


ays Next {column we*) 

Stan up Horn CO 

m mouse A ctvate an aopKauon 

♦ Mate oggei nypcasy ms apples to 


Open tana ease) me «wpet dock 
O pen me application* Pieter*nces 


■ PandoraMan 1.0.1 Freeware X (10.4) PPC only 

A small Cocoa program that will stream music from the Pandora 
Project personalised internet radio station, so you can close your 
web browsers without quitting your music stream. 

■ HoudaSearch 1.0b5 $US19.95 Beta X (10.4.5) Universal 

A search tool that uses Spotlight but has an interface more like the 
old-style Apple search that allowed you to define search criteria 
row by row. 

■ DiggUpdate 2.0.1 Freeware X (10.4) PPC only 

This small menu-bar icon will light up when there's a new story is 
on the front page of digg.com, the technology news aggregator. 

■ Unplugged 1.4.2 Freeware X (10.3.9) PPC only 

If you suffer from a loose connector on your Mac notebook 
charger, this tiny utility will notify you if the power is disconnected, 
so you don't get a flat battery surprise. 

■ Bling the Widget 1.0 Freeware X (10.4) Universal 
Express your inner street cat, metrosexual or Mr T with the 
appropriate choice of any of six bling types to be displayed with 
attitude on your Dashboard. 

■ EarthView 0.2.1 Freeware X (10.3.9) PPC or (10.4.4) Intel only 

Watch the Earth in real time as it rotates the continents from day to 
night. The 3D image is made from real satellite photos. 

■ JabMenu 1.1 $US10.00 Shareware X (10.3.9) Universal 

Easy access to your Address Book contacts from the menu bar. 
Has submenus for alphabetical, companies, groups, recently used. 
Also available in an Entourage version (Entourage ABmenu) 

■ Whatsize 10.3.9 Freeware X (10.3.9) Universal 

Runs through your disk and calculates the size of every folder, then 
gives you a list of folders sorted by their size, making it easy to 
identify where your diskspace has gone. 

■ CyTV 0.6pre5 Freeware X (10.2.5) Universal 

If you have an EIGato EyeTV unit, you can use this utility to stream 
TV from one Mac on your home network to another. 

■ Send Photos to iPhoto I.Obl Freeware X (10.4.6) Universal 

Saves photos from multiple messages in Apple Mail at once into 
your iPhoto library. 

■ Sudoko Widget 1.5 Freeware X (10.4) Universal 

The ultra-popular time waster comes to a Dashboard near you. 


Your Online Store for all things Fun.. 

Great range of iPod and MP3 accessories 


Griffin Technology 


Monster Cable 


Harman Kardon Alchemy TV-DVR 


iTrip FM Transmitter 
for 3, 4G iPod and iPod Mini 

DVDirect 

The hottest products at the coolest prices 



a 

J 



Altec Lansing 

m 


i 


SoundSticks II Watch and record TV on The ultimate portable audio 

for iPods, MP3 Players your PowerMac G4 or G5 system for the iPod! 
and Computers with AlchemyTV DVR! 


DVDirect is open for shopping when it’s convenient for you 24/7 

www.dvdirect.com.au email: sales@dvdirect.com.au Ph: 02 9452 6001 Fx: 02 9453 3085 
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The view from the other side of the counter. 




More power to the people 


HotUnks 

www.workchoices.gov.au 

Australian Government’s information web site on the new workplace 
relations system 

www.aph.gov.au/Library/Pubs/rn/2004-05/05rn46.htm 

Global ageing: economic implications for Australia 


N O doubt most of you eyed the introduction in March of the 
Federal Government’s WorkChoices legislation — yeah, those 
new industrial relations laws — with some trepidation. After all, 
the news was mostly bad. Wasn’t it? 

Things may not, in fact, be as bad as all that. Not even for the 
employees — although it is true that some workers’ entitlements have 
been taken away and others placed in noticeable jeopardy — and 
certainly not for the employers. Boo! Hiss!! 

Most of the media hype (in the nicest possible way) has centred on 
the exemption from unfair dismissal laws of all Australian companies 
with fewer than 100 staff. On the face of it, this looks like a law change 
where the benefits flow only one way — towards the employer. Or, in 
this case, the reseller. 

And given that most Australian companies, including most computer 
retailers and resellers, do in fact have fewer than 100 staff, that law 
change could rock workers’ worlds, stealing the 
bread out of the mouths of babes and their desti¬ 
tute mothers and all that. Right? 

Actually, making it easier to get rid of (unsuit¬ 
able) staff can actually free up resources to hire 
staff. That’s not even a quasi-paradox. It is part of 
the purpose of the legislation. 

Many small business owners — including 
resellers — will tell you they have been held over a 
barrel for far too long by having to adhere to 
outdated and inappropriate awards and legislation. 

They’ll lament the difficulty of getting rid of staff 
who, for whatever reason, sometimes do quite 
wrong or even obviously immoral things. It’s not 
just that they maybe don’t get along with people 
at the company or that they don’t fit the company 
culture. It’s not really about staff who dress inappropriately or have 
facial piercings. 

Sometimes it’s about staff who do things such as pilfering, or being 
rude to customers and other stakeholders. Until now, it has proved 
very difficult for small businesses to fire such people if they won’t leave 
peaceably when asked. 

Especially under the previous regime, an employee could have more 
resources to fight a legal battle — unjustified or not — and hold his 
or her small-business-owning employer over the aforementioned 
barrel. Don’t believe me? Ask around. You will hear of some little 
bleeders, I promise you. 

No matter what you’ve read, it isn’t always about the evil capitalist 
bosses exploiting the miserable, powerless, serf-like workers. A 
hundred or so years of unions, Marxist thought and a host of other 
theories and socially democratic principles have done their work and 


today’s employee has access to forms of redress undreamt of by the 
average worker during the Industrial Revolution. 

On top of that, the ageing population and below-replacement birth 
rate in developed nations is upping the ante when it comes to 
attracting workers — especially good workers. The reality is that so- 
called advanced nations are already desperately seeking ways to 
attract more migrants in many fields — skilled and less skilled — 
without raising the ire of a host of people who once took their univer¬ 
sity lecturers too seriously. 

The reality is that employees are starting to gain most of the power 
in these workplace negotiations just by virtue of their scarcity. And 
employers — caught between their insufficiency of customers and a 
hard place — are going to be forced to buckle to a great many worker 
needs and desires or fold up completely. 

New laws may go some way towards redressing the balance. 

As in, not actually giving the employers more 
power (although it is actually employers who 
shoulder most of the business risk) but evening 
things up a bit. 

For two years, this writer worked in the UK in 
various roles. At that time, anybody who had 
worked for less than two years with an employer 
could be fired without cause. After getting over 
the initial shock at “the workers’ lack of protec¬ 
tion” like any good little overeducated lefty/pinko/ 
progressive liberal, this writer suddenly noticed 
how fluid the job market was. 

Finding another job was always easy. This writer 
was even hired once for a hotel job over the 
phone, sight unseen. The interview went like this: 
“Do you have two arms? Two legs? Are you 
friendly? Well, then: come along next week and we’ll start you and give 
you a go.” Your writer, used to jumping through hoop after hoop for 
even the most unskilled Antipodean role, was flabbergasted. 

UK employers did not waste as much time and money on repeated 
interviews and other forms of utter bollocks, which don’t guarantee 
you’ll hire the right person anyway. The only way you can really find 
out if someone is right for a job is by actually hiring him or her and 
trying it out. 

What this writer found was an environment where the stigma and 
reality of employee failure was relatively non-existent. Almost anyone 
could have a chance at success, even in a new field. It was a liber¬ 
ating experience. Then again, maybe your not-so-humble narrator just 
doesn’t interview well. ^ 

Fleur Doldge is a longtime observer of the Mac reseller channel in Australia. 
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ur digital music. 


A Your digital music is here. 

B Put Sonos ZonePlayers 
and speakers wherever 
you want music. 

C Grab your wireless Sonos 
Controller and control it 
all from anywhere. 
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By Derrick Story 


NEW LIFE FOR 
OLD PHOTOS 

How to rescue, restore, and reuse aging prints and negatives 


F OR decades, you faithfully recorded your most precious 
moments on film, picked a few snapshots from the bunch for 
photo albums, and then carefully stored the rest. Now those 
prints are fading. If they’re stored in non-archival albums or - 
heaven forbid - in the attic or garage, they may be aging even faster. 

You can save them. By scanning old photos and film into your 
Mac now, you’ll be able to stop the aging process and preserve 
irreplaceable photos. With the help of image-editing software, 
you may even be able to reverse some of the worst damage. 


Once your photos are digitised, you can search your collection 
with a few mouse clicks; share your photos with others; and 
even use your favourites to create calendars, books, slide shows, 
and more. 

Although scanning decades’ worth of old photos isn’t a quick 
process, it doesn’t have to become a second job. With the right 
tools and an efficient workflow, you can safely scan, catalogue, 
and annotate your old photos, negatives, and slides in your 
spare time. 














www.hamrick.com 

VueScan software lends Mac compatibility to a plethora of unsupported printers 

www.thepluginsite.com 

Get ColorWasher and other great plug-ins for Photoshop 

mm 011 


Hot Links 
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What you’ll need. If you’ve already made the switch to 
digital photography, you probably own many of the tools you’ll 
need for this project. 

Scanner. If you have the time and the patience, the best way to 
digitise your prints, negatives, and slides is to scan them yourself. 
In recent years, the quality and affordability of consumer scan¬ 
ners have improved — making them well suited to this type of 
project. (For advice on buying a scanner, see “Selecting a 
scanner” on page 37) 

By scanning your old photos yourself, you’ll have maximum 
control over the handling of your prints - some of which may be 
very fragile — and over the quality of your scans. The downside 
is that scanning can be a labour-intensive process. However, once 
you have your system set up, you can work on the project while 
you answer e-mail and handle other mundane computer chores. 

Of course, if you don’t have the time or the patience to take on 
the task of scanning, you can pay someone to do the work for 
you (see the sidebar “Scanner for hire”). 

Photo-management software. Once your old photos have been 
scanned, you’ll need a way to organise the new files. Apple’s 
iPhoto software is a great choice because it’s powerful and afford¬ 
able. However, any photo-management software that helps you 
group photos, add keywords, and make backups will do the trick. 
Image-editing software. If your prints and negatives have been well 
preserved (ideally in archival albums or sleeves, and in a temperate 
climate), your scans may not need much touch-up work beyond the 
occasional exposure adjustment or the removal of a few dust spots. 
In these cases, iPhoto’s image-editing tools should suffice. 

Pictures that have faded because of exposure to light and air 
or that have been damaged by careless handling and storage will 
require a bit more help. In these cases, you’ll need a full-fledged 
image editor such as Adobe Photoshop CS2 or Photoshop 
Elements. These programs offer powerful image-correction tools, 
layer controls, and masking features that give you precise control 
over specific areas of your photos. Plus, both programs support 
a variety of specialty plug-ins that can help you restore natural 
colours and even reduce grain. 

Storage space. Creating high-quality scans doesn’t just take time; 
it also requires considerable hard-disk space. For example, 100 

Stick with the original 

Many of us have negatives and prints of the same photos. In 
most cases, you’ll get the best results by scanning the nega¬ 
tive. Prints are second-generation interpretations of your nega¬ 
tives. Often those prints have been made in one-hour photo 
shops, and they’re probably not of the highest quality. Plus, 
negatives tend to degrade more slowly than prints, so they are 
likely to be in better shape. 

However, if you made your own prints in a darkroom and the 
prints are still in good shape, you may want to scan these 
instead of the negatives — especially if you’ve manipulated the 
image with dodging and burning. You don’t want to lose all of 
your hard work by reverting to the original negative. 


4x6-inch prints scanned at 300 dpi (dots per inch) - the lowest 
resolution I recommend - take up more than 600MB of space. If 
you’re digitising a lot of images, I recommend investing in an 
external hard drive with a FireWire or USB 2.0 connection. If 
you’re on a tight budget, then using DVDs is a reasonable - 
although certainly more cumbersome — alternative. 

Step 1: Set up your scanner. Set up your scanner, and load 
the driver software. If you have an older scanner, check the manu¬ 
facturer’s web site to see whether there’s an updated version of 

Scanner for hire 

If you don’t have time to scan your entire photo collection 
yourself, you’ll have little trouble finding someone happy to 
do the job. 

Companies such as Simdata (see “Hot links”) will accept 
your bundled-up prints, negatives and slides, scan them, 
perform basic image correction, and then send you the origi¬ 
nals along with the digital files on CD or DVD. Your images 
are retained on Simdata’s server for 30 days in case correc¬ 
tions are required, but beyond that they’re deleted to protect 
your privacy. The service isn’t inexpensive. You’ll spend $1.00 
for each print up to 5x7 inches and $2.00 for each print up to 
20x30cm (why the measurements turn metric at larger sizes 
is anyone’s guess) and in either case a $6.00 setup fee. 
Corrections and repairs cost $5.00 per photo. Custom 
services are also available. 

Not all scanning services are created equal. Be sure to read 
the fine print on a company’s web site, so you know exactly 
what services are included with the price of a scan. And 
before sending any scanning service all of your precious 
memories, perform a trial run. Send the service a few slides or 
prints you have duplicates of, and see how it performs. Are the 
scans high quality? Were your materials returned in good 
shape? Are customer-service representatives available to 
handle your questions and problems? Once you’re satisfied 
that a scanning service is reliable, you can begin to send 
batches of your pictures for archiving. 
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the driver. If no driver is available, you can try third-party soft¬ 
ware such as Hamrick Software’s VueScan (see “Hot links”), which 
adds support and scanning controls for more than 400 scanners. 

In addition to providing a stand-alone application that you can 
use to control the scanning process, many scanners also include 
a plug-in that lets you control the scanner through Photoshop or 
Photoshop Elements (indeed, some scanners only provide support 
via plug-ins). Once you install the plug-in, you can access the 
scanner while in either program by going to File: Import and 
selecting the name of your scanner. 

Step 2: Choose scanner settings. Before you begin 
scanning, take a moment to organise your material. I find that 
it’s helpful to scan prints of similar sizes during a session. This 
lets you use the same settings from scan to scan. 

If you’re scanning a print, simply place the photo face down 
on the scanner’s glass surface. If you’re scanning a negative, 
you’ll probably need to place it in a special holder before you 
can scan it. Make sure the film’s emulsion (the shinier side) is 
facing the correct direction - usually toward the scanner’s light 
source. Otherwise, your image will be reversed on your monitor. 
You may also need to remove the white backing in the scanner’s 
lid to reveal an additional light for scanning transparent images 
(see your scanner’s manual for details). 

Close the lid and launch your scanning software. You’ll typi¬ 
cally have two options here: Simple mode and Advanced mode. 
Simple mode requires fewer decisions but often comes with 
constraints, such as lower scanning resolutions (see the screen- 
shot “Full-featured scanning”). You may want to experiment to 
see which mode gives you the best results. I’ll walk you through 
the process of using the Advanced mode. 

Get a preview. Start by clicking on the Preview button. This 
generates a quick look at your print so you can make sure it’s 
positioned properly. Once the image is on your screen, use the 
selection tool to draw a box around the specific area you want to 
scan. There’s no need to scan the entire glass surface. 

Full-featured scanning. In Simple mode (left), Canon’s CanoScan 
plug-in limits the scanning resolution to 300dpi. Advanced mode lets 
you choose from a much greater variety of resolution options and 
control additional settings. 


A clean scan is a 
happy scan 

Dust is a good scan’s worst enemy. You’ll save yourself a lot of 
frustration by making sure your source material is as clean as 
possible before it goes on the scanner. The best way to do this 
is to wipe prints with a lint-free photo cloth, starting at the top 
of the image and pulling straight down. No need to press hard 
— a light brush should be enough to sweep off the particles. 

Cleaning slides and negatives is a bit trickier. Start by blowing 
off any loose dust with a bulb blower (canned air can leave 
harmful propellants on your film). If particles remain attached 
because of static electricity, you can purchase an antistatic 
brush to wipe lightly on the surface. Err on the side of gentle¬ 
ness. It’s better to remove the flaws later in your image editor 
than to risk damaging your precious originals. 



Set colour mode. Next, choose a colour mode for your scan. 
The options are usually Greyscale, B8tW, and Colour. For colour 
prints, the choice is obvious. However, I often choose Colour 
mode even when scanning black-and-white prints. The finished 
file still appears as a greyscale image, but it also supports RGB 
tools, such as Photoshop’s Channel Mixer, for additional 
image-enhancement options. 

Set print resolution. The next 
choice, Output Resolution, is an 
important setting — and often a 
difficult one to understand. 
Unless you plan to use your 
images only on the web or as e- 
mail attachments, I recommend 
a minimum resolution of 300dpi. 
If you use a lower resolution, 
you won’t capture enough data 
to make high-quality prints at 
the same size as the original - 
never mind making enlarge¬ 
ments. In fact, you may need to 
go higher than 300dpi. 
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Counting pixels 

When choosing your scanning resolution, you’ll need to balance 
your desire to make large prints with the amount of file space 
you’re willing to give up. The following tables show that a 4x6- 
inch snapshot scanned at 300dpi can easily produce a photo¬ 
quality 5x7-inch print. However, if you scan the same snapshot at 
600dpi, you can make much bigger prints from that file later on. 
Notice how the file size swells, too. You go from a 6MB file at 
300dpi to a 24MB file at 600dpi. And keep in mind that the quality 
of the source material needs to be good if you’re going to make 
large prints. Otherwise, you’re just magnifying the image’s flaws. 


Output resolution guide 

Original Scan 

print size resolution (DPI) 

for prints 

Typical file 
size (MB) A 

Maximum print 
size at 240 DPI 

4x6" 

300 

6 

5x7" 


600 

24 

10x15" 


1200 

98 

20 x 30" 

5x7" 

300 

9 

6x9" 


600 

36 

12x18" 


1200 

144 

25 x 35" 

8x10" 

300 

21 

10x12" 


600 

82 

20 x 25" 


1200 

330 

40 x 50" 

A When saved as a TIFF file. 



Output resolution guide 

for 35mm film 

Original 
negative size 

Scan 

resolution (DPI) 

Typical 
file size (MB) 

Maximum print 
size at 240 DPI 

35mm 

2000 

15 

8x12" 


3000 

35 

12x18" 


4000 

61 

25 x 38" 


A When saved as a TIFF file. 


When choosing a resolution, consider the quality of your source 
material and the size at which you might want to reproduce the 
image in the future. If you’ll want to reprint the photo only at its 
original size or smaller, a resolution of 300dpi should suffice. 
However, if you want prints bigger than the original, I recom¬ 
mend an output resolution of 600dpi. If your print is in particu¬ 
larly good shape and you’d like to make a very large reproduction, 
you may even consider scanning at 1200dpi (if your scanner offers 
this resolution). Keep in mind that file size and scanning time 
increase substantially as you up the resolution. So you’ll need to 
balance your ambition for getting as many pixels as possible with 
the realities of your storage space and free time (see the sidebar 
“Counting pixels” for guidelines on choosing the right resolution). 

You should also consider whether your original image justifies 
saving all of those extra pixels. You won’t be able to make a stun¬ 
ning llxl4-inch print from an underexposed, grainy 4x6-inch 
photo just because you scan it at 600 dpi. 

Set resolution for negatives and slides. Slides and negatives are 
much smaller than prints and therefore require a much higher 
output resolution. If you plan to print 8 x 10-inch or smaller copies 
of your negatives, a 2000-dpi output resolution should suffice. 
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Additional options. Some scanners let you try to address common 
image problems during the scanning process. The most useful of 
these options is the Reduce Dust And Scratches filter, which 
attempts to eliminate dust spots and light scratches. Be careful 
when using this filter, as it may incorrectly detect a scratch or 
spot and remove valuable detail from your image. Be sure to 
check its work. Also keep in mind that the filter can only do so 
much. For severely marred material, you’ll need to perform more- 
selective retouching with your image editor (see the sidebar “Tools 
for turning back time”). 

Other scanning options you may find useful are Fading and 
Grain. These work particularly well with old prints that time has 
mistreated or that weren’t of very high quality to begin with. For 
example, older film often shows more grain than we’re used to 
seeing today. Although you probably can’t eliminate the grain 
entirely, using Grain correction may at least reduce its appearance. 

Unless you’re scanning photos from a newspaper or magazine, 
you can safely ignore the Descreen option. I also tend to ignore 
image-adjustment tools such as Levels or Curves, which can slow 
down the scanning process. If your originals are good, today’s 
scanners will produce great-looking digital files without much 
tinkering. If the images do need extra help, I’d rather work with 
the tools in Photoshop to restore them. 

When you’re done, click on the Scan button. The scanner will 
make its final pass and display an electronic version of the picture 
on your screen. Most scanners preserve scan settings from one 
job to the next. So if your next scan uses the same medium, you 
shouldn’t have to do much work. If you’ll be switching back and 
forth between different media, see if your scanner will let you 
save your settings as a preset. This way, you can quickly switch 
between setups without having to retype all of the numbers. 

Step 3: Save your images. Once you’ve made your scan, 
the first thing you should do is save a full-quality version of the 
file. This is the version you’ll use as a backup (in case you ever 
lose or otherwise muck up your working copy). To ensure that 
you retain all of the data your scanner captured, I recommend 
saving your pictures in an uncompressed format, such as TIFF. 
Yes, the file size for each picture will be larger than if you used 
a compressed format such as JPEG, but you won’t be throwing 
away any data in the process. Remember, you don’t want to have 
to go back and rescan. Later, I’ll show you how to make working 
copies of your images for easier editing. 

When saving your files, use a consistent naming convention. 
This will make it easier to track down your photos later. I prefer 
scan_0001_description.tiff. The first part lets me know that this 
is a digitised version of a print or negative. The number provides 
an easy way to link this scan with the original version of the 
image (I then label the print or negative with the same number). 
The short description aids in searching. 

Step 4: Back up master scans. Once you’ve completed 
a batch of scans, back up your uncompressed files to an external 
drive or to DVDs for safekeeping. For maximum security, you 
should always make two backup copies of your masters. They 
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can be two external hard drives, two sets of DVDs, or any combi¬ 
nation of media. Then save your masters in two different loca¬ 
tions — for example, one at home and another at the office. 

Step 5: Make working copies. Uncompressed files are 
important for backups, but the large flies are cumbersome for 
everyday use — especially if you’ll be using them with iPhoto. 
The solution is to create JPEG versions that can serve as working 
copies of the originals. JPEGs take up much less disk space and 
require less power to process. 

Now, you could open up each master file in Photoshop or Preview 
and use the Save As command to create a JPEG version. If you have 
OS X 10.4 (Tiger), you can streamline this process with the help of 
Automator. Setting up this workflow takes a few minutes, but you’ll 
get the return on your investment the first time you use it. 

To build your workflow, you’ll first need two folders: one with 
the master files you want to convert, and one for the finished 
JPEGs. Then go to the Applications folder, and open Automator. 
You’ll construct your workflow by dragging items from the 
Action list into the workspace on the right. Here’s the list of 
actions you’ll need for this project, in the order in which they 
should appear (see the sidebar “Put your files on a diet”): 

Finder: Get Specified Finder Items. This action tells Automator 
which files to convert. Leave the Name field and the Path field empty. 
Preview: Open Images in Preview. This action opens all the 
images in Preview. 

Preview: Scale Images. This step is optional. It lets you scale your 
scanned image to a more manageable size (in other words, it throws 
pixels away). For images that you plan to print, skip this step. For 
images that you’ll mainly be viewing on screen - in slide shows or 
on the web — scaling down will save you considerable time and 
disk space. Remember, you can always return to your archived 
master file if you decide later that you’d like to make a print. 

When you drag the action into your workflow, Automator will 
ask you whether you’d like to add a Copy Finder Items action. 
Choose Don’t Add. You’ll specify a new location in a later step. 
Choose By Percentage from the pull-down menu, and use the 
arrows to select the percentage you’d like to scale to. (Due to a 
bug in the program, just typing in the percentage won’t do the 
trick. The field will revert to 480 percent the next time you open 
it.) I recommend scaling to 50 percent. 

Preview: Change Type of Images. This is where you’ll specify the 
new file type. Automator will give you the same warning as in 
the last step. Again, choose Don’t Add. Open the To Type pull¬ 
down menu, and choose JPEG. 

Finder: Move Finder Items. Open the To pull-down menu and 
choose Other. Navigate to the folder in which you’d like to store 
your compressed JPEGs, and then click on Open. 

To get the most out of your new workflow, I recommend 
saving it as a Finder plug-in. This lets you access the workflow 
by simply control-clicking on selected files. In Automator, go to 
File: Save As Plug-in. Select Finder from the Plug-In For pop-up 
menu, and give your workflow a name. To run the workflow, 
select a batch of master files that you’d like to convert, and then 
control-click (or right-click if you have a multi-button mouse) 


and select your workflow from the Automator submenu in the 
resulting contextual menu. 

Before you convert a whole batch of scans, test your workflow 
with one image to make sure everything operates correctly. If 
there’s a hitch, don’t panic. You probably just need to make a 
minor adjustment, such as pointing to the right folder or image. 
Once you’re satisfied with the results, try running the workflow 
on a batch of ten images and see how your Mac performs. 

Step 6: Add copies to iPhoto. Once the Automator work- 
flow has run and you have your JPEGs, you can drag them into 
iPhoto to organise them. By default, iPhoto will copy the files 
into its own file structure. (iPhoto ’06 lets you avoid copying 
your digital images into its managed library; you can instead 
point iPhoto to a folder elsewhere on your drive. However, this 
feature introduces a new set of complications. I recommend 
sticking with the managed-libraiy approach.) 

You can now remove the original images from your Mac’s hard 
drive, knowing that they are safe and sound on backup drives 
and discs. And be sure to maintain the same file-naming conven¬ 
tions for your JPEGs that you used for your masters. That way, 
you’ll be able to match up the versions later if necessaiy. 

Step 7: Add image details. Digital cameras embed impor¬ 
tant details such as the photo’s date and camera setting within a 
file, but scanners don’t know anything about your original image. 
If you want to take advantage of search tools, you’ll need to 
supply this information yourself by adding keywords and captions. 

Two birds, one stone 

Since you’re going to the trouble of scanning, why not also use 
this opportunity to get those precious mementos organised and 
adequately protected once and for all? As you finish scanning, 
place each print or negative in a photo-safe sleeve organised in 
a binder. (Sleeves typically cost about 25 cents per page.) Most 
brands of sleeves, such as Print File Archive Preserves (avail¬ 
able from good photography suppliers), provide room along 
the edges of the sleeves so you can add information such as 
the date of the photo and, in the case of this project, the file 
name of the scan. This is a great way to match up your hard 
copies with the file name for the corresponding digital image, 
saving you precious time if you need to rescan for any reason 
— or if you just want to hold the original in your hands. 
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Add vital data. Details such as when and where the shot was 
taken, who the subjects were, and what was happening at the 
time will be valuable as the years go by. One of the easiest ways 
to add this type of data is with iPhoto’s Information panel. To 
display this panel (if it’s not already visible), select an image and 
then click on the Show Information button at the bottom of the 
Source column. From here you can change the date to reflect 
when the photo was taken, supply a rating (to quickly weed out 
the good from the bad), and add a useful caption in the 
Comments field (you can also use caption data as a search tool). 
If your cursor is in one of the Information panel’s text fields, you 
can quickly jump to the same field for the next image by pressing 
S-right bracket (]). Pressing left bracket ([) moves you to the 
previous image. 

Add keywords. Keywords give you another way to retrieve your 
images from within your iPhoto libraiy. For example, I add the 
keyword Scan to all my scanned images. Later, I can simply click 
on the Scan keyword to see just the images that were part of my 
archival project. 

To add keywords, select an image in your library (or M-click to 
select multiple images), then go to Photos: Get Info. Click on the 
Keywords tab, and then click on the box next to keywords you 
want associated with your pictures. If the keyword you want to 
use isn’t already listed, you can add it by opening iPhoto’s 
Keywords preference pane. Click on the plus-sign (+) button, and 
then type the word you want to add. Your additions will imme¬ 
diately appear in the Keywords tab of the Get Info box. 


Just the beginning. Once you have your prints and nega¬ 
tives scanned, catalogued, and labelled, you can work with them 
as you would any digital photos. And with a photographic history 
that goes back past 2001, you can create photo projects that tell 
a larger story. Best of all, you’ll have preserved some of your 
family’s most precious documents and mementos from the 
ravages of time. ^ 

Put your files on a diet. This Automator workflow lets you convert your 
space-hogging TIFF files into more-compact JPEGs. Save the workflow as 
a Finder plug-in, and you can access it by control-clicking on any selected 
files in the Finder. 



Tools for turning back time 


If your prints have been sitting in a drawer or a shoebox for 
the last decade, they’re probably looking a little worse for 
wear. The two biggest problems you’ll face are blemishes 
(such as scratches, dust spots, tears, and smudges) and 
faded colours. With the help of an image editor and some 
third-party software, you can do a lot to restore some of your 
photos’ original beauty. 

Removing dust spots and imperfections. Most scanning utili¬ 
ties will take a stab at removing dust and minor scratches from 
your images. For flaws they miss, iPhoto’s Retouch tool is a 
good second line of defence. To use it, switch to Edit mode in 
iPhoto, click on Retouch, and then click once on the offending 
spot. iPhoto will fill in the area with its best guess at what should 
be there. 

If Retouch doesn’t solve the problem, you may need to pull 
out the heavy artillery — Adobe Photoshop or Photoshop 
Elements. Both offer a collection of useful tools for masking 
image flaws, including the Healing Brush and Patch tools. My 
favourite choice for minor flaws is the Clone Stamp tool, which 
lets you replace dust spots and nicks with pixels from another 
part of the image. With the Clone Stamp tool selected, choose 
a brush size just slightly larger than the imperfections you’re 
trying to fix, and then option-click on an area in the photo that 
has the same tone and colour as the section you’re repairing. 
This becomes your sample area. I often find that the best 
sample area is located right next to the imperfection. Next, 
centre the tool over the flaw, and click once. If you don’t get a 
complete repair the first time, keep clicking until you do. To 
sample a new area of the image, option-click again; the Clone 
Stamp will then use that area for your repairs. 

Restoring colour. Correcting faded colours is a bit more 
complicated than correcting a colour cast (something iPhoto, 
Photoshop, and Elements all do pretty well). That’s because 
light and ozone affect different colours in different ways. One 
of the easiest ways to restore faded colour photos is to use a 
Photoshop plug-in designed specifically for that task. My 
favourite is the $US50 ColorWasher 2, by Photo Wiz (see “Hot 
links”). ColorWasher does a great job of restoring faded 
colours in scanning projects (see the screenshot “In living 
colour”). Its Easy mode guides image-editing novices through 
the restoration process, and its Advanced mode allows more- 
precise corrections. 



In living 

colour. 

ColorWasher 

makes easy 

work of 

restoring 

vibrant 

colour to 

faded 

photos. 
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SELECTING A SCANNER 


Buy a printer, get a scanner 


B EFORE purchasing a scanner, take stock of the types of 
media you’ll need to digitise. Do you primarily have 
negatives or prints? Are all of your negatives 35mm, or 
do you have wide-format negatives as well? These factors will 
have an impact on the type of scanner you use. 

For this type of project, there are two main categories of scan¬ 
ners: flatbed and film scanners. 


If you don’t already own a good ink-jet printer and are planning to 
buy a scanner for this project, you might want to consider getting 
a multi-function printer (MFP) instead. Canon, Epson, Hewlett- 
Packard, and many other companies sell photo-oriented MFPs that 
can scan, print, and serve as a photocopier. The Epson Stylus Photo 
RX700, for example, can scan 35mm film and slides as well as 
prints, make borderless prints of your scans, and even print onto 
special CDs and DVDs to help you quickly identify backup discs. 




Flatbed scanners. If you’ll be scanning a variety of media, 
the best choice will be a flatbed scanner. Though they’re designed 
primarily for scanning prints and other hard copy, many flatbed 
scanners include adapters for scanning different film formats. 

Although you can pick up a basic scanner for well under $100, 
we don’t recommend doing so. We’ve found that many of these 
inexpensive scanners use inferior optics. For archival projects 
such as this, you’ll want to get the best information possible out 
of your scans. 

Resolution and bit depth were once top considerations of people 
shopping for scanners, but thanks to improvements in scanning 
technology, these specifications aren’t as much of an issue nowa¬ 
days. Unless you need museum-quality reproductions, almost all 
of the scanners on the market today are more than adequate for 
archiving 4x6-, 5x7-, and 8xl0-inch prints. That said, there are 
a few features that may improve your scanning experience: 
Connectivity. Most scanners currently on the market connect to 
the Mac via USB 2.0. This should be adequate for most scanning 
tasks. If your Mac doesn’t support USB 2.0, consider buying an 
inexpensive upgrade card, as scans can take twice as long at the 
slower speed. A few scanners also offer a FireWire connection. 
If you’ll be scanning most of your material at very high resolu¬ 
tions, a FireWire connection will help speed up the process of 
transferring your scanned images to the Mac. 

Film adapters. Make sure that any scanner you use includes 
adapters for the type of film you’ll be scanning. Although many 
mid-range scanners offer adapters for 35mm 
film, some also expand those options to 
support mounted slides, medium-format film, 
and more. You should also pay attention to 
how many frames the adapter can hold at 
once. Some can batch-process multiple film 
strips — reducing the number of times you’ll 
have to reload the film adapter. 

Software. Almost all scanners come with their 
own scanning software, which often includes 
features such as dust and scratch removal and 
colour correction (although we recommend 
performing serious image correction in a dedi¬ 
cated image editor). If you’ll be scanning film 
and prints, you may want a scanner that 
includes Digital ICE. Part software and part 
hardware, Digital ICE uses a special infrared 
light to detect dust and scratches on your film 
and then removes any trace of them during the 


scanning process, using the surrounding pixels to fill in the 
missing data. Unfortunately, Digital ICE is typically included only 
with higher-end (that is, expensive) scanners. 

Film Scanners. If you’ll be scanning only film, you’ll get the 
best results from a dedicated film scanner, such as the Nikon 
Coolscan V ED. Although they tend to be more expensive than 
flatbed scanners and are less versatile, film scanners take up less 
room and generally produce better results. Many film scanners 
let you feed your film in directly, bypassing clumsy adapters, and 
if there are holders, they tend to be easier to use than the ones 
that come with flatbeds. ^ 


Low-end flatbed scanner 


Mid-range flatbed scanner 


^ CanoScan 8400F ($349), 
from Canon (www.canon.com.au): 
This is a great all-around scanner. It 
supports 35mm slides and film, produces 
very good scans, and gets the job done 
quickly — all at a reasonable price. 


*W */2 CanoScan 9950F ($799), 
from Canon (www.canon.com.au): 
This flatbed scanner has FireWire connec¬ 
tivity in addition to USB 2.0, can handle a 
variety of film sizes (35mm, 120, and 4x5), 
and offers resolutions of up to 4800 dpi. 
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NetWorth. 


Solving the 
Outlook problem 

O NE of the biggest problems a Mac user will ever face, quite 
frankly, is dealing with corporate IT people who live and breathe 
“the Microsoft e-mail solution”. It’s the dastardly combination 
of Microsoft Outlook on desktop PCs, Microsoft Exchange on the mail 
servers and Microsoft Windows Server running the whole show. 

I don’t think it’s overstating things at all to say that Exchange Server 
is Satan’s officially endorsed mail server: it speaks such a devilishly 
complex language to its official e-mail client — Microsoft Outlook — 
that the entire open-source community has not yet been able to unpick 
it and provide a complete alternative. 

That means that if you’re on a Mac and you want to access your e- 
mail and calendar that’s held on a Microsoft Exchange Server, you 
can’t — at least not without major concessions from your IT depart¬ 
ment. Sure, you can try using Microsoft 
Entourage 2004 for Mac, but its support for 
Exchange Server is still woefully incomplete; your 
IT people will have to make changes to the 
Exchange server to accommodate it*. 

Most Mac users who’ve ever tried to talk their Windows-centric IT 
department into it will probably know by now that the most they will 
achieve is an abundance of defensive sideways glances. 

Of course, the Linuxy open-source advocates will tell you that there 
are perfectly good Outlook alternatives out there. Ximian Evolution, for 
example, (not available on Mac) can access an Exchange Server. All 
you need to do is switch on IMAP access for e-mail on the exchange 
server along with LDAP access for directories. There’s that pesky 
problem once again of the Microsoft-certified IT administrator who will 
firmly tell you to settle for “my way or the highway”. 

The real solution. Following the release of Google Calendar 
(which I wrote about in last month’s column) I am convinced that 
the easiest solution for Mac users is now to go with web-based mail 
and calendaring. 

You don’t have to get your co-workers to change their e-mailing 
habits to accommodate yours, either. You just have to have a short 
moment of access to a Windows computer (or boot into Windows on 
your Boot Camp-equipped MacBook) so you can log in to your 
Outlook account and set up a rule that redirects everything to your 
Gmail account (that’ll also redirect meeting requests). 

Google, in its typically brilliant way, parses meeting requests from 
Microsoft Outlook users and allows you to respond to them. The 
appointment the Outlook user has invited you to then appears in your 
Google Calendar. Simple! 

Admittedly, all of this is probably a gross violation of your company’s 
privacy and security policies, and in some circumstances forwarding all 
e-mail to an external account could even be viewed as theft of intellectual 
property — but you know you want to throw caution to the wind and live 


CD 

Hot Links 


calendar.google.com 

Google Calendar 

www.microsoft.com/mac/support.aspx7pid = exchange 

Microsoft’s page on working with a Mac and Exchange Server 



dangerously; this is freedom from Microsoft we’re talking about after all. 

Google has thoughtfully included an option that tells you how to export 
your current calendar from Outlook and import it into Google Calendar. 

Once you’ve made the change you won’t look back. Using Google 
Calendar is a delight. All the essential calendaring interface functions 
are there: drag and drop of appointments, adjustment of duration 
simply by resizing the appointment box and so on. 

There are many innovations that just aren’t present in today’s 
desktop software. Gmail recognises a free-form e-mail where 
someone has mentioned an event, and gives you a simple option to 
add those details to your Google Calendar. 

Manually adding an event is as clicking “quick add” and typing “staff 
meeting on Monday at 6pm”. If you invite people to an event, people 
you e-mail can RSVP whether they use Google 
Calendar or not. 

You can create a calendar for your soccer 
team, for example, and allow all the team 
members to have those events added to their 
calendar automatically. 

It kills Microsoft’s simpleton Outlook any day, and now Mac users 
who’ve been locked into “the solution” can breathe a sigh of relief that 
there is a real alternative that doesn’t require cooperation from IT. 

* Microsoft has a whole page about how you can access Exchange 
Server resources on a Mac. The options are, basically: use a screen¬ 
sharing utility to access a Windows PC; emulate Windows on the Mac 
using Virtual PC; use Entourage 2004 and ensure your company is 
running Microsoft Exchange Server 2000 SP 2 or better, and has 
enabled the HTTP DAV (Outlook Web Access) and LDAP protocols 
(which are not required for Windows Outlook users, so good luck.) 

Dan Warne is passionate about the state of broadband in Australia. 

Everything but the sync 

You may be thinking that a rather obvious missing piece of the 
Google Calendar solution is synchronisation with handheld 
devices like PDAs and Smartphones. You would be right. 

However, Google did think of that — it has just taken an 
internet-era approach that doesn’t rely on your device’s capabil¬ 
ities. Google Calendar can SMS you to remind you when an 
appointment is about to start (unfortunately in the US only for 
now), and it can also send you a “daily agenda” e-mail at the 
beginning of the day to remind you of what’s coming up in the 
day ahead. It’s likely you’ll also be able to access your calendar 
via your mobile’s web browser soon. 
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RentSmart is available to approved customers on selected products with a total retail value over $550. Figures are based on a 36-month term. Terms and conditions apply. 

* Offer valid while stocks last. One copy of Microsoft Office per computer purchased. 

Prices and specifications correct 30/04/06. Frequency Communications reserves the right to change prices and/or adjust models according to availability of stock without prior 
otice. Prices include GST. Pictures are for illustrative purposes only. Errors and omissions excepted. 


SAVE $220 ON MICROSOFT OFFICE 
WITH ANY COMPUTER PURCHASE!” 


iSkin eVo3 iPod Video Skins 


Microsoft Office 2004 
Student & Teacher Edition 


iHome iH5 Clock Radio 


500GB USB 2.0 
ick Desktop Drive 


<| RENT 

Because buying isn't 

from $32.60 per week* 






































































David 

Harradine 


Photography & Training 

presents 

Two sharply focused days of Colour Management training. 
Attend one day for $265 or both for only $480 GST INC. 

27 June to 4 August 

Sydney - Brisbane - Adelaide - Wellington - Auckland 
Christchurch - Melbourne - Canberra - Perth 




Day One 

Total Colour 
Management 

The Colour Managed workflow 
clearly explained and 
demonstrated. The following 
topics will be covered; 

* How and why profile based 
colour management works 

* Understanding the roles of 
RGB, CMYK and LAB 

* Monitor choice, calibration 
and testing procedures 

* sRGB Vs Adobe 98 Vs 
ProPhoto RGB and beyond 

* Optimal viewing conditions for 
the colour accurate work place 

* Profiling of Scanners and 
Digital Cameras 

* Assigning and Converting 
profiles, which to do and when 

* Targeting various output 
devices for accurate colour 

* Removing the guess work with 
soft proofing 


Day Two 

Creative Suite 
Colour Control 

Driving the Creative Suite, for 
colour consistency across all 
applications. The following 
topics will be covered; 

* Colour settings across all CS2 
applications 

* Maximum flexibility with 
placed artwork 

* Colour managing Vector 
Graphics, Spot Colours and 
Duo-Tones 

* Optimising one and four 
colour Greyscales 

: Transparency previewing and 
flattening 

: Preserving all editable 
elements in InDesign 

: Producing the best PDFs for a 
variety of output conditions 

: Checking your PDFs to 
ensure all elements are going 
to print as they should 



I’ve finally discovered a 
trainer with the perfect 
combination of skills and 
experience in digital 
photography, colour 
management & Photoshop. 

Linda Harkin 

Editorial Systems Manager 
ACP Publishing 

David combines professional 
and practical experience, a 
natural ability for engaging 
people and highly focused 
content to make his courses 
extremely effective. 

Damian Mansour 
Group Advertising Prepress 
Manager, Fairfax 

This session (TCM) really 
gave me a handle on a topic, 
which I'd placed in the too 
hard basket for years. Thanks 
for a great seminar. 

Sharyn Wragg. 

Research School of Biological 
Sciences. Canberra 


Registration from 9am for a 9.30am sharp start. 

Extensive illustrated notes & full catering provided throughout the day. 


David Harradine 

is a photographer, trainer & Adobe certified 
Photoshop expert, who over the last 7 years, has 
trained many of Australia’s & New Zealand’s leading 
photographers, graphic designers & imaging 
professionals in the ways of Photoshop, digital 
photography and colour management. 



David also regularly contributes articles to DG 
Magazine (formally Design Graphics) on the same 
topics, and PDFs of his articles can be downloaded 
for free from his web site. 

www.whack.com.au 


100% Independent training, no sponsors or products to promote 

Secure online enrolments & full event details via www.whack.com.au 


eminar 
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YOUR DIGITAL LIFESTYLE 


A cornucopia 
of iPod goodies 




■ i 



PLUS: VIDEO TO FILM I THE SMART MONEY’S ON SMART PHONES I PRO FILE: MARK RUFF 
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By David Holloway 


iPod extravaganza 


OING a round up of iPod acces¬ 
sories nowadays is a little like trying 
to herd cats — a very large herd of 
multi-coloured cats. There are now literally 
thousands of options in iPod cases alone. 
The past six months have seen new product 
areas come into their own, including the 
iPod-as-Boom Box phenomenon. What 
follows is by no means comprehensive, but 
a sampling of recent highlights. 

Cases and skins 

■ If you’re after something a bit left of 
centre in protection for your iPod, 

Gelaskins are worth a look. They are vinyl 
skins using 3M adhesive and are fully 
removable. In addition to the front and 
back skins, click wheel coverage is 
provided, as is a clear screen cover. There 
are a significant number of different 
graphics available, from snakeskin to 
abstract art. I actually ended up ordering 
one of these for my iPod. 

Cost: $US14.95 plus $US5.95 shipping 
Compatibility: 4G/5G/mini/nano/photo 
Distributor: online only — 
www.gelaskins.com 

■ Vaja is a US company making premium 
cases for a host of mobile technology 
including the iPod range. It has a range of 
leather cases for the iPod with video. 

Range is perhaps an understatement — 
every case is hand-made to your specifica¬ 
tion, and you receive it around 20 days 
after ordering. The 20-day time frame is 
because Vaja uses its production facilities 
in Argentina to make the goods and ship 
them. You choose the two leather colours 
for the front and back section (there are 
more than a dozen colour options for both), 
you choose what sort of belt clip if any, and 
whether there’s a click wheel protector and 
graphic or written personalisation of your 
case. You can view your creation 
throughout the whole customisation 
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process and you’re given a cumulative cost 
as you go. As a test-run I went for a middle- 
of-the-road customisation, which ended up 
costing $US106. Add another $US26 for 
FedEx shipping and you have one expen¬ 
sive case. You also may have a very unique 
and/or stylish case. For those reluctant to 
part with their credit card details online, 
PayPal is accepted. 

Cost: Starts at $US60 

Compatibility: Customisation options exist 

for 4G, 5G, nano, photo 

Distributor: Online only — 

www.vajacases.com 

■ iFrogz also offers customised iPod 
cases, this time in silicone. The iFrogz web 
site allows you to design your own colour 
scheme via the three components of the 
case — the front section, back section and 
click wheel cover. The click wheel cover 
options are extensive and primarily feature 
symbols or other striking graphics. The 
case will cost you $US24 plus $5 shipping. 
Again, aside from straight credit card 
processing, PayPal is an option. 
Compatibility: 4G/5G/photo/nano 
Distributor: online only — 
www.ifrogz.com 


■ If the crazy look is less important to you 
than good all-over coverage of your iPod, 
have a look at the iSkin eVo3 range. 
Constructed of durable, high-grade sili¬ 
cone, the iSkin eVo3 features complete 
coverage of the screen and clickwheel, as 
well as an integrated cover for the docking 
port (which can be opened so you can 
sync your iPod without removing the skin). 
The screen cover (seamlessly integrated 
with the eVo3) is made of a substance its 
maker calls Visually Intact Solid Optical 
Resin (VISOR), so your view of the screen 
is unobstructed by scratches and scuffs. To 
aid in the anti-scratch campaign, the eVo3 
has a subtly textured non-slip grip so you 
won’t drop it in the process of shuffling 
songs. Add in the micropores for heat 
dissipation on the back of the skin so the 
iPod doesn’t overheat, and you have all- 
over, all-around protection. Of course, if 
you do want to make a visual statement, 
the eVo3 comes in a range of six colours, 
including vibrant greens and reds along¬ 
side more laid-back clear frosted. 

Cost: $55 
Compatibility: 5G 

Distributor: Try and Byte 02 9906 5227 — 

www.tryandbyte.com.au 
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FM Transmitters 

■ The DLO nanoTune is a compact piece 
of gear for what it packs in. First there’s the 
standard FM transmitter to allow playback 
of music via any FM radio. Second, it actu¬ 
ally has an FM receiver built in — once 
you’ve programmed it, you just have to 
press a button and it pauses your nano’s 
music playback and feeds you FM radio 
instead. Third there’s a headphone ampli¬ 
fier built in, boosting audio output by up to 
25 percent — which could be very handy if 
you use your nano with external speakers. 
There’s full control of your nano’s main 
functions from the nanoTune’s own 
buttons. You may wonder why you’d bother 
— well the fourth feature is that the 
nanoTune is also a clear, hard shell case 
that encapsulates your entire nano. You 
have full access to the click wheel and the 
front of the case flips open. It even flips 
right underneath the nano so that it can be 
used as a desktop stand. This is definitely 
one of the more versatile iPod accessories 
around. 

Cost: $130 

Compatibility: Nano only 
Distributor: PowerMove 03 9464 4999 — 

www.powermove.com.au 


■ Belkin’s TuneFM adds to the large stable 
of FM transmitters available, this one specifi¬ 
cally designed for both the nano and the 
larger iPods (not the shuffle). The TuneFM 
attaches directly to your nano’s dock 
connector — you use the iPod’s display to 
tune in to the appropriate frequency. The unit 
itself has four programmable preset buttons 
so you can have free frequencies set up all 
the time without needing to re-calibrate. 

White and black versions are available. 

Cost: $90 

Compatibility: Separate options for nano 
and 4G/5G/photo. 

Distributor: Belkin Australia — 

02 4372 8600 — www.belkin.com.au 

Speakers 

■ The DLO FlomeDock Deluxe has just 
been released and is an additional offering 
to the HomeDock. The only real difference 
between the two is the ability to browse 
your iPod’s music via your TV (the 
HomeDock standard offering does play¬ 
back via a TV but not browsing your iPod’s 
content using the TV). You connect the 
HomeDock to your stereo and/or TV using 
the supplied audio and AV cables. Once 
your iPod is docked, the 18-button remote 
control allows you to browse your music 
library on your TV’s screen. An important 
point for iPod photo and 5G iPod owners 
— you can control slideshows and videos 
once playing on your TV but you cannot 
browse photo or video playlists remotely — 
you have to select the files on the iPod 


itself (apparently this is a Apple firmware 
issue). There are some nice touches 
including the ability to choose a colour 
theme for your on-screen navigation 
menus — so they match your decor. 

Yes, seriously. 

Cost: $299 

Compatibility: all dockable iPods. 
Distributor: Powermove 03 9464 4999 — 
www.powermove.com.au 

■ Altec Lansing’s latest offering in the 
inMotion range, the iM9, offers everything 
you need for iPod enjoyment in the great 
outdoors. Made with ruggedised rubber, it’s 
both shock resistant and splash resistant 

— no need to take a harmonica on your 
next camping trip. It even comes with its 
own tough backpack-style carrying case. 
Beneath that rugged exterior it features a 
high-quality amplifier with bass-boosting 
technology (countering a common short¬ 
coming of iPod speaker systems). It 
features auxiliary input and a headphone 
port, as well as video-out for connecting 
your 5G iPod to a TV and a sync port for 
connecting to a Mac or PC (so you don’t 
have to take the iPod out to sync playlists). 
It can run off batteries or connect to AC 
power (depending on how rough you’re 
roughing it). When connected to AC power 
it can also recharge the iPod. 

Cost: $350 

Compatibility: All dockable iPods 
Distributor: Audion Australia 1300 300 364 

— www.audion-mm.com 
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Headphones 

■ High on many iPod users’ wish lists is 
the addition of Bluetooth technology to 
allow for wireless headphones. If you don’t 
want to wait, Wi-Gear’s new iMuffs MB210 
are one way to cut the cord. 

The $US180 iMuffs, available soon in 
black or white, feature a transmitter that 
connects to any iPod with a dock 
connector. The behind-the-head-style 
headphones include controls for pausing 
playback, changing volume, skipping 
tracks, and searching through music. 

You can also pair the iMuffs with a 
Bluetooth-equipped mobile phone; a built- 
in microphone lets you talk to callers. 

When you receive a call, the iMuffs pause 
music playback; when the call is over, 
music resumes. 

The MB210 model is an update to the 
company’s MB200, and it includes new Clear 
Voice Capture technology, which provides 
echo and noise cancellation. The MB210 also 
has improved range, better signal reliability, 
louder and clearer audio, and better compati¬ 
bility with Bluetooth-equipped devices that 
conform to the Bluetooth 2.0 Advanced Audio 
Distribution Profile (A2DP) specification. A 
rechargeable lithium polymer battery provides 
up to 16 hours of playback time per charge. 
— Peter Cohen 
Cost: $US180 
Compatibility: nano/5G 
Distributor: Online only — www.wi-gear.com 

Other goodies 

■ If you are a heavy-duty iPod user who 
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doesn’t get near 
wall power or a 
Mac for recharging 
as often as you’d 
like, then the iPow 
may be of interest. 
It’s an external 
battery for pretty 
much any iPod 
including the 
Shuffle. The battery 
pack itself is 
charged from any 
USB-enabled 
computer, taking 
four hours to 
charge. 

Connection to your 
iPod is via the supplied cable. It then provides 
between 15 and 50 hours of power depending 
on the type of iPod and usage, with 20 hours 
the touted average. At 90 grams and 10 
centimetres long it’s certainly portable. 

Cost: $70 

Distributor: Kanzen International 

03 5152 5325 — www.kanzenint.com/pbp/ 

■ The Gecko Essentials bundle for the iPod 
nano is from Aussie company Gecko and is 
aimed at the new nano owner who may be 
looking around for a case and some connec¬ 
tivity and charging options. For your money 
you get a Gecko silicone glove, a face 
protection film for your screen, a car charger 
and a stereo RCA cable so you can connect 
your nano to a standard stereo for playback. 
The price point is reasonable given the four 
items received and their functionality. 

Cost: $70 

Compatibility: nano 

Distributor: Powermove 03 9464 4999 — 

www.powermove.com.au 

■ If your iPod nano is something that’s 
basically grafted to your body most of the 
time, you may be very interested in the 
TuneBuckle range. The TuneBuckle a belt 
with large buckle that your nano sits within. 
The Original shows all of your nano while 
it’s mounted in the aluminium buckle. The 
Full Moon encases the nano in aluminium 
aside from the scroll wheel, which remains 
exposed. The Full Metal Jacket is just that 
— nothing is exposed. The earphone port 
of the Nano sits flush against the side of 


the buckle, where there is a space for your 
earphones to connect. You have a choice 
of white or black belts and they come in 
lengths from 66 to 127 centimetres. 

Cost: $US60 (The Original), $US70 (Full 
Moon) and $US80 (Full Metal Jacket) 
Compatibility: nano only 
Distributor: Online only — 
www.tunebuckle.com 

■ The Numark iDJ2 is a very serious piece 
of equipment for the iPod-owning music 
maker— I did some serious drooling 
seeing this product for the first time. The 
IDJ2 is essentially a virtual turntable/scratch 
pad that allows an iPod to be the music 
source. The standout innovation is that the 
iDJ2 allows simultaneous playing of two 
songs from a single iPod. A LCD screen 
front and centre gives you an overview of 
each track, waveform viewing and overview 
of audio inputs being used. There are USB 
ports at the rear to attach other audio 
devices (another iPod, external hard drive, 
memory stick etc) — this would be a boon 
when utilising the iDJ2’s capability to record 
performances. There is also full functionality 
as far as beat detection, pitch shifting and 
scratching. At time of writing the iDJ2 was 
slated for general availability in August. 
Cost: TBA 

Compatibility: Any dockable iPod 
Distributor: Electric Factory 03 9474 1000 

— www.elfa.com.au 

■ The Boom Box is a software suite 
designed by well-known developer Roxio, 
specifically for iTunes and iPod. There are 
five applications. The first is the veteran 
application called CD Spin Doctor that 
previously was only available as part of 
Roxio’s Toast package. CD Spin Doctor 
gives you the ability to import audio from 
vinyl records or other analogue media into 
your Mac. Audio Hijack allows you to 
record internet radio streams to your Mac, 
set timers to record streams you would 
otherwise have missed and can turn iTunes 
into an alarm clock with your favourite 
music. MusicMagic Mixer gives you the 
ability to analyse your iTunes music library 
and create playlists based on mood — the 
soundwaves of each file are analysed for 
sonic frequency similarities and then 
playlists are created that you can tweak. 
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iPodderX is a dedicated podcast directory 
application given you multiple configuration 
options, particularly useful if you have a lot 
of podcasts you like to subscribe to 
(although iTunes’ podcast functionality is 
nothing to be sneezed at either). Finally, 
iSpeak It is a text-to-audio conversion utility 
that allows you to listen to pretty much any 
text-based media, spoken by OSX’s 
speech engine. 

Cost: from $95 for electronic download 
Compatibility: Any dockable iPod 
Distributor: Lanl 1300 301 053 — 

www.lan1.com.au 

■ The iHome iH5 is a clock/radio with built- 
in iPod dock. It has all the usual clock/radio 
functions (AM/FM radio, alarm setting) and 
then some. You have the choice of your 
wake-up call coming from a buzzer, the 
radio or your iPod. The iH5 will revert to 
radio or buzzer if your iPod isn’t docked. 
There’s a battery backup in case of power 
failure to ensure you are still woken. The 
Gentle Wake function escalates the volume 


gradually from a very low level to a pre¬ 
determined level. If you’re a fan of falling 
asleep to music, the Sleep function allows 
you to set a time (up to 120 minutes) for 
when the music stops and allows you to set 
a specific volume level that doesn’t affect 
the separate waking volume. The dock itself 
charges your iPod when connected and is 
compatible with every dockable iPod. 


There’s also a patch cable supplied to allow 
connection with an even wider range of 
audio devices. If you don’t have a dock and 
also need a decent clock/radio, this may be 
one product that’s hard to resist. 

Cost: $260 

Compatibility: all dockable iPods 
Distributor: Conexus 02 9975 2799 — 

www.ipersonality.com.au ^ 




Flash 

Professional 8 


Studio 8 


do You need training in... 

• Adobe • Apple • Corel • Discreet • Macromedia Microsoft • Quark « Sony 


smart digital 

training 


'Quality and expertise of a professional seminar 
with convenience of a personal trainer" 


www.smartdigitaltraining.com 

Your online Superstore 
with over 100 great 
titles to choose from 


PHOTOSHOP CS2 1 


Smart Digital Australia Suite 5/17 Pleatherdale Road Ringwood Victoria 3134 
AUSTRALIA CALL 1300 365 015 NEW ZEALAND CALL 0800 777 017 EMAIL sales@smartdigital.com.au ^22365 





















Australia-Wide 

Delivery! 


com.au 



Quake 4 


Civilization III: 
Complete 


MacBookPro 

15" 1,83GHz 512MB/80GB/SuperDrive 


iMac Core Duo 

17" 1.83GHz 512MB/160GB/DL SuperDrive 
or only $21 per week 
+BONUS $200 Voucher!* [S19451 


only $33 per week+BONUS $200 Voucher!* | $3149 


Bridge Baron 16 El $1 


15" 2.0GHz 1GB/1OOG B/Super Drive 

or only $40 per week+BONUS $200 Voucher!* 


Command 
&Conquer 
Generals 
Deluxe 


20"2.0GHz 512MB/250GB/DLSi 
or only $27 per week E 

+BONUS $200 Voucher!* \< 


17" 2.16GHz 1GB/120GB/DL SuperDrive 
or only $44 per week+BONUS $200 Voucher! 


Limit of one bonus per customer. Offer available from 15/05/06-30/06/06. Offer is subject to credit approval. 
Flexirent pricing includes GST and based on 36-month terms. Terms and conditions apply. 


r^r.T.r- 


P3 Hard Drives (FireWire 400 ) 


d2 Hard Drives 

(FireWire 400,800 &USB2.0) 


Twinhan DTV Alpha|rH! 
Digital TV Tuner 

Watch, record, pause and rewind free HD digital 
TV broadcasts on your Mac. 

Includes EyeTV software and 

remote control. lOnq 


160GB 


160GB 


250GB 


250GB 


300GB 


iPod Battery 
Replacement DlYKits 

Is your older iPod no longer holding a charge? 

Replace it's tired old battery 

and give it new life! faiildaiViHa 

In-store installation also available. |<ilQ QC 


500GB BigDisk 


d2 Double Layer 
DVD±RW Burner 

Includes LightScribe for direct-to-disc 
labelling and Toast Titanium 7! 


600GB BigDisk 


1TB BigDisk 


Visa, Masteitard, Bankcard, Amex & Diners. No credit card surdiaro 

826 Glenferrie Rd, Hawthorn Victori 


Authorised 
Solutions Reseller 


Streetwise and the Streetwise Logo are trademarks of Streetwise Software Pty. Ltd. Mac and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 
Prices and specifications correct 3/5/06, but may be subject to change without notice. Errors and omissions excepted. 
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Hot Unks 

www.imate.com 

iMate Smartphones 

www.hp.com 

HP iPaq Pocket PCs 

www.palm.com/au 

Palm Australia 


Coming soon — to 

S HOULD you buy a PDA now, or wait 
for something better just around the 
corner? It’s a tough question: there’s 
always something better around the corner. 

If there weren’t, the companies making 
PDAs might as well pack up and go home. 

To help you in your quest, though, here’s a 
sneak peek around the corner. 

Palmistry. Earlier this year the Treo 700w 
hit the market in the US. This was Palm’s 
first foray into the Windows Mobile space 
and it’s been a big hit. Palm has permission 
to modify elements of the core Windows 
Mobile operating system and this is 
reflected in enhancements to most of the 
dialogs. The most obvious changes are 
made to the Today screen with a Contact 
lookup field and a speed dial facility that 
uses photos of your contacts. 

While outwardly the Treo 700w looks a lot 
like the Treo 650, there are subtle differ¬ 
ences such as a Windows key for quick 
access to the Today screen, support for 
Windows Mobile’s softkeys and a curved 
keyboard layout. The Treo 700w has the 
same processor but screen resolution 
drops to 240x240 from 320x320 in order to 
accommodate the different OS require¬ 
ments. While most other specs are similar 
the 700w has a superior camera with 
a 1.3 megapixel unit rather than 
VGA resolution. 

As well as the Treo 700w, Geoff 
Anson — Palm’s Sales Director for 
Australia and New Zealand — has 
suggested that there might be 
other Palm smartphone releases 
later in the year. While research 
suggests that the era of the stand¬ 
alone PDA is ending and smart¬ 
phones will continue to increase 
their market penetration, Palm says 
that it will continue to release non- 
Treo handhelds. 


a store near you 

i-Mateship. The mobile phone market 
has been turned on its head by Motorola with 
its immensely popular RAZR V3. While many, 
including Woz, have derided its less than 
intuitive interface it has been a market 
phenomenon. 

i-Mate’s hitting the market with the 
SmartFlip. It’ll be about the same size as 
the RAZR and ship with a 2.2-inch, 

240x320 TFT LCD as its main screen with a 
1.2-inch 128x128 secondary display. While 
it’ll lack WiFi it will have a quad-band GSM 
phone, Bluetooth, a microSD memory slot 
and Windows Mobile 5. Without a doubt, 
this will be one of the most popular 
Windows Mobile devices on the market. 

The SmartFlip is made for i-Mate by HTC 
and is currently code-named Star Trek. It’ll 
be released under several different brands 
such as the Dopod S300, Qtek 8550 and 
HTC StarlOO as well as by i-Mate. 

Straight to the sauce. HP seems to 
be taking a number of different approaches 
to keeping its lineup fresh. Earlier this year 
it released a Windows Mobile 5 update for 
the popular iPaq hx4700 and hx2000 series. 
This meant that for an extra $US40 you 
could update your device to the current OS 
and extend its life. While the hx2000 update 
was well received, there were many delays 
with the hx4700 update and only a couple 
of weeks after its release the 
hx4700 was discontinued by HP 
This left the company with a 
void at the top end of the PDA 
market that we hope it will fill 
later this year. 

HP has had a couple of cracks 
at the smartphone market with 
the h6300 and hw6500 series 
devices. While the more recent 
hw6500 was a substantial 
improvement, HP hasn’t rested 
on its laurels and has released the 
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hw6900 series into overseas 
markets. As is the case for all 
mobile phones, there is some 
lag in releasing new models 
internationally as there are 
negotiations with local 
carriers and telecommunica¬ 
tions authorities. 

The hw6900 boasts an 
impressive feature set 
with Bluetooth, WiFi, 

Quad Band GSM, EDGE and GPS. 

Throw in the QWERTY keyboard, miniSD 
expansion and 1.3 megapixel camera and 
you’ve got a pretty sweet device. With the 
CPU getting a boost to an Intel XScale 
PXA270 — 416MHz from its predecessor’s 
312MHz powerplant — we’d expect the 
complaints about the hw6500 performance 
to largely disappear. 

Interestingly, HP has quietly upgraded its 
hx2700 line by adding 128MB of memory to 
most models in that line. These upgrades 
were unannounced. 


So, to answer your question. 

The smartphone space is experiencing 
substantial growth with new hardware 
coming from HR Palm and i-Mate and we 
wouldn’t be surprised to see more releases 
from 02 with traditional mobile phone 
makers like Nokia, Motorola and Sony 
Ericsson adding PIM functionality to their 
mature phone products. If you’re not in a 
hurry for a new device, wait and see as the 
second half of the year usually brings new 
releases. On the other hand, if you need a 
phone now then look at the 02 Atom, iMate 
JasJar and Treo 650. 

The standalone PDA is now very settled 
and it seems that only incremental develop¬ 
ment is continuing. The falling price of flash 
memory and HP’s recent updates suggest 
that devices with more integrated storage 
will continue to hit the market. ^ 
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Hot Links 

www.happyjacksoftware.com 

PocketRSS 

www.standalone.com 

Quick News 

www.bloglines.com 

Bloglines 


RSS, Podcatching 

T HE advent of RSS and its subse¬ 
quent extension to podcasting and 
photocasting has spawned a new 
class of software. Coupled with the massive 
improvement in PDA multimedia capability 
there’s a perfect platform for catching and 
listening to content on the go. 

RSS and podcasting 101. Many 
web sites distribute content through RSS 
(Really Simple Syndication). This allows 
readers to download pages to a computer, 
PDA or even an iPod for offline viewing. 

RSS feeds are XML renderings of web site 
content. An RSS aggregator looks at the 
XML files and, when they are refreshed with 
new content by the provider, downloads the 
updated file. This provides the reader with 
an up-to-date view of what’s been 
published. By using a aggregator you can 
have the content of hundreds of sites deliv¬ 
ered to you. You can then search the 
content for topics of interest, important 
stories or the latest updates. 

Podcasting is an extension of RSS. As well 
delivering text and images, RSS can deliver 
audio and video through the use of enclo¬ 
sures. Specialised RSS aggregators can 
download the content of an enclosure, like 
an MP3 file from a podcast, automatically. 

Finding a feed. In order to access RSS 
or podcast content directly on your hand¬ 
held you’ll need to sort a few things out. For 
starters you’ll need to identify the content 
you want to subscribe to. This can be 
sourced directly from the sites you look at. 

At the site you’ll need to find the URL for 
the feed. This is usually identifiable by an 
orange XML logo. If you use Safari as your 
browser, it’s able to identify RSS feeds 
associated with a site. Just click the RSS 
icon in the location bar to open the RSS 
feed in Safari and you’ll see the address. 


and staying mobile 

Pocket PC Clients. PocketRSS is a 
RSS aggregator for the Pocket PC. As well 
providing a client application, there’s also 
a Today screen plug-in that delivers the 
most recent updates without launching 
the application. 

Although the developers suggest that the 
software is only for PocketPC 2002/2003 
devices we didn’t have any trouble running 
under Windows Mobile 5. There’s a 15-day 
trial version so you can check it for yourself 
just to be sure. 

So that it’s easy to get started, 

PocketRSS is pre-configured with a 
number of feeds. However, you can easily 
add your own feeds. Just click on the Tools 
menu and select Feed Wizard. From there 
it’s just a matter of entering the feed 
address (which can be copy/pasted from 
your Pocket PC web browser) and 
following the prompts. 

If the feed you’re subscribing is a 
podcast you can choose whether or not to 
download the audio files automatically. This 
is a good thing if your internet connection is 
GPRS as the cost of pulling down a 10MB 
MP3 might be a little steep. 

If you don’t want to pay the $US5 to 
register PocketRSS then there is a free 
alternative as long as you don’t mind using 
beta software. FeederReader uses a two- 
paned screen with a list of feeds in the top 
section of the screen and the content in the 
bottom half. We didn’t have any problems 
with the pre-release version but it’s always 
wise to back your device up before trying 
out beta software. 

Palming off. If you’re running a Palm 
device with web access we suggest that 
you take a look at Quick News. The inter¬ 
face is streamlined and it ships with a 
default set of feeds covering a very broad 
cross section of interests to get you 


started. One of the nice features is that 
once you’ve found your feet you can easily 
remove the default feeds through a simple 
menu command. 

As well as grabbing straight text feeds it 
supports podcast downloads. There’s a “Get 
Enclosure” command so that you can collect 
podcasts manually. If you prefer, you can set 
feeds to download podcasts automatically. 

While it’s not free, Quick News is a very 
slick piece of software. $US14 buys you 
plenty of functionality and flexibility without 
lots of complexity. 

Being independent, if you prefer to 
stay platform independent then you can 
look at an online service like Bloglines. 

Visit bloglines.com from your desktop 
system and create a free account. You can 
then subscribe to sites using Bloglines as 
an online aggregator. One of Bloglines 
plusses is that it’s portable. You can use 
the desktop browser version while in the 
office and have the same content available 
when you’re using a PDA on the road. ^ 



Australian Macworld June 06 










































You dri ve, we p I ay. Drive + Play™ from Harman Kardon® lets you control all the 
music-browsing capabilities of your Apple iPod with any car audio system. It puts the familiar iPod menu on a 
backlit display right on your car's dashboard or windshield, where you can read it at a glance. The system is con¬ 
trolled by the most intuitive interface available, and is as easy to use as your iPod. Drive + Play, with its included 
options for connecting to your car’s audio system, is compatible with all docking iPods, including mini, nano, photo 
and video. For more information about Drive + Play, visitwww.harmankardon.com/drive. 
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home • car - multimedia 

H A Harman International® Company © 2006 Harman International Industries, Incorporated. All rights reserved. Harman Kardon and Harman International are trademarks of Harman International Industries, Incorporated, registered in the United 
States and/or other countries. Drive + Play is a trademark of Harman International Industries, Incorporated. Apple and iPod are trademarks of Apple Computer, Inc., registered in the U.S. and other countries. 
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Hot Links 

www.apple.com/finalcutstudio/compressor/ 

Final Cut Studio’s Compressor 

www.smartdigital.com.au/video 

Local distributor for Magic Bullet Editors 

www.atlab.com.au 

Atlab 


Water into wine 



V IDEO is wonderful, but film is divine. 
Video has revolutionised film- 
making, delivering the tools needed 
to tell a great story to anyone who has one 
to tell. Even just in the last five years, with 
the advent of high-definition, the game has 
again shifted in favour of the common 
storyteller. The gap between “us” and 
“them” has been reduced. 

There is no mistaking, though, that film 
still holds a rightful place in the upper 
echelon of movie presentation. When it 
comes down to big screen presentation, 
every last speck of content is laid bare and 
in this domain even high-definition (at least, 
the high-definition available to those who 
can’t afford to shoot film in the first place) 
won’t pass muster in a direct comparison 
to film. 

Unless you work some mojo and get your 
digital video transferred to film. Like water 
into wine, your audience will most certainly 
taste the difference. 

The bad news first. Just any old video 
production won’t do. If you intend to output 
a final cut to film you need to work to such 
an aim from the first frame of the shoot, 
and certainly to pay attention throughout 
the edit. Reckless footage can, of course, 
still be transferred, but there is a good 
chance it will look awful. 

The good news. As a PAL territory, it is 
often considered easier to get a video to 
conform to 24p (24 frames per second) 
from our 50i (50 fields per second) — easier 
than the recalculation from 60i (NTSC’s 60 
fields per second) anyway. Best of all, if you 
can get your hands on a high-definition 
camera with a 24p mode — and many now 
do — then you are all set from the moment 
you hit the red button. There is no avoiding 
the fact a film transfer will cost a substantial 


amount. If you have that kind of budget 
available, you should really be getting your 
hands on HDV with 24p shooting to get an 
optimal result (unless your film demands a 
harsher video look). 

Better yet, this is certainly a domain where 
you should consider shooting to even higher 
quality media. DVCPRO and DVCPRO-IOO 
(aka DVCPRO-HD) are good options, as is 
digital Betacam. While they don’t offer more 
lines of information, much less compression 
is used, giving a superior final result when 
very large output is the objective. 


A rough estimate on the resolution of 35mm 
film is 5000x3760, for over 18 megapixels 
of digital equivalence. Currently, the most 
common target transfer resolutions are 
known as simply 2k, 3k, and 4k, corre¬ 
sponding to the horizontal resolution. This is 
a factor of quality versus budget, but even 
2k (which is very close to HDTV’s 1080i 
mode, which comes in at 1920 pixels wide) 
will deliver a good final outcome. 

Perhaps one of the key reasons for 
pushing out to film is to gain some of the 
inherent warmth and analogue artefacts 


Shooting tips: begin at the beginning 

Here are some important ideas to keep in mind when shooting video that is destined 
to arrive on film. 

Framing. A wide variety of screen-size ratios are in use these days, from the TV-like 
1.66:1 up to the widescreen 2.35:1 (and several in between). Knowing what ratio you 
want your final product to be in before you shoot (and shooting accordingly) will save 
you endless heartbreak in editing. 

Movement. Camera movements that look fine on video get much worse on a big 
screen. Shooting fast and loose can make people in a theatre feel physical sensa¬ 
tions akin to a rollercoaster ride. Don’t do that unless you mean it. Zooms and pans 
also look much worse on film — try to work with dolly and crane moves instead, and 
always move a little slower than you think you should. Don’t be afraid to lock the 
camera off most of the time. 

Shot selection. Watch some TV. Then watch some movies. You’ll see quite different 
shot choices made to suit each medium (though shows like Lost have been shooting 
more and more like a movie). For film, consider shooting a little wider and be stingy in 
your use of close ups (conversely, if you’re shooting for internet or iPod distribution, 
eschew the wide shots and do your work close in). 

Lighting. You may want to be more subtle than you otherwise have been for video. 
Softer tones and lower contrast will suit film best. Particularly given that video isn’t 
known for its subtlety, working in less bright, lower contrast conditions will pay divi¬ 
dends in your final results. Conversely, bright and harsh light conditions will amplify 
in your shift to film, so if you want that effect, use it wisely. 

Audio. When heading to film, you should use a sound recordist to master your sound 
separately to the videotape. This will ensure you won’t have sync problems when you 
get to your final destination, and give you better audio results regardless. 
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found in film. As long as you keep your eye 
to a few key concerns that could make 
your digital footage look bad after transla¬ 
tion to film, you don’t have to do as much 
as you might think in post-production to 
tweak the look to suit. In fact, you can 
easily do too much and cause problems in 
the transfer. 

Tools. So how do you make it happen? 
You can prep in a number of ways, and 
then you’ll find three main transfer options, 
each with its pros and cons, mostly related 
to the classic quandary of time or money. 
It’s worth talking to the lab about just which 
way you should go for your needs, and to 
understand what they need from you and 
what you get from them for your money. 
Preparation. As mentioned earlier, to 
prepare for a transfer to film you should 
really be working to such an output from 
the start of production. There isn’t a lot you 
should try and do to change your video in 
post-production to prepare for film output, 
as too much digital manipulation of the 
otherwise raw digital image can add arte¬ 
facts which may not be apparent until they 
are projected at hundreds of times the size 
of the original screen you monitored on. If 
you follow the shooting tips given here, you 
shouldn’t have to try and manipulate to suit 
film in post anyway. If you didn’t, accept 


what you have and only do what you want 
to do for narrative and visual effect — don’t 
try and polish for film’s sake. 

In fact, before you begin your edit, and 
particularly your effects work, you should 
contact the film transfer lab to find out if 
they have any particular dos and don’ts for 
their process. Everything from slow motion 
effects to colour corrections could reduce 
your ability to get best results if you don’t 
conform to the lab’s specifications. By 
consulting with them before you apply any 
effects you can ensure the transfer process 
will go as well as it can. 

The above includes the shift to 24-frame 
compatibility. The lab may have a preferred 
method and may even do this for you as 
part of the transfer. If you need to do it 
yourself, Final Cut Pro’s Compressor tool 
can shift to 24p for you. Another good tool 
for the job is the excellent Magic Bullet soft¬ 
ware suite (see “Hot links”), which is also 
an excellent package for applying many 
film effect looks to a video (for those after 
the “effect”, but without the full transfer 
budget). 

Transfer techniques. Luckily, no one will 
ask you to do the transfer yourself. After 
you’ve taken a look at the three main tech¬ 
niques used for transfer to film, you’ll 
understand why it costs so much to do. 
Kinescopes. The simplest system of the 


bunch, but by no means truly simple. The 
kinescope uses a high-resolution video 
monitor to display the source footage, 
which is then captured by a special film 
camera. This camera is able to remove 
fields from the source as it records, 
producing a final 24-frame result. 

Film recorders. There are two technolo¬ 
gies behind the film recorder transfer 
technique. In one, a film camera captures 
a high-resolution image on a mono¬ 
chrome video screen, through each of a 
blue, a red and a green filter to make up 
the final colour image. This is similar to 
the kinescope, but more precise as the 
lab has already converted the source 
footage. In the other, a three-laser system 
is used to effectively etch the image onto 
film directly. The laser system is superior 
to the camera, but also runs at a higher 
cost per frame. 

Electron beam recorders. Another system 
similar to the laser, but here the film is held 
in a vacuum and electrons are fired onto 
the surface to produce a monochrome 
image. The process is repeated three 
times for red, green and blue filtered 
images, so the final colour negative can 
be created. ^ 

Atlab’s service 

There is really only one “big name” in 
the local scene for providing video to 
film transfer services. Atlab does the 
deed for the majority of film production 
work in Australia, from major studio 
films to independent productions. 

Atlab uses a laser transfer process, 
arguably the best of the methods avail¬ 
able. You can supply your footage as 
data or on video and Atlab offers 
support for many formats. It can also 
offer many image enhancements, 
including colour correction, noise and 
grain reduction, sharpening and more, 
plus sound transfer and syncing to 
deliver readied final prints. 

Finally, for those on tighter budgets, 
Atlab can offer special lower cost 
transfers from Digital Motion Graphics 
files. Get in touch (see “Hot links”) to 
find out about how to prepare files for 
this service. 


Faster than a speeding bullet. The Magic Bullet editors enable and incredible range of film-like effects 
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Suitcase Problems? 



Get Font Agent Pro! 

Guaranteed to Eliminate Font Problems for both Mac & PC 
The world's most powerful font manager 



"FontAgent Pro is a revolutionary product that has consistently afforded my customers relief where other font 
management products have failed to!" 


"I have tried all the others. None of them come close to FontAgent Pro for speed, accuracy and reliability. 
The price is right, tech support treats you like a human and the product works as advertised. You can't ask 
for much more than that." 


"With its ease of use and powerful feature set, FontAgent Pro is the 'Designers' font manager. 
I rate it a perfect 5/5 for making font headaches go away for good." 

Colin Smith, PhotoshopCAFE.com 
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Hot Links 

www.timesplice.com.au 

Home of Time Splice 

Pro File: Mark Ruff 

S TILL photography has had a long and 
prestigious history, but for several 
years now, there’s been the belief that 
photography as a technical innovation has 
been a little stuck in the dark ages. While 
there’s certainly been a move towards 
digital, which has made still photography far 
more portable and pervasive, there doesn’t 
appear to be much happening in terms of 
“breaking the mould”. 

Then, a few years ago, an effect known as 
“Bullet Time” came to fruition in a little- 
known arthouse film called The Matrix, which 
was shot in Australia. 

The concept involved using an array of still 
cameras in a circular configuration and 
sequentially shooting them via a computer- 
controlled system so that a moment in time 
could be frozen or made to run very slowly 
forward in time. At a similar time in the UK, a 
television series called The Human Body 
used a similar technique to produce a 
frozen-moment effect. 

Stillness arrayed. Meanwhile, in 
Australia, photographer Mark Ruff was 
inspired to try and recreate a similar system 
in a more portable package. 

As well as being a photographer, Ruff had 
been a technical director at the TEN Network 
and had degrees in physics and scientific 
photography, so he believed he was well 
prepared to create the system he needed. 

A meeting with British film-maker Tim 
McMillan introduced Ruff to a system that 

Surreal stillness. Ruffs innovative setup 
has been used to unusual effect in his 
commercial work. 




was based on a 
single multi-lens 
camera that ran a 
single strip of 
35mm film 
through several 
linked film cameras. Fortunately for Ruff, he 
chose to adopt a far more simple solution 
to achieve a similar effect. 

Initially, Ruff created a 60-camera rig that 
utilised film-based SLRs. That system that 
was to earn him an award from the 
Australian Cinematography Society. 
Unfortunately, the film-based system was 
not without its problems — particularly in 
terms of reliability — so Ruff made the 
change to digital, with Macs running the 
show in the background. 

Ruff explains, “I have a history as a 
commercial/advertising stills photographer 
and to integrate into that environment I went 
for Mac since it was considered to be the 
industry standard. That was ten years ago 
with a 7500.” 

To begin with, Ruff’s digital setup involved 
using 60 Canon EOS 10D digital cameras, 
each of which is capable of capturing 6.3 
megapixels. According to Ruff, the images 
could be quickly downloaded, stabilised, 
and then sequenced into a QuickTime clip 
using Adobe After Effects. All of this could 
be achieved very quickly, especially when 
compared with the normal six-day waiting 
period with Ruff’s original film-based system. 

Recently, Ruff has taken the step of util¬ 
ising Mac Minis to connect directly to each 
digital camera. In the full system, Ruff has a 
Mac Mini for each digital camera, though 
Ruff says that he has tested the system 
using just 12 Mac Minis packed into a travel 
case along with a networking switch. The 
whole network is connected via 100Mbps 
Ethernet through to a Power Mac G5 on the 
full system — PowerBooks are used on the 
portable system — which acts as a central 
workstation for stabilising and compositing 
the images into a single “time slice”. 

Ruff utilises custom AppleScripts that auto¬ 


Slicing in action. Mark Ruffs portable “frozen 
moment” rig of 60 digital SLRs. 

matically transfer images from the Mac 
Minis to the Power Mac G5. As a result, he 
is able to get a fully working time slice 
within just a few seconds. As Ruff explains, 
“Producers typically haven’t used the 
effect because they think it will cost too 
much to get it to work ... To be able to turn 
on a Mac and do nothing else but hit the 
‘fire’ button, and it all happens automati¬ 
cally, has been fantastic”. 

For a lot of post-production work, Ruff 
uses Apple’s Final Cut Pro to edit his show 
reels, and has started using Aperture for 
processing RAW files into 16-bit TIFFs. His 
main post-production tool is Apple’s Shake, 
which he uses for tracking optical flow and 
time-stretching techniques with the Furnace 
bundle of plug-ins. 

According to Ruff, the whole system 
wouldn’t be so easy to use if it wasn’t all 
based on Macs and Apple’s software solu¬ 
tions. “I use the G5 and Mac Minis to 
perform a real time system — again, the 
system is reliable and works,” says Ruff. “In 
a worst case scenario if something cata¬ 
strophic occurred, I could go and buy or rent 
replacements, install the software and be 
assured of the system working again.” 

Beyond the matrix, while the time 
splice” effect that Ruff achieves is one of his 
main calling cards, he is also hoping to 
expand into the area of fashion and entertain¬ 
ment. Ruff calls his idea “iCompCards”, and 
it’s a way of presenting models or performers 
in simulated 3D. These iCompCards are 
available in a small format and can be down¬ 
loaded to video-capable iPods. Ruff says 
that, “A single entry-point iPod video can keep 
15,000 models on file.” ^ 
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Announcing FileMaker Pro 8 and FileMaker Pro 8 Advanced 


FileMaker Pro 8-Work Faster. Share More. 

FileMaker® Pro is the #1 -selling easy-to-use database. 
Whether you need to manage clients and companies, 
inventories and invoices, or students and statistics, 
FileMaker Pro 8 gives you the tools you need to 
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information on a 
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New features 
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to create Adobe® 
PDF files and Microsoft® Excel files directly from your 
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FileMaker Pro 8 Advanced-More Powerful. 

More Customised. More Advanced. 

New! FileMaker Pro 8 
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development and 
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so you can efficiently 
build more powerful, 
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databases! 

FileMaker Pro 8 Advanced lets you customise menus 
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and intuitive databases by adding Tooltips to fields 
and layout objects. You even get robust debugging 
tools and much more! 
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HotUnks 


Spot the Windows user 


darwine.opendarwin.org 

Windows apps on a Mac — without Windows 

www.apple.com/macosx/bootcamp 

Apple will include technology in the next major release of Mac OS X, Leopard, 
that lets you install and run Windows XP on your Mac. 

www.parallels.com 

Virtualisation solution 


N O, I’m not describing a canine at a keyboard, frantically trying 
to type Ctrl-Alt-Delete with his paws. I’m talking about Windows 
running on Macs and not the buy-Virtual-PC-and-let-it-run-like- 
molasses scenario. 

Although Windows has been described as running like a dog 
there are instances where it is needed. Seriously. Instances where 
state bodies or institutional authorities have elected to deploy an 
administration system that is Windows-only (and, for some reason, 
has no web-based front end) or, perhaps you need a specific appli¬ 
cation, such as a Geographical Information System that will only 
run on XR 

There are four ways of running Windows on your Mac. The first is 
emulation, such as Virtual PC — but we’re not going to go there, at 
least not in its current guise. Too slow. 

Second, if you have an Intel Mac, you can 
boot into Windows or (third) you can run a 
virtualisation technology like Parallels 
Workstation. There is also a fourth method that 
I’ll discuss later. 

You will already have heard of Boot Camp — 

Apple’s software package that allows booting 
into XP A fairly simple operation: download the 
software, update your Mac’s firmware, burn a 
CD of Mac drivers, install Windows XP (service 
pack 2 required) and off you go. Works really 
well (and very quick). 

There’s a problem: you need to reboot. Even 
with the astoundingly short boot times of the 
Intel machines, it’s annoying, and it’s tricky to 
share information between the two operating systems. 

Virtualisation, through Parallels Workstation (or soon to be released 
products from VMware), will allow you to run Windows inside Tiger, 
like Virtual PC, but much faster. Incidentally it also allows Linux or any 
other operating system, making an Intel Mac the only machine that 
can simultaneously run Mac OS, Windows and Linux. 

I don’t intend to cover how to install these products, or even quote 
performance statistics — there are other parts of this magazine and a 
heap of web sites where this information is easily available. Rather, I 
want to examine what the implications are for education. First, that 
fourth method. 

Now that Macs use Intel chips, not only are things such as dual¬ 
booting and virtualisation possible, but so are Windows Application 
Programming Interfaces (APIs) to run Microsoft programs. 


Wikipedia defines an API as “the interface that a computer system, 
library or application provides in order to allow requests for service to 
be made of it by other computer programs, and/or to allow data to be 
exchanged between them”. 

For some time now, a free application called WINE has allowed the 
use of, say, Microsoft Office, on Linux. In the goofy, wacky way of 
geeks, WINE is a recursive acronym for “Wine Is Not an Emulator”. It 
provides alternative Dynamically Linked Libraries (DLLs) that applica¬ 
tions can call. As far as the Windows app is concerned, it is running 
on Windows. So there. 

Now most of us are not really interested in the ins and outs (and get 
a bit glazed when DLLs are mentioned). However we are interested in 
not having to give up our Mac to run some admin system. We’d prefer 
to keep the creative tools such as the iLife suite and use Windows when 
and where we need to. 

Leopard, OS X 10.5, will include dual boot, 
at least virtualisation and possibly access to 
the Windows APIs. All will be revealed at the 
World Wide Developers’ Conference in August. 

If the last is true and Leopard is going to 
include Windows APIs, it won’t be necessary 
to provide your own copy of Windows. This is 
really important. 

With dual-booting or virtualisation you actu¬ 
ally need a copy of Windows itself, which 
Apple is not going to provide. “That’s fine,” you 
say, “our department has a deal with Microsoft 
to provide Windows licences” (incidentally, a 
Volume Licensing Agreement that Apple has 
yet to crack with any education system). In most instances, they are 
upgrade licences only, assuming the existence of Windows on the 
machine when originally purchased. 

Is it possible to dispose of an ageing Windows box and “transfer” its 
licence to a new Mac? Probably not. 

Worse, how many machines do you license anti-virus software for? 
A Mac running Windows, Linux and OS X will need three copies. 

Cost benefit ratios are usually left to bean counters, but now you 
can entice them with the promise of three computers for the price of 
one. Mac/Win/Lin; you choose. What a great preparation for students. 

Just make sure that you use your newfound powers for good. ^ 

As an educator, Martin Levins likes empowering people to create 
using computing technologies. 
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Make more time for you 


Six productivity tips 

I F you could choose to get more work done in less time, 
wouldn’t you? Luckily, with a few simple tips, you can 
streamline your workflow and use your Mac more efficiently. 
Here are six ways to make that happen. 

1. Make the most of your keyboard. You use your 
keyboard constantly, but it’s easy to forget how powerful it is. Avoid 
moving your hand to your mouse — and save time in the long run 
— by learning keyboard shortcuts for frequently used commands. 
Learn shortcuts. To learn keyboard shortcuts, first check your 
favourite applications’ menus - often you’ll see the shortcuts 
noted right next to the commands themselves. Here are a few 
good ones: 

■ In Apple’s Mail, press 3€-shift-N to check for new mail or 
shift-F to forward a message. 

■ In Microsoft, $€-option-R brings up the thesaurus, 3€-option-P 
switches to Page Layout view, and S-option-N switches to 
Normal view. 

■ In Safari, hop to your home page by pressing 3€-shift-H. To 
check bookmarks, press 3€-option-B. 

■ In iChat, show or hide your Buddy List by pressing 3€-l. 

■ In iTunes, press the spacebar to play or pause. 

Create your own. In Mac OS X 10.3 and later, you can set keyboard 
shortcuts for any menu command and for most applications. (This 
won’t apply to some older programs or anything running in 
Classic.) For instance, you may want to create a shortcut for 
removing attachments from messages in Mail since there’s no 
preset shortcut for that command (Message: Remove Attachments). 

Go to the Keyboard Shortcuts tab of the Keyboard 8t Mouse 
preference pane. Click on the plus sign (+) and choose your target 
application from the Application pop-up menu. Type the exact 
name of the menu command in the Menu Title field — for 
example, Remove Attachments. Then place your cursor in the 
Keyboard Shortcut field and press the key combination you want 
to assign to the command. Click on Add and you’re set. 

2. Personalise the Finder. The Finder is at the centre of 
everything you do on your Mac. Use its features to get easier 
access to the programs and folders you use most. 

Use the sidebar. By default, when you open a Finder window, OS 
X displays certain folders (such as Desktop and Documents) in 
its sidebar (the column on the window’s left side). You can add 


Hot Links 

www.macworld.com/2004/09/secrets/septworkingmac/index.php/ 

One from the archives with more on keyboard shortcuts 

www.sitesucker.us 

www.limit-point.com 

www.softchaos.com 

www.barebones.com 

Web archiving utilities 

www.obdev.at/products/launchbar/index.htmi 

LaunchBar 

www.petermaurer.de/nasi. php?thema = butler 

Butler 

plentycom.jp/en/steermouse/index.html 

SterMouse 

scriptbuilders.net/files/bouncemail1.0.html 

Bounce Mail 


your own items here, too. Either drag a folder to the sidebar or 
select a folder and press 3€-T. Now you’re one click away from 
its contents. 

Customise the toolbar. Say there’s an application you use often 
- but not often enough to add it to the Dock. The toolbar located 
at the top of the Finder window is the perfect place to store a 
shortcut for it. Drag the application’s icon to the top of the 
Finder window and wait for the cursor to change to a plus sign. 
When you release the mouse, the icon stays in the toolbar. (If 
you change your mind, control-click on the icon and choose 
Remove Item from the contextual menu.) From there, you can 
click on the icon to launch the program, or drag a file on the 
icon to open the file. 

Switch between views. You probably know that you can set 
Finder windows to icon, list, and column views via the toolbar. 
Did you know that you can do the same from the keyboard? Press 
3€-l for icon view, 3€-2 for list view, and 3€-3 for column view. 

3. Corral your e-mail. Sorting through the barrage of e-mail 
flooding your inbox can be frustrating. Sometimes it can be a 
headache just to determine which messages you’ve read and 
which ones are new. 

The Tiger version of Apple’s Mail includes a great organisa¬ 
tional tool: smart mailboxes. Use them to create a mailbox that 
shows only unread messages. Select Mailbox: New Smart 

Drag and wait. Drag an application icon to the Finder window’s toolbar 
to store it there for quick access. 


a rs r\ 



\;A Mac OS X 


Backup 
Desktop 



Australian Macworld June 06 




































059 






Mailbox, click on the left pop-up menu, and select Message Is 
Unread. Name the mailbox something like Unread Mail and save 
it. Now, when you click on this mailbox, you’ll see only messages 
you haven’t yet looked at. 

You can create other types of smart mailboxes - for instance, one 
for messages from specific contacts (select From Contains contact 
name) or companies (select From Contains domain name). Or you 
can create a mailbox for messages containing certain keywords 
(Subject Contains keyword or Entire Message Contains keyword). 

4. Preserve web pages. When browsing the web, you 
probably happen upon pages you’d like to save for future refer¬ 
ence. Sure, you could bookmark them, but the contents — or the 
URL itself - may have changed when you go back, and that 
means spending extra time searching. 

Using Safari. The easiest way to save web pages is to use Safari’s 
Save As Web Archive feature. Select File: Save As; then choose 
Web Archive from the Format pop-up menu. Doing so saves a 
special archive file that retains the text, images, and layout of 
the original page. 

Going further. For even more control over web archives, use a 
special tool. You’ll find a wide variety out there: Rick Cranisky’s 
SiteSucker, Limit Point Software’s Blue Crab, and Softchaos’s 
Webstractor are just a few. My current favourite is Bare Bones 
Software’s Yojimbo (see “Hot links” for all of these programs), an 
information-management application designed to store notes, 
serial numbers, passwords, web archives, and more. 

To save a page to Yojimbo as a web archive, copy the page’s 
URL, press Yojimbo’s hot key (F8 by default) to display the Quick 
Input panel, press 3€-5, and then press return. Open Yojimbo to 
view your web archives or search them by keyword. 

5. Find files faster. If you’re anything like me, you prob¬ 
ably hate constantly navigating through several levels of 
folders to locate the file or application you want to open. To 
save time, use a launcher. 

LaunchBar. This excellent $US20 program from Objective 
Development (see “Hot links”) lets you open applications and 
files without taking your fingers off the keyboard. To open 
iTunes, for example, press LaunehBar’s activation keys (3€- 
spacebar by default); it will appear below the menu bar. Next, 
type a few letters from the name of the application you want to 
open - iTunes, in this case. LaunchBar reveals a list of programs, 
files, and folders that contain these letters. Use the arrow keys to 
select iTunes and press return to open it. The program learns your 
shortcuts, so after you use a certain letter combination a few 
times for an item, that item’s name jumps to the top of the list. 
Butler. Another cool utility is Peter Maurer’s free (donations 
accepted) Butler (see “Hot links”). It performs many of the same 
tricks as LaunchBar, but it also has powerful bookmark-manage¬ 
ment features, multiple Clipboards, and the ability to assign 
keyboard shortcuts for many common actions. 

6. Get 3 smarter rodent. Apple has long clung to the one- 
button mouse as a symbol of simplicity, but additional buttons can 


save you hundreds of clicks each day, especially if you program 
them for common actions, such as double-clicking or control¬ 
clicking. If you’re still using a one-button Apple mouse, consider 
upgrading. If you already own a multi-button mouse, make sure 
you’ve programmed the buttons to maximise productivity. 

Your Apple mouse. Apple’s Mighty Mouse offers four buttons, 
though you need OS X 10.4 to customise it fully. In the Keyboard 
8t Mouse preference pane, go to the Mouse tab. Here you can 
program the extra buttons to launch Dashboard, Expose, or any 
application you use frequently. 

For more customisation options, check out the $US20 
SteerMouse software (see “Hot links”), which lets you program 
your Mighty Mouse’s buttons to perform double-clicks, keyboard 
shortcuts, scrolling, and more. The software even lets you 
program separate commands for different applications. Plus, it 
supports both Panther and Tiger. 

Other mice. Don’t mind if your mouse and Mac aren’t a matched 
set? Consider an input device from a company such as 
Kensington, Logitech or even - gasp — Microsoft. Using the 
included software, you can program buttons to do such things 
as emulate a double-click, invoke keystrokes (say, 3€-S for Save), 
eject a CD, or launch a web page. ^ 

One more tip for the road 

Bounce unwanted e-mail 

Even though Mail’s Bounce 
command (Message: Bounce) 
makes it appear as though your ISP 
has rejected a message sent to 
you, it isn’t a terribly effective way 
to discourage spammers. Why? 
Nearly all the spam you receive 
carries a forged From address 
— meaning that you’ll likely 
bounce the message to an 
innocent address. It can be 
effective, however, when 
you’re dealing with other sorts 
of people who won’t leave you alone. 

If such a creep is bothering you, download a copy of Evan 
Chaney’s free Bounce Mail 1.0 AppleScript (see “Hot links”) 
and install the script in /Library/Scripts/Mail Scripts. Then go to 
Mail: Preferences and click on Rules. Click on Add Rule and 
make a rule that looks something like this: If Any Of The 
Following Conditions Are Met: From Contains e-mail address 
of creep. Perform The Following Actions: Run AppleScript 
Bounce Mail script file path (use the Choose button to navigate 
to the script). 

Name the rule and click on OK. When the creep sends you an 
e-mail, the message will arrive in your inbox (unless you’ve used 
a rule to filter it), but he or she will receive a bounce message 
that looks like a rejection from your ISP — Christopher Breen 
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By Matthew Honan 

Back up your iTunes library 


© 


Musical preservation 

D IGITAL files are portable, they sound and look pretty 
good, and they don’t take up the physical storage space 
that CDs and DVDs do. There’s a big downside, though - 
one system crash or failed hard drive, and you can lose every¬ 
thing you’ve spent hours ripping from CDs or, even worse, 
purchasing from the iTunes Music Store. Here are several ways to 
prevent the loss of your precious files. 

1. Go the iPod way. If you own an iPod and sync your entire 
iTunes library with it, you’ve already got a full backup in the palm 
of your hand. Though Apple makes the sync process a one-way 
journey (from iTunes to the iPod), several utilities let you copy 
files back from the iPod to your Mac. Free apps such as Isaac 
Huang’s iPodDisk and Whitney Young’s Senuti (see “Hot links”) 
will help you salvage your collection in case of catastrophe. 


Hot Links 

ipoddisk.ourbiti.com 

iPodDisk 

www.fadingred.org/ 

Senuti 


2. Archive and copy. If you’re looking for a simple (but 
not extremely efficient) method, you can use the Finder to 
back up your collection to an external hard drive or a DVD. To 
save space, compress your library first. Control-click on your 
iTunes folder (by default it’s stored in your Music folder) and 
select Create Archive Of “iTunes”. This will create a zipped 
archive that includes your iTunes Music Library.xml file — 
essential for restoring your ratings, play counts, and other 
customisations — and that you can drag and drop to an 
external drive or burn to DVD (if your collection is small 
enough). If you’re really serious about your collection, you’ll 
want to take stronger steps to protect it on a regular basis. 
Check out the next few methods. 

Make it automatic. By saving your Automator workflow as an iCal plug¬ 
in, you can sit back and let your Mac do the grunt work. 


gQ, Search Actions 


backup 


Save Plug-in As: Backup 


Search 


Library 


T 


Plug-in for: iCal Alarm 


^ iPhoto 
^5 iTunes 
Keynote 
Maii 

$£ NetNewsWire 

§! 

Hi Preview 
(g) Quicksilver 
G QuickTime Player 
0 Safari 

Soundtrack Pro 
Spotlight 
& Stufflt Deluxe 
x System 


^ Burn a D 
X Copy to* 

* SetComj 
Speak T« 

Take 5 
Text to Audio File 
fa System Profile 


C Cancel ) ( Save ) 


** Burn a Disc 

This action creates a CD or DVD containing the files and 
folders passed in from the previous action. 

Requires: A drive capable of burning and a blank disc. 

Input: (Files/Folders) Files and folders passed from the 



Genre 

i ) Is equal to 

X ) Podcast 

O© 

^ ► Options 


iTunes songs 

.:.: . . . • ■■ .. 

jj Bum a Disc 


FUes/foJders 




Disc Name: Backup 

Burn Disc In: PIONEER DVD-RW DVR-106D 


5? Append date 
5/ Erase first 


After Burning 


'v? Verify burned data 

O EJ ect Disc ® Mount on Desktop 

► Options 


m 


7 Actions 
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3. Back up with Backup. If you have an Apple Mac 
account, the free Backup application is by far the easiest way to 
protect your library. Open Backup and create a new plan by 
clicking on the plus-sign (+) button in the lower left corner of 
the window. If you’re launching Backup for the first time, click on 
the Continue button and then follow the instructions in the 
window that comes up. Highlight the Custom template at the 
bottom, click on the Choose Plan button, and label your new plan 
something like iTunes Backup. Click on the plus-sign button 
beneath the Backup Items window, click on the QuickPicks tab, 
select iTunes Library from the list, and click on the Done button. 
Backup will scan your Library folder and display its size, which 
will help you determine where you want to back it up — to an 
external drive or iPod, to your .Mac iDisk, or to optical media. 
The Destination And Schedule window lets you set how often the 
task is performed and choose a backup medium. You can, for 
example, set up Backup to copy your Library folder to an external 
FireWire drive at the same time every week. 

4. Use Smart playlists. Don’t have an external drive, an 
iPod, or a .Mac account? Not to worry - iTunes has all the tools 
you need for safeguarding your library. If you just want to make 
a onetime backup, open iTunes’ preferences and click on the 
Advanced item. Select the Burning tab, and under Disc Format 
make sure that Data CD Or DVD is selected. Next create a new 
iTunes playlist, highlight everything in your library, and drag the 
contents to the playlist. If you have podcast subscriptions, you 
may want to instead create a smart playlist that excludes them by 
selecting New Smart Playlist from iTunes’ File menu and setting 
the rule to Podcast Is False. This will create a playlist with all of 
your music and videos but without any of your podcasts. Smart 
playlists are also helpful if you want to back up only certain 
items, such as purchased music or audiobooks, or if you want to 


Back it up. With Apple’s Backup application, .Mac members can easily 
save iTunes files to an iDisk, to an external hard drive or iPod, or to 
optical media. 




(Tunes Backup 

Next backup scheduled for Feb 26. 2006 at 11:00 AM 


f Back Up History Restore 


Backup Items 


I Item 

Size 

iTunes library 

20.06 CB 

EZS 

Total Size: 20.06 CB 

Destination and Schedule 


1 % Weekly to 'CD or DVD" at 11:00 AM every Sunday 

I % Next backup scheduled for Feb 26, 2006 at 11:00 AM 


Back Up Now ) 


exclude low-rated songs or certain file types from backups. You 
can even use them to back up your tunes by genre, artist, or other 
customised settings. 

Once you are happy with your playlist, click on the Burn Disc 
icon in the upper right corner of your iTunes window, and insert 
a recordable DVD or CD. Unless you have a very small library, 
you’ll need several discs - but iTunes will prompt you through 
the process. For good measure, make sure to store a backup copy 
of your iTunes Music Library.xml file somewhere to preserve your 
ratings and play counts. 

What about the music you add after that initial backup? Smart 
playlists can help you schedule regular backups without having 
to burn your entire library repeatedly. Once you’ve made your 
initial backup, create a smart playlist (or control-click on the 
smart playlist you already created to edit it, and click on the plus- 
sign button to add a new rule) and choose Date Added Is After - 
iTunes should fill in today’s date for you. The new list will be 
empty, but as you continue to add songs to your libraiy, they will 
automatically appear in your backup playlist. This will help you 
make regular incremental backups. I like to back up my playlists 
on the last day of every month, but depending on how frequently 
you buy music or videos from the iTunes Music Store or rip your 
personal collection, you may want to choose a different schedule. 
Just remember to edit your smart playlist every time you make a 
backup, by changing the date - otherwise, you’ll find yourself 
with a lot of copies of the same songs. 

5. Automate it. If you’re not afraid of a little prep work, this 
is perhaps the best method for backing up: use OS X 10.4’s 
Automator and iCal. Launch Automator and click on the iTunes 
icon in the Library window. Then drag the Find iTunes Items 
action in the Action window to the workflow area. This action 
works essentially just like a smart playlist. Select Find Songs (don’t 
worry, this also includes videos) and Date Added This Month. 
(Again, depending on how much music you add on a regular basis, 
you can increase or decrease this time frame.) If you want to 
exclude podcasts, add a second rule and select Genre Is Not Equal 
To Podcast. Next click on the System icon in the Library window, 
and drag the Burn A Disc action to your workflow area under the 
iTunes action. In the Disc Name field, enter Backup and select the 
Append Date option. You can then save the workflow and quit - 
but if you want to automate the process and perform regular 
backups, you need to follow a few more steps. 

Select Save As Plug-in from Automator’s File menu, and then 
give the workflow a name and select iCal Alarm from the Plug¬ 
in For pop-up menu. Click on Save, and Automator will launch 
iCal and create a onetime alarm event for your workflow. To make 
it a repeating event, click to the right of Repeat in the event’s 
Info pane and select Custom from the pull-down menu. Schedule 
your iCal event to match the settings you defined in Automator 
— monthly or weekly, for example. From now on, iCal will alert 
you when it triggers the workflow to run. (If you prefer to back 
up to an external hard drive, replace the Burn A Disc action with 
the Copy Finder Items action from the Finder Actions lists, and 
specify where to save your files.) 
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New Products from Try & Byte 



The DuoBand is a lightweight armband solution that provides 
two layers of shock and impact protection. It combines a sili¬ 
cone inner layer with durable polycarbonate outer layer with 
integrated screen, click-wheel and docking port protection. All 
this on a washable, fully adjustable armband with a reflective 
strip to keep you visible and safe in low-light conditions. 
Available in two colors the DuoBand can be combined with 
the iSkin slims to create your own individual look. 


Slims are a simple way for you to give your iPod nano surface 
protection and stylistic flair. iSkin slims give you easy access 
to all iPod controls and ports. Available in a 5-pack (including 
white glow-in-the dark), iSkin slims give your iPod more looks 
to suit all your moods. For owners of the iSkin Duo for iPod 
nano, slims offers additional inner-skins to create new cus¬ 
tomized looks. iSkin slims add over 35 new looks to the iSkin 
Duo, it is also compatible with the iSkin DuoBand. 


Cableyoyo POP (Cord management for your iPod) $14.95 1 


Kensington Pico FM transmitter $79.95 




The Cableyoyo POP is a tiny flat plastic cord winder with a 
suction cup that you can pop onto an iPod, MP3 player, cell 
phone or other device to keep your 
cords coiled and protected.The product 
can be kept in your pocket while your 
gadget is in use, popped on when done, 
or left on the product permanently. 

The POP comes in black or white and 
ships with accessories including a belt 
clip and 10 different pop-art decals for 
personalizing the product. Black and 
white units come with different sets of 
pop-art decals. 


Special Introductory Price. 

What's smaller than nano? The ultra-thin, ultra sleek 
Kensington Pico FM Transmitter for iPod nano. It uses the 
bright iPod screen for easy viewing of station information. Just 
tune your car or home stereo to 
a clear radio station, select the 
same station on your iPod and 
press play. ClearFM Technology 
reduces noise and enhances 
stereo separation, providing 
superior wireless audio quality. 

Advanced power technology 
minimizes battery drain on the 
iPod. Compatible with click- 
wheel iPods. 


Made for 

iPod 


□ 
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MACDVD 


MACDVD 


MACDVD 


the 


printshop 


FOR MAC 


Call of Duty 2 

Coming Soon - $Call 


Civilization 4 

Coming soon - $Call 


Print Shop 2 - Mac OS X 

Now Shipping -$89.95 


Unit 17,2a Herbert St, St Leonards NSW 2065 
Tel (02) 9906 5227 • Fax (02) 9906 5605 


Quake 4 Sims 2 Nightlife Exp. 

Now Shipping - $69.95 jK Now Shipping - $49.95 


Available from your local AppleCentre or directly from Try & Byte 

To find your nearest AppleCentre, go to: http://www.apple.com/au/buy/ 


www.tryandbyte.com.au 
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By Adam C Engst 




Properly share an iPhoto library 


One iPhoto, many users 


• PHOTO 6 offers numerous options for sharing image files with 
other people. For example, you can start a photocast, turn on 
iPhoto’s sharing options, or send photos in an e-mail. 
Unfortunately, the program doesn’t offer an easy way to give 
multiple users or multiple Macs full access to an entire iPhoto 
library - including keywords, albums, and ratings. 

Perhaps you want to assign keywords in your spare time at work, 
and then post albums to the web from your iMac at home. Or 
maybe you and your spouse want to be able to upload photos to 
a joint library from separate user accounts. Whether you have 
multiple Macs, multiple users, or both, there are only a few ways 
to share your iPhoto library seamlessly. Though the three options 
I describe in this article require a bit of setup work, you won’t need 
any additional software or arcane Unix commands. The option you 
choose will depend on your setup. (Although we tested these tech¬ 
niques with iPhoto 6, they should also work with iPhoto 5.) 

Keep in mind that no matter which of these methods you use, 
only one person at a time may use a shared iPhoto Library folder. 

Option 1: Use a shared hard drive. One of the easiest 
ways to give multiple users or multiple Macs access to the same 
iPhoto library is to put the library on an external hard drive that 
everyone can reach. This option eliminates any problems with 
permissions and frees up disk space on your Mac. 

If you have an iPod with unused storage space, you can use it 
as an external hard drive and take your library with you wher¬ 
ever you go (to set this up, select Enable Disk Use in iTunes’ iPod 
preference pane). 

Keep in mind that external hard drives are more vulnerable to 
damage or theft. If you choose this option, I recommend regular 

Missing in action. If you move your iPhoto library to a new location (to 
make it easier to share with others), you’ll need to tell iPhoto where to 
look for it. Hold down the option key while launching the program to bring 
up the Choose Photo Library dialog box. 


Hot Links 

macworld. com/1263 

Download an Automator workflow described below 

ad.hominem.org/log/2005/07/acl.php 

Share your iPhoto library using Access Control Lists 


backups to ensure that you don’t lose all of your photos in one 
stroke of bad luck. 

Step 1. In the Finder, select the icon for the external hard drive 
on which you want to store the shared iPhoto Library folder. 
Choose File: Get Info to open the drive’s Info window. 

Step 2. In the Ownership ft Permissions pane (if the pane isn’t 
visible, click on the triangle next to its name), make sure the 
Ignore Ownership On This Volume option is turned on, and then 
close the Info window. 

Step 3. In the Finder, locate the iPhoto Library folder you want 
to share (you’ll find it in the user folder’s Pictures folder). Then 
drag the folder to the external hard drive. 

Step 4. The first time you open iPhoto in each account or on each 
computer, hold down the option key while launching the program. 
In the Choose Photo Libraiy dialog box that appears (see the screen- 
shot “Missing in action”), click on Choose Library. Navigate to the 
iPhoto Libraiy folder on the external hard drive and click on Open. 
You should have to do this only once. The next time you open 
iPhoto, it will know to look on the specified drive for your libraiy. 
Tip. If the two Macs in question are your own laptop and desktop 
systems, consider leaving the iPhoto Libraiy folder on the laptop. 
When you need to access the library from your desktop, connect 
the two computers via FireWire and then boot the laptop in 
FireWire Target Disk Mode (hold down the T key while the laptop 
starts up). You’ll then be able to use it as an external hard drive. 

Option 2: Use a shared disk image. Thanks to Mac os 

X’s permissions system, sharing resources between two or more 
user accounts on the same Mac can be a tricky process. Sure, you 
could place your iPhoto libraiy in an account that eveiy user has 
access to, but in doing so you’d lose the benefits of individual 
accounts — personalised workspaces, secure access to personal 
files and documents, and so on. 

If you want to keep user accounts secure but don’t have an 

external hard drive, you can 
work around OS X’s permissions 
conundrum by placing a disk 
image of your iPhoto library in 
the Shared folder for other users. 
A disk image is a special file that 
OS X treats as though it were an 
external hard disk, letting you 
write to and read from it. 



Choose Photo Library 

iPhoto needs a photo library to continue. You may choose an existing iPhoto 
library or create a new one. 


Quit ) t Create Library... ) ( Choose Libr ar y... - } 
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Save As: iPhoto Image 
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Create a disk image. When you’re creating a disk image for your iPhoto 
library, be sure to give yourself plenty of room and to set the Encryption 
menu to None. Then set the Format menu to Sparse Disk Image. 

So why use a disk image instead of the iPhoto Library folder? If 
you store the iPhoto Library folder in the Shared folder, iPhoto 
incorrectly sets permissions on thumbnails for newly imported 
images. By default OS X ignores permissions on a disk image. 
The downside of using a disk image is that you’ll have to mount 
the disk image before each iPhoto session, and unmount it before 
anyone else can use it. 

Step 1. Open Disk Utility (/Applications/Utilities), and click on 
the New Image button. 

Step 2. In the Save As text field, enter a name for the disk image 
(for example, iPhoto Image), and then save it in the /Users/Shared 
folder. From the Size pop-up menu, choose Custom. Set the 
largest imaginable size for your library (don’t skimp — you can’t 
expand the image later, and choosing a larger size doesn’t use 
any more space now). Leave Encryption set to None (unless those 
photos are exceedingly private), and then choose Sparse Disk 
Image from the Format pop-up menu (see the screenshot “Create 
a disk image”). When you’re done, click on Create. Disk Utility 
will create the disk-image file and mount it as a volume. 

Step 3. In the Finder, open the Shared folder (/Users/Shared) and 
select the new disk image file. Choose File: Get Info to open the 
Info window. 

Step 4. In the Ownership 8t Permissions pane, click on the 
Details triangle, and then click on the lock icon next to the 
Owner pop-up menu. Choose Unknown from the Owner pop- 

Tip 

If you’re comfortable entering Unix commands into 
Terminal, there’s an easier way to share an iPhoto Library 
folder across multiple accounts on the same Mac. The 
secret lies in using Access Control Lists in Tiger. For 
details on setting this up, see “Hot links”. 


up menu, enter your administrator pass¬ 
word when prompted, and then close the 
Info window. 

Step 5. Drag the iPhoto Library folder 
from the user folder’s Pictures folder to the 
mounted disk image you just created. 
Step 6. In the currently active account, hold 
down the option key while launching 
iPhoto. When the Choose Photo Library 
dialog box appears, click on Choose Library 
and select the iPhoto Library folder from the 
mounted disk image. 

Step 7. Quit iPhoto. Unmount the disk 
image by dragging it to the Eject (Trash) 
icon in the Dock. 

Step 8. Switch to the second user account 
via Fast User Switching. In the Finder, 
open the Shared folder and double-click on the disk-image file to 
mount it. Then repeat step 6, so iPhoto knows where to find the 
iPhoto Library folder. You’ll need to do this for each user who will 
be accessing the disk image. 

When you’re done, every user should be able to launch iPhoto 
normally. However, each person must mount the disk image 
before launching iPhoto and must unmount the disk image before 
anyone else can use it. In Tiger, you can easily automate the 
process of mounting the disk image and opening iPhoto (see “Hot 
links” to download the necessary Automator workflow). 

Option 3: Use a shared network volume. If you have 

multiple Macs networked together via 100BaseT or faster 
Ethernet, you can give everyone access to a single iPhoto library 
by placing it on a shared network volume (though you can use an 
802.11 g wireless network for this, performance may be debilitat- 
ingly slow). Here I’ll show you how to use your own Mac to share 
the iPhoto library. An even better option might be to store the 
shared iPhoto Library folder on a central file server accessible to 
all networked Macs. If you go that route, just make sure that 
everyone is allowed to log in to the server account that holds the 
iPhoto Library folder. 

Step 1. On the Mac that will host the shared iPhoto Library folder, 
open the Sharing preference pane, turn on the Personal File 
Sharing option, and click on the Start button. 

Step 2. On each remote Mac, open a new Finder window and 
select the Network icon in the sidebar. Select the name of the 
host Mac and click on Connect. Enter the user name and pass¬ 
word for the account that owns the iPhoto library, and activate 
the Remember This Password In My Keychain option. In the next 
dialog box, select your home directory as the volume to mount 
and click on OK. The network volume will now appear in the 
Finder’s sidebar. 

Step 3. While still on the remote Mac, hold down the option key 
as you launch iPhoto. Click on Choose Library, and then select 
the iPhoto Library folder on the shared network volume. 

After performing these steps, you and everyone else sharing 
the iPhoto Library folder can launch iPhoto normally. ^ 
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upgrade now! 


Seamless integration, time-saving collaboration 
and rock-solid productivity enable you to 
unleash your amazing creativity. 



^SCHOLASTIC 


If you are passionate about your design, take QuarkXPress 7 for a test run 
at your nearest reseller, or contact Scholastic Customer Service on 1800 665 774. 
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By Sean McNamara. 


Mysterious new folder 


Help folder 

We answer 
our readers' 
questions 


Each month STM 02 8338 0222 
gives a Sports backpack valued 

Macworld reader who send in the 
most intriguing Help folder query. 

You need to carry your laptop, 
documents, gym gear and other 
bits and pieces. Do you carry 
two bags? No, you get an STM 
sports backpack. There’s a 
large compartment for whatever 
you can cram in, space for your 
notes and exterior pockets for 
iPod, water bottle, newspaper 
etc. There’s even an exterior 
mesh pocket for your lunch. 

The ergonomically designed 
back system and shoulder 
straps take much of the strain 
off your shoulders. 

Like all STM bags, it doesn’t 
look like there’s a laptop inside 
the Sports backpack, keeping 
your precious notebook safe 
from preying eyes and 
wandering hands. 

Send your query to 
matthew.powell@niche.com.au 
for consideration in Help folder. 
Include your full mailing address 
to be eligible to win the Sports 
backpack. All queries and 
solutions are the sole property of 
Niche Media. ^ 

■ Sean McNamara is a Sydney- 
based consultant trading as 
MacAssist. 


© 


Hot Links 



www.adobe.com/support/techdocs/328155.html 

How to fix the InterfaceLib problem 

web.mac.com/ordonezi/iWeb/Tips%20and%20Tricks/Main/ 

3E1CFED9-BC40-4E29-A295-DB30759744E4.html 

Fixing script problems 

www.webrenderer.com 

WebRenderer 
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■ A new “lib” folder has 
mysteriously appeared in our 
home folder after I 
downloaded some software 
from the internet. This would 
not bother me if it appeared to 
be related to any of our new 
software but, judging by the 
name of the first alias in the 
folder and the “wr” in all the 
other filenames, the files in this 
folder belong to something 
called WebRenderer, which 
seems to be entirely unrelated 
to any of the software I 
downloaded (I did not 
download any new web 
software, in fact what web 
software I have is still stock 
standard as supplied with the 
computer over a year ago). 

There is no WebRenderer 
application visible in either of 
my Applications folders and 
using the Finder does not 
locate the files that the aliases 
refer to (nothing is shown in 
the Find window except the 
aliases), but the files must be 
on the computer somewhere 
because clicking on the alias 
and then selecting Text Edit to 
open them displays files 
containing a lot of 
gobbledygook (presumably 
code), the only intelligible 
parts of it being occasional 
words like ‘Java” and lists of 
error messages. 

Can you please advise 
whether the files that these 

Go to the folder: 

/usr/lib/ 


aliases refer to should be left 
alone or removed (or if it 
doesn’t matter either way), and 
if they should be removed how 
do I remove them when I can’t 
find or see them? 

If they should stay, what are 
they used for — or what can I 
use the WebRenderer 
application for and how do I 
access it? 

Peter Schaper, 

Biggenden, Qld 

I think you’re on the right track 
about all the files being related 
to WebRenderer, which is a 
Java-based web browser 
component (see “Hot links”). I 
think this is something you could 
just delete if you’re only using 
Safari for your browsing — if any 
software requires it, it will 
complain, and then you can re¬ 
install that software to regain the 
lost functionality. 

Dynamic Libraries (the .dylib 
files) usually exist in the /usr/lib/ 
folder (sometimes in the /sw/lib/ 
folder if you’ve installed the Fink 
package management system). 

You can navigate to this folder 
by choosing “Go to Folder" from 
the Go menu in the Finder A. 
Enter /usr/lib/ then see if the 
original WebRenderer files are in 
there. If you can’t find them, 
leaving them on your machine 
shouldn’t interfere with any other 
system components. 


Cancel Go 
















STM Query of the month 

SnterfaeeLih vs Adobe 



■ My computer is a G3 slot¬ 
loading iMac which I upgraded 
from Mac OS 9 to 9.2.2. 

I contribute to a weekly 
newspaper using InDesign 2.0. 
After installing Photoshop 4.0, 
InDesign and Acrobat 5.0 no 
longer work A and B. I can’t find 
any reference to “InterfaceLib-- 
GetComponentResource” on 
Apple’s support site. 

I tried to reinstall the system 
software from the software 
restore disk but the iMac won’t 
start from the disk. I also 
downloaded and installed the 
recommended firmware 
update and uninstalled 
Photoshop but the problem 
persists. I get the same error 
message when I try to re¬ 
install InDesign. 

Endre Csapo 
Merry lands, NSW 


You’re in luck, Endre — Adobe 
knows about this problem, and 
has a support document on it 
(see “Hot links”). The problem 
appears to be components from 
different versions of QuickTime 
being installed at the same time. 

What many older installers do 
during the install process is to 
search the file system for the 
component files they’re 
expecting by filename, so, in 
this case, the intsaller goes to 
the Extensions folder and 
checks for, say, a file called 
“QuickTime” — if this file 
doesn’t exist, it installs it. What it 
hasn’t recognised is that there 
is a file called “QuickTime™”, 
which is, in fact, a later version 
of QuickTime than is required, 
and should therefore preclude 
the installation of the earlier 
version. 

Later installers ask the system 
software “Do you have version x 
or later of QuickTime installed?” 
— whether the installer then 
installs the version of QuickTime 
it ships with is determined by the 
system software’s response to 
this question, not on the name of 
the files. 


0 

Tti« application “Acrobat 5JT could not be 


could not bo found. 



Vou may need to install a net 

s-er vfrsidn ol 
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The application “InDesign TXT could not be 


could not be found. 


Von may need to install a newer version of 
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System log errors 



■ Why does the system log 
report this error: 


attributes: Operation 
not permitted 
when you leave it on 24/7? 
This error did not appear till I 
updated Mac OS X to Tiger 
and has not gone with any 
other update since. 

Barry Ryan. 

Aberfoyle Park, SA 


system.log:Mar 27 
12:08:41 Barry-Ryans- 
Computer cp: error 
processing extended 


The message you’re seeing is 
the result of the automatic 
running of the “daily” 
maintenance script — a part of 


Safari vs Mail 



■ Since downloading Mac OS 
X vl 0.4.3 my iMac G4 is 
suffering some problems with 
Safari 2.0.2 and Mail. The 
problems are: 

1. If you need to link from 
Safari to Mail the link 
sometimes occurs and 
sometimes it doesn’t. Then 
both Mail and Safari will not 
quit properly. The icons remain 
open in the dock but cannot 
be force-quit. Neither Mail or 
Safari can be relaunched. The 
iMac needs to be manually 
shutdown and restarted. 

2. Sometimes pages in Safari 
refuse to open even though 
you may have opened them 
say the previous day without 
any problems. It isn’t servers 
playing up because I have 
tested it with using different 
user accounts and on different 
machines. 

3. Since downloading Mac OS 
X vl 0.4.3 I also get Vshield 
showing up and asking to 
allow or disallow a situation 
that had not previously 


Mac OS X’s Unix heritage. 

For many years in Unix, each 
night (at 3:15am, in fact) a script 
is run (if the machine is on) to 
perform basic maintenance and 
tidy-up tasks, and there are also 
weekly and monthly scripts. 

Tiger has introduced a specific 
change which results in this 
message — the Unix copy 
command, cp, has been 
modified to copy Mac-specific 
information such as the resource 
fork, filetype and creator codes. 
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occurred — again only with 
Safari and Mail. Sometimes the 
splash screen doesn’t show 
properly. 

4. I have removed By Host and 
Caches, repaired permissions, 
verified disks, run DiskWarrior, 
etc. to ensure that all is well. I 
also reinstalled 10.4 and then 
slowly reinstalled the combo 
upgrades. I get to version 
10.4.3 and the same thing 
happens in 10.4.1 and 10.4.2. 

5. I have also experienced the 
same problems on the iBook 
with Safari and mail. 

Rai Pohlvia 
Via internet 

These sorts of problems are 
often cleared up by the sorts of 
incremental updates you’ve 
applied — since you wrote, Mac 
OS X has been upgraded to 
vl 0.4.6 — you can just do the 
vl 0.4.6 Combo Updater rather 
than vlO.4.4 and vlO.4.5. 

If that doesn’t fix the problem, 
try creating a new user and 
logging in as that user to see if 
Safari and Mail continue to exhibit 
the problem — if the problem 
disappears, there’s something in 
the main user’s home folder 
(likely in the Preferences folder). If 
it doesn’t fix the problem, it’s a 
system level problem, and an 
Archive & Install installation 
should fix the problem up. 


What the daily script is trying to 
do is copy the file /dev/null to 
another file. The /dev/null file is 
like a black hole when copying 
to it, and an empty file when 
copying from it, so the 
command in question is trying to 
make a file empty — but when 
Tiger’s new cp command tries to 
copy /dev/null’s extended 
attributes, it has problems. 

A workaround is documented 
at a Mac OS X Server Tips and 
Tricks page (see “Hot links”). 
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Beginners 
start here 

Gone to the library 

We’ve been looking recently at 
user-level divisions within OS X, 
but in a sense, these are just 
horizontal divisions — users 
are, in a broad sense, all at the 
same level when it comes to 
their handling by Mac OS X. 
Although admin users have 
more privileges than standard 
users (who, in turn, have more 
privileges than managed 
users), their home folders are 
stored in the same location and 
their attributes are stored in the 
same places within OS X. 

OS X also has vertical 
divisions it takes care of, which 


also provides a great deal of 
flexibility for users (and, 
potentially, a great deal of 
confusion). The most obvious 
example of vertical divisions is 
the Library folder — or, more 
accurately, the Library folders. 

If you look in you Home folder 
A, one of the automatically 
created folders there is called 
Library — inside it you’ll find 
such items as Preferences, 
Fonts, iCal calendars, 

Mail.app’s mail store. 

However, if you also look at 
the root level of your hard disk, 
and in the folder called “System” 
(not to be confused with the 
folder called “System Folder”, 
which houses Mac OS 9/Classic, 
if installed), you’ll find two other 
folders called Library B. 


Inside each of those folders, 
you’ll find many items similar to 
those in your Home folder’s 
Library folder, such as Fonts 
and Preferences. 

What this system allows Mac 
OS X to do is to apply these 
items in different user contexts. 
The items in the System folder 
are for the whole machine, and 
Apple’s domain — they place 
items in the System folder, and 
no one else should muck 
around with those. 

Admin users and third party 
installers (when properly 
authenticated) are allowed to 
place items in the Library folder 
which is at the root level of the 
hard disk — Apple also puts 
non-critical items in that folder. 

The items in both of those 




higher-level Library folders are 
available to all users of a 
machine. The items in a user’s 
Library folder (the one in their 
Home folder) are only available 
to that user. For example, fonts 
in /Library/Fonts/ are available to 
all users, but those in 
/Users/a2/Library/Fonts/ are only 
available for use by the user a2. 

This allows for items like 
System Preferences Panes, 
web browser plug-ins, fonts, 
Dashboard widgets, etc. to be 
installed for individual or all 
users. The preferences stored 
in the user’s Library folder are 
also individual, so things like the 
set up of the Dock, the desktop 
picture, etc., are set on a per¬ 
user basis, while those 
Preferences which are 
applicable to the whole 
machine, such as Energy Saver, 
File Sharing, etc. are stored in 
the /Library/ Preferences/ folder. 

Although this can be confusing 
to some new users of Mac OS X, 
it’s one of the features of Mac OS 
X that makes multiple users work 
so well. 


Quick slide scans 

Mkmsoft 

Reader tip 

■ I had a big box of old slides 
from vacations past that I 
wanted to import into my 
iPhoto library. I looked into 
getting a slide scanner to do it, 
and also looked into using an 
online scanning service. Both 
options seemed very 
expensive when all I want to 
do is view my slides on screen 
— they don’t have to be the 
greatest resolution. 

Then I happened on an 
idea. I set my slide projector 


on a low table, angled slightly 
upwards towards the screen, 
and used its keystone 
correction to make the image 
square again. Then I put my 
digital camera (a Canon EOS 
300D) on a tripod directly 
above the projector, so it was 
right in line with the screen, 
and zoomed in so the slide 
image completely filled the 
camera’s viewfinder. 

Then it was a simple matter 
of advancing the slides and 
taking the shots, one after the 
other. It took a few seconds 
per slide rather than minutes, 
cost virtually nothing, and the 
final quality is well and truly 


good enough for my needs. I 
don’t know if this would work 
as well if your camera isn’t an 
SLR, but a little 
experimentation should get 
the framing right. 

Dave Evans 
Concord West, NSW 

Each month, Microsoft gives 
a free Notebook Optical 
Mouse valued at $70 to the 
Australian Macworld reader 
who submits the best tip. 

Sized for mobility and 
designed to be noticed, 
Microsoft Notebook Optical 
Mouse 3000 offers great 


comfort for either hand and 
is always good to go. E-mail 
your tip, together with your 
name, address and phone 
number, to matthew.powell 
@niche.com.au 
All reader tips published 
become the sole property of 
Niche Media. 
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Intego Personal Backup X4 

Back up and protect your digital life 


Create and edit backup scripts 
easily and use multiple options 
and exceptions. 


Back up your data to hard disks, 
CDs, DVDs, iPods, USB drives, 
iDisks, etc. 


Start and stop your backup task 
with a single click. 



Your updates with NetUpdate X 


Easily schedule, check and install new 
updates for Personal Backup X4, as well as 
updates for all Intego software installed on 
your Mac. 


• Full or incremental backups 

• Fast, reliable restores 

• Startup volume can be cloned 

• Data synchronisation 

• Fully redesigned and resizable interface 

• Archive encryption (AES 128) 

• New menu integrating all Intego X4 software 

• Personal Backup X4 Widget and Intego Widget 

• Predefined backup scripts for music, video and more 

• Scripts can be linked to one another 

• Exception list 


PICA Australia Pty Ltd 

22 Aintree Street - Brunswick East - Victoria 3057 - Australia 
Tel: +613 9388 9588 - Fax: +613 9388 9788 - sales@pica.com.au 

www.pica.com.au 


• Data copied in its original format allowing immediate 
recovery in case of accidental loss 

• New alert management 

• Compatible with Apple Automator 

• View and edit backup scripts 

• Test Scripts before running them 

» Backups can be launched when no session is open 

• Intego calendar for Apple's iCal 

• Improved backup statistics with graphs 

• Backups can be made to multiple CDs or DVDs 

• Automatic mount and dismount of network volumes 


Available from all leading Apple Resellers including 


Intego • 500 North Capital of Texas Hway, Suite 8-150 - Austin, TX 78746 • USA • Tel (512) 637-0700 • Fax (512) 637-0701 • sales@intego.com* WWW, 

Macintosh. Mae. the Mac logo and Apple Mall are registered trademarks of Apple Computer, registered in the US. and other countries. C 2001 - 2006. Intego, the Intego logo, Personal Backup, the Personal Backup logo and we protect your world are registered trademarks of Intego, 
registered In the U.S. and other countries. All other brand and product names are ou may be trademarks of, and are used to Identify products or services of, their respective owner. Intego is not responsible for omissions or errors in typography or photography. Photo Intego 
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Read me. 


Reviews of the latest computer books. 


I did it Maya way 

Maya at a Glance by George Maestri takes a visual approach 
to explaining Maya’s core features. The accompanying CD contains 
all the tutorial files plus the Maya Personal Learning Edition (PLE), a 
special version of the software designed for non-commercial begin¬ 
ners to explore all aspects of Maya. 

“Getting to know a major piece of software such as Maya is much 
like getting to know a large city,” says the Maestro. So he asks us 
to look at the CBD first and then do the 'burbs. The city centre 
contains the Maya interface, selecting, transforming and connecting 
objects and file management. In the 'burbs you'll find NURBS — Non- 
Uniform Rational B-Splines — which is 
a key concept in understanding how 
Maya works. There’s also polygonal 
modelling, textures, lighting, rendering 
and paint effects. Deformations and 
Rigging, aka changing shapes and 
building skeletons, provide the funda¬ 
mentals to a section on animation. 

Special effects complete the tour. 

For beginners there are tutorials at the 
end of each chapter. Do these and you’ve 
got a learner’s permit — which is prob¬ 
ably what this book is ideally suited to. 


Title Maya at a Glance 
Author George Maestri 
Publisher Sybex 



By Keith White, 


Hot Links 

www.alias.com/glb/eng/forms/maya_ple_form.jsp 

Maya PLE download and link to system requirements 


ISBN 

RRP 


0782144047 

$38.95 



Title Learning Maya 7 

Author Marc-Andre 
Guindon 
Publisher Sybex 
ISBN 1894893743 
RRP $107.95 


Introducing Maya 7 — 3D For 
Boginners by digital FX supremo 
Dariush Derakhshani moves up a notch, 
taking a more detailed, text-based 
approach to the subject in 400 black 
and white pages. Again the CD contains 
all the files you need as well as Maya 
PLE. Derakhshani puts Maya in context 
as a tool against the wider background 
of the computer graphics (CG) industry, 
so expect to learn something about core 
CG concepts and the digital assembly 
line process of CG production. 

This is where the first chapter starts before branching into the 
Maya interface and a simple animation task to give you a practical 
feel of the basic concepts. Then it’s into the two modelling modes 
with polygons and NURBS, which provide the basis for deforming, 
texturing, animation, lighting and rendering. The author claims this 
book is for anyone curious about learning Maya or for those 
migrating from other 3D software packages. Exercises and 
summaries in each chapter give you a good workout but this is 
serious stuff, not a quick way to get a feel of what Maya is all about 
like the preceding title. 


Learning Maya 7 is the complete package. 650 pages with full- 
colour illustrations and DVD containing all the tutorial files, video 
explanations of each chapter, a complete animated film Blue and an 
interview with its creator. There’s also a full working version of Alias 
SketchBook Pro, which you’ll need for the last section. Maya PLE? 
Go get it yourself. 

The book is intensely practical and based around five major projects 
in which you’ll re-create some of the basic elements used in Blue. 
Each chapter focuses on a particular aspect of that element. 

The learning style sits somewhere between the two preceding 
titles — very detailed and at times quite 
technical but generously illustrated with 
high-quality graphics. If you have the 
time and the commitment this is the 
way to get inside Maya. 


Title 


Introducing Maya 
7 — 3D For 
Beginners 
Author Dariush 

Derakhshani 
Publisher Sybex 


Title The Apple Way 

Author Jeffrey L. 

Cruikshank 
Publisher McGraw Hill 
ISBN 0072262338 
RRP $34.95 



The Apple Way — Twelve 
Management Lessons from 
the World’s Most Innovative 
Company by management expert 
and writer Jeffrey L. Cruikshank is 
written primarily for managers keen to 
glean lessons from Apple’s triumphs 
and mistakes — because "for Steve 
Jobs and the visionaries at Apple, 
finding the future isn't enough: you also 
have to deliver it”. In twelve tightly- 
written chapters you’ll learn how to 
make the customer king, make the 
product king, break the marketing 
mould, and build the learning organisa¬ 
tion. As they say. 

At almost every phase of its evolution 
Apple was so different to every other 
company on the planet that everything 
it did was, well, really interesting. 
Madness and brilliance, cunning and naivete, stubbornness and flex¬ 
ibility side by side. Of course, it’s mostly about Jobs — although 
Sculley, Amelio and other lesser luminaries do get a mention. 

There is no attempt at a strict chronology, each topic-based 
chapter takes a different theme and investigates what Apple did with 
it. Cruikshank’s analysis of Apple's behaviours made eminent good 
sense to me, a management theory lightweight. But as a Mac fanatic, 

I particularly loved it. ^ 

Keith has been a Mac addict since 1984 and still can’t fathom 
why there is anyone who isn’t. 
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TOAST 


MADE FOR IDEAS 


KNOWS HOW TO 
KEEP iT TOGETHER. 


KEEPS 

EVERYTHING MOVING. 


Rugged HD 


BE TOUGH 


NEWS: LaCie won a 2006 Red Dot Award for superior product design of the Rugged and 

Skwarim Hard Drives. Since 1955, Red Dot Awards have been regarded worldwide 
as an international seal of quality for outstanding design achievement. 

reddot 

More infos at www.lacie.com/au 

saies.au@lacie.com • tel: (02) 9669 6900 

Available from Apple resellers. 






























2006 Apple Computers M 

Intel inside! Take a look for yourself! r 

Call today — we have special pricing just for you! rrish/Snfsjf 

Ph: 02 9548 3231 (Engin 02 82091769) 


Trish Harris JP 


Q. What's an Intel chip doing in a Mac? 

A. A whole lot more than it's doing in a PC! 

What if you could command an entire world of music, photos, 
movies and DVDs — all from your sofa? Now you can share the 
good life with friends and family on a 17- or 20-inch new 

iMac G5 RRP from $1999 Yours from only $ 1939 
Mac Book Pro RRP from $3199 Yours from $2999 


FontAgent Pro 3.0.2 TIGER-READY 

FontAgent® Pro is the world's most powerful Mac 
OS X font manager, combining powerful, yet simple 
font management with its unrivaled, award-win¬ 
ning integrity checking that solves font problems 
fast. FontAgent Pro optimizes and organizes all 
your fonts and provides cutting-edge features to 
maintain their integrity, create custom font sets, 
and activate them when they are needed. You can 
also use FontAgent Pro's Font Player and Font Com¬ 
pare viewers to preview custom text strings in any 
font and to view and print font sample books. 

RRP $199 Yours for $187 


i « 


iWork 


Wm 


iWork '06 imports AppleWorks, 
imports and exports Microsoft W 
& PowerPoint files, and suppor 
wide range of industry standard 
formats including PDF, Adobe F 
toshop, TIFF, JPG and QuickTim 




All this for only $119 
Family pack $149 


Keynote 3 —The only way to create cinema-quality presentations and int 
tive slideshows with ease. Keynote puts you in the director's chair and 
you complete control over how you build and deliver your presentation. 
Pages 2 —It's the easiest way to create great-looking documents for yoi 
your group or your business — from simple letters and flyers to professi 
quality newsletters and brochures. 


® Adobe Transactional Licensing Program 4.0 Specials - Save $1000's by taking advantage of 

Pick up the phone and order your NEW Multi-User license TODAY 
Find out how to save $1 000's more while keeping your software 
up to date with Adobe Open Options 4.0 Upgrade Plan 


Recent Popular Upgrades and Crossgrades 


Australia Wide Shipping 

PO Box 289, Sutherland 1499 
Ph: 02 9548 3231 Fax: 02 9548 3901 
www.nextformac.com.au 

K sales@nextformac.com.au 
Celebrating 22 years in 2006! 


For your full expanded price list in PDF, visit our site at www.nextformac.com.au — Remember, if what you are looking for isn't listed, it doesn't mean we can't get it for you! 
Our web site is constantly undergoing changes, so be sure you keep checking back for all of your latest software pricing and web specials. 

All prices subject to change without notice - E&OE 


Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 

Adobe® 


Acrobat® Professional 
Acrobat® Standard 
Audition 

After Effects® Pro 
After Effects® Standard 
Creative Suite 2 St from 
Creative Suite 2 St from 
Creative Suite 2 Pr from 
Creative Suite 2 Pr from 
Dimension 
Framemaker - UNIX 
Framemaker - Windows 


$253 Adobe® GoLive® $307 

$154 Adobe® Illustrator® CS $307 

$165 Adobe® Indesign® CS $307 

P.O.A Adobe® Pagemaker OS9 Mac/Win $165 

P.O.A Adobe® Premier $349 

PS $899 Adobe® Pagemaker Indesign Edition $649 

CS1 $599 Adobe® Photoshop® CS $307 

PS $1249 Adobe® Streamline $165 

CS1 $899 Adobe® Type Manager Del OS9 Mac $119 

$149 QuarkXPress® v3 to v6.5 free v7 $775 

$495 QuarkXPress® v4 to v6.5 free v7 $595 

Only $385 QuarkXPress® v5 to v6.5 free v7 $439 


Cleaner $365 

Delta Graph $440 

DiskWarrior $ 88 

Filemaker® Pro 8 $286 

Filemaker® Pro 8 Advanced $499 

Intellihance Pro $199 

Macromedia® ColdFusion P.O.A 

Macromedia® Contribute $132 

Macromedia® Director (from 8.5+) $599 

Macromedia® Dreamweaver® 8 $299 

Macromedia® Flash Pro 8 $479 

Macromedia® Freehand® Xgrade $275 


Macromedia® Freehand®vl 1 from 9 $2j 
Macromedia® Freehand®vl 1 from 10$ 11 
Macromedia® Studio 8 P.(T 

Masterjuggler Pro $ F 

Microsoft® Office 2004 Standard $3 
Microsoft® Office 2004 Pro $s| 

Portfolio $l| 

QX Tools Pro $11 

Stuffit Deluxe $ T 

Suitcase Fusion $ 

TechTool Pro XGrade $ ! 

TechTool Pro $11 


Adobe 
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Ratings key 

Outstanding 

Very good 

Good 

Flawed 

Unacceptable 

Dangerous 


AMW \ab: 
portable projectors 

Big on brightness 



I F you regularly hit the road and give presentations in random 
locations you no longer need an SUV just to carry the projec¬ 
tion equipment. The advent of Texas Instruments’ DLP tech¬ 
nology has allowed projectors to shrink until they are hardly larger 
than an ADSL router. Along with the reduced size comes reduced 
weight, with some units registering less than 1kg on the scales. 

AMW lab looked at units from BenQ, Dell, Epson, InFocus, NEC, 
Toshiba and ViewSonic. The smallest units were those from BenQ, 
Dell, ViewSonic and InFocus. The largest unit on test, from 
Toshiba, had so many ports on the back this was probably the 
limiting size factor, although the NEC with very few ports was 
still housed in quite a large shell. The other “biggie” - from Epson 
- uses triple-LCDs instead of DLP, which requires more room 
inside the projector. The larger units do allow for larger lamps, so 
they are brighter than the tiny portable offerings. 

Multi-function devices. You’re right if you’re thinking that 




this generation of projectors can do more than just enhance your 
Keynote presentations. They can also conveniently connect to 
your DVD player and project a true widescreen image on the 
lounge room wall. The manufacturers of these toys also 
know what you’re going to be doing after hours with their 
kit, as each one we tested had a 16:9 setting for just this 
purpose, even though the data inputs didn’t provide for 
widescreen laptops. 

The only gotcha here is the need for a white wall in the living 
— er, conference room. If your intention is to show lots of 
Keynote-assisted presentations in one place, you can literally 
paint the wall, and there are paints available with this purpose 
in mind. However, if you want to avoid the white box on 
the wall look, or if you need to take your show on the road, 
portable screens are available from companies such as 
Herma (www.herma.com.au). 

AMW lab evaluated the projectors using Herma’s “2C 
Carry IT” screen which, when folded, is no larger than a 
decent video camera tripod. If you’re taking your show 
on the road, something like the 2C Cariy IT is essential 
equipment, unless you are confident that your clients 
won’t object to you repainting their walls. 

If you can’t take a screen with you, you’ll appreciate 
the “blackboard” picture setting, which is so ubiquitous 
we’re guessing it is built-in to the DLP chipset. This 
feature ramps up contrast ratios and saturation levels 
to produce a reasonable picture on non-white surfaces. 


We evaluate, 
rigorously test 
and give detailed 
assessments of 
new-release 
software and 
hardware. 
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Test drive. 



ViewSonic PJ256D 

NEC LT-30G 

Toshiba TDP-TW100 

■ Type 

Portable projector 



■ Rating 




■ Pros 

Tiny and truly portable 

Very bright output, auto focus works a treat Multiple inputs for multiple PCs, 

very bright output 

■ Cons 

No real vices 

High price, no remote mouse function 
on Macintosh 

Largest and heaviest, WiFi not 
for Macintosh 

■ Brightness 

1500 ANSI Lumens 

2600 ANSI Lumens 

2600 ANSI Lumens 

■ Resolution 

XVGA (1024x768) 

XVGA (1024x768) 

XVGA (1024x768) 

■ RRP 

$2499 

$4122 

$4399 (heavily discounted in stores) 

■ Distributor 

ViewSonic Australia 02 9906 6277 

NEC Australia 131 632 

Toshiba Australia 13 30 70 

■ Reviewer 

Ian Yates 



■ Hot links 

www.viewsonic.com.au 

www.nec.com.au 

www.toshiba.com.au 



The nominations. Portable means small by most definitions, 
yet the Toshiba is the size of a ream of A4 paper, with the Epson 
not much smaller and the chunky NEC only a smidgen less portly. 
However, smaller isn’t always better when it comes to picture 
quality. Previous AMW lab tests found DLP projectors were supe¬ 
rior to LCD projectors; however, the Epson has three LCD screens 
under the cover and edges out the others in this roundup for the 
title of best movie show. 

There’s hardly any noticeable difference in picture quality with 
the DLP-equipped projectors, no doubt because their innards are 
all very similar. Other criteria such as maximum brightness and 
flexibility will come into play when choosing a model that’s just 
right for your needs. All the units, except the NEC, allow you to 
control your slideshow using the projector’s remote control, and 
some allow full mouse control. 

You’ll need to run a separate USB cable back to your Mac to 
make that happen, unless you choose the Toshiba, the Dell or the 
InFocus. The Dell and the InFocus cleverly combine the video 
cable and the USB cable into one bundle, while the Toshiba makes 
use of an infra-red receptor that plugs into a USB port on your 
laptop. This gadget picks up the projector remote’s signals and 
behaves like a wireless mouse. Left-clicking the mouse with the 
Toshiba requires pressing a button underneath the remote control, 
which is actually quite ergonomic in use, although less than 
obvious before RTFM. 

In play. AMW lab used a PowerBook G4 Titanium as the presen¬ 
tation platform, and Mac OS X correctly discovered and recog¬ 
nised every projector as soon as we plugged in the video cable 
and clicked “Detect Displays” in the System Preferences panel. 
No need for any additional drivers, just click on “displays” and 
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“detect” and then your choice of “mirroring” the main display or 
running your show in a separate window using the PowerBook’s 
dual display ability. 

Getting a picture on the screen was also easy, with most projec¬ 
tors automatically hunting their inputs for a signal, or at worst 
making you press one button on the remote to pick between 
computer and video sources. The resulting picture on the screen 
was nothing short of stunning from every one of these units, 
giving a crystal clear result at 1024x768 resolution. Although 
that is the “native” resolution of this batch of projectors, they 
can operate in “compressed” mode up to 1600x1200 if required. 

Choosing a model for use as a TV replacement is quite subjective, 
as none of the projectors on test are marketed specifically for that 
purpose. Genuine TV-quality projectors cost upwards of $5000 and 
usually have much brighter lamps. However, these portables all 
have native resolutions which exceed HDTV requirements. As long 
as you can locate a source of HDTV content, they are probably the 
cheapest way to get HD images in your lounge room. 
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InFocus LP120 

DELL 3400MP 

Epson EMP-760 

BenQ CP120 








m* 


«« 


Smallest and lightest, WiFi option 

Truly portable, lowest RRP, and that 
solid road case 

Triple LCD provides the best 
picture for movies, WiFi option 

Tiny and truly portable 


Not quite as bright as the others 

You might have to wait for a 
“special offer” to get the best price 

A bit large for every-day portability 

Built-in WiFi not for Macintosh 


1100 ANSI Lumens 

1500 ANSI Lumens 

2500 ANSI Lumens 

1500 ANSI Lumens 


XVGA (1024x768) 

XGA (1024x768) 

XGA (1024x768) 

XGA (1024x768) 


$2799 

$2399 

$2999 

$2999 


InFocus Asia Pacific 1800 885 481 

Dell 1800 812 393 

Epson Australia (02) 8899 3666 

BenQ Australia (02) 9352 8841 



www.infocus.com 

www.dell.com.au 

www.epson.com.au 

www.benq.com.au 




The Toshiba, BenQ, Epson and InFocus all offer the promise of 
wireless projection, but although Toshiba and BenQ have WiFi 
built-in they only provide software for Windows. The InFocus 
can go wireless with the optional extra LiteShow device which 
plugs onto the digital video socket, while the Epson is available 
with a PC Card slot on the front, which is designed for Epson’s 
own WiFi card. The supplied software from both InFocus and 
Epson supports Macintosh and Windows PCs. This option could 
be a lifesaver in situations where it isn’t possible to run cables 
back to your laptop from the projector. The wireless version of 
the Epson will cost you an extra $700, while the LiteShow add¬ 
on retails for $450. 

A deciding factor in portability must surely be the likelihood 
of arriving at your destination with your projector in one piece, 
and only Dell takes transport seriously out of the box. While the 
others all provide a padded cloth bag to carry your projector, Dell 
provides a very solid hard shell case with compressed rubber inte¬ 
rior cut-out in the shape of the projector and remote. Although 




we didn’t stand on the case, it looks as though it would survive 
if we did — and would certainly afford more protection than the 
others in case of a stumble on the way from taxi to check-in. 

Australian Macworld’s buying advice. The Deli gets 

our vote for best all-round projector. For less than $2100, if you 
buy it during one of Dell’s seemingly perpetual “special offers”, 
you get a truly portable projector with XGA resolution, a decent 
1500-lumen output and that lovely moulded rubber road case. If 
picture quality and brightness are more important than size, the 
Epson is the winner, and the tantalising wireless option adds to 
its desirability. 

Despite plummeting prices on plasma and LCD panel TVs, you 
still won’t get an HDTV-capable unit for the price of one of these 
tiny tots. Any of these projectors could easily spend more time in 
the lounge room than the boardroom - so long as you can handle 
the noise from the kids when you grab their projector and head 
out on the road to make presentations. ^ 
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we know projectors 


Australia’s Projector Specialist ^projector: 


- Detailed advice from qualified staff 

- Huge range from the world’s best brands 

- Express insured delivery Australia wide 

- Flexible long-term rental options available 


JustProjectors.comn.au is operated by GM Systems; ABN 54 466 152 071 


LOCAL CALL 1300 739 13 

www.justprojectors.com.a 

100 % 


Australian Owned & Operated 

gmsystem 

W / WWW.GMSYSTEMS.NET 
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■ Type Security utility 


■ Rating 

««■* 

■ Pros 

Provides effective security by blocking malicious outgoing 
connections; gives users plenty of control 

■ Cons 

Could provide more options for common connections; 
takes some effort to train; doesn’t give much explanation 
for certain cryptic connections 

■ OSX 

10.2 or later 

■ Processor 

Universal 

■ RRP 

$US25 per user 

■ Publisher 

Objective Development 

■ Distributor 

Available online 

■ Reviewer 

Mark H. Anbinder 

■ Hot links 

www.obdev.at 

Little Snitch 1.2 


Fills the gaps left by Mac OS X's firewall 

L ITTLE Snitch 1.2.2 is a valuable application that picks up 
where Mac OS X’s built-in firewall leaves off. Whereas the 
firewall software that Apple provides only screens 
incoming traffic (attempts to access your computer from the 
outside), Little Snitch watches for outgoing traffic — connections 
from software running on your Mac to addresses elsewhere on 
the internet. Aimed at the increasing population of users whose 
computers are constantly online, the software could prove useful 
for providing an early warning that a malicious program is 
running on your Mac and attempting to connect to other systems. 

Staying safe. You can configure the Mac firewall to block 
outgoing traffic, but you have to use commands in Terminal, edit 
the firewall’s settings files, or use a third-party tool such as Brian 
Hill’s Flying Buttress. Even if you’re enough of an expert to 
configure your firewall to block certain kinds of internet connec¬ 
tions, the tricky part is knowing what to allow, and what to block. 
That’s where Little Snitch shines: It tells you what software on 
your computer is trying to make outgoing connections, then asks 
you whether you want to allow or block the connection, and if 
you want to do so one time or forever. 

For instance, your chat software may connect to the AIM or 
Yahoo! server. Before it does that, it may try to contact the 
author’s web server to check for an updated version. It’s nice 
that the software can inform you about software updates, but 
you may not want it to — and not all programs let you choose 
whether to allow such checks. Little Snitch lets you decide if you 
want to permit these programs to phone home, or whether you’d 
rather remain anonymous. 

While Little Snitch guards you from overeager applications, it can 
also protect you from software you didn’t know was running on 
your Mac. Potential malware threats include keyloggers that record 
everything you type and send the information back to a home base; 
hidden caches of illegal song or movie files served up upon request; 
and bots that send out spam. Little Snitch reveals all of these prob¬ 
lems by asking you what to do about unexpected network connec¬ 
tions. And although most of these threats exist on the Windows 
side, Mac users — especially those who do a lot of downloading — 
can never be too careful about possible new exploits. 


Little Snitch may also warn of connections when software on your 
computer is responding to normal incoming connection attempts. 
For example, nmbd (NetBIOS name server) is part of your Mac’s 
Windows-compatible file sharing feature, and it will attempt to 
respond whether a Windows user is legitimately trying to access 
your files, or a Windows virus that takes advantage of NetBIOS 
is attempting to attack. Unless you’re expecting a Windows user 
to log on to your Mae, you can safely reject such connections, but 
I wish Little Snitch would more clearly explain such situations. 

Permission granted, or denied. Little Snitch is easy to 
install, but plan on spending a few minutes teaching it about 
your normal habits — network connections it should always 
allow, such as retrieving new e-mail or visiting your online 
banking service. In fact, the software includes a set of common 
connections you’ll probably want to always allow, such as web¬ 
page access through Safari or Internet Explorer, QuickTime 
streaming video, and clock checks via the network time feature. 
It would have been nice to see a few more entries for common 
connections, but it’s very easy to approve connections for another 
web browser (such as Camino) or your chat software. 

I was a bit surprised when Little Snitch asked me to approve 
connections that I had told it to allow forever (for instance, iDisk 
syncing). It seems that sometimes the same hostname represents 
more than one numeric IP address - often to balance a number of 
requests at one time — and for safety’s sake, Little Snitch keeps 
track only by IP address (since hostnames might be too easy to 
spoof). I configurd Little Snitch to recognise a range of IP 
addresses, such as 192.168.0.0 through 192.168.0.128. This solu¬ 
tion worked well. 

Australian Macworld’s buying advice. Little Snitch 

1.2.2 strikes a good balance between automatically blocking 
potential problems and letting users decide what connections to 
allow. This is a great tool for anyone who uses a wide variety of 
software, especially if you tend to download programs from a lot 
of new sources. ^ 


Who goes there? The MirrorAgent process for synchronising a user’s 
iDisk is one common connection that Little Snitch doesn’t recognise out 
of the box. 
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Test drive. 


■ Type 

Motion graphics application 

■ Rating 


■ Pros 

New, customisable interface; upgraded Curves editor is 


excellent; improved performance; great new frame- 


blending options 

■ Cons 

No changes to the 3D engine; could use more Photoshop- 


like text features 

■ OSX 

10.3 or later 

■ Processor 

PowerPC 

■ Publisher 

Adobe Systems 

■ Distributor 

Adobe Australia 1300 550 205 

■ RRP 

$1811; Standard edition $1203 

■ Reviewer 

Ben Long 

■ Hot links 

www.adobe.com.au 


Adobe After Effects 7 
Professional 


Latest update sports overhauled 
interface and valuable new features 


W HETHER you work in feature-film production, indus¬ 
trial video, or web animation, Adobe After Effects has 
long been the 300-pound gorilla of compositing and 
motion-graphics applications. While competing programs such 
as Apple Shake, Apple Motion, and Autodesk Combustion have 
presented excellent alternatives to After Effects, no one has 
managed to completely unseat the program. 

With version 7 of the professional edition, the competition will 
have an even more difficult time taking market share away from 
Adobe’s compositing workhorse. While the latest release offers 
major new features such as support for 32-bit colour and excel¬ 
lent new retiming effects, much of the improvement results from 
what Adobe has undone in the form of interface fixes. No matter 
what type of work you use After Effects for, you’ll find some¬ 
thing to like in the new release. 

Although I reviewed the Professional edition, there’s also a 
Standard version for $600 less. Geared toward users doing basic 
compositing for the web or video, the Standard edition lacks 

See clearly. After Effects 7 packs a new interface that successfully 
addresses the overwhelming collection of palettes found in previous 
versions. 



advanced keying and matte tools, support for 16- and 32-bit 
colour, 3D features, motion-tracking tools, and advanced audio 
features. The Professional edition is aimed at video and film¬ 
makers who are performing complex effects, and who need 
more-robust colour control. 

PslGtt© embargo. While Adobe has consistently added 
compelling new features to each update of After Effects, it has 
usually done so by cramming more palettes into the program’s 
interface. By version 6.5, After Effects’ palette-heavy interface 
could make even a 30-inch monitor feel a little cramped. With 
version 7, though, Adobe has redesigned the entire interface, and 
in the process completely improved the program’s usability. 

By default, the entire After Effects 7 interface resides in a single 
window that is divided into separate, resizable frames. In this 
regard, the After Effects 7 interface is closer to Apple’s DVD 
Studio Pro and Final Cut than to any of its predecessors. The 
overall configuration of the individual frames mirrors the place¬ 
ment of palettes from previous versions, so you won’t feel 
completely lost when you first enter the program. 

Where the new interface shines is in its customisability. You can 
easily rearrange any of the panes, dock them to each other in 
many configurations, and save the different arrangements. The 
program ships with several layouts that are already optimised for 
particular purposes, such as animation and motion tracking. You 
can also assign keyboard shortcuts to layouts so you can quickly 
switch between them. By intelligently designing and using layouts, 
you can easily manage After Effects’ tremendous number of 
controls. And if you prefer the old-school After Effects interface, 
you can drag any of the panels out of the main window to re¬ 
create the multiple-floating-palettes interface of previous versions. 

Adobe has made other important tweaks throughout the inter¬ 
face. For example, the Comp window now includes a Fit Up To 
100% option that lets you resize the window while still being able 
to see the full image - something the program has lacked for years. 

Graphing your changes. After Effects has always provided 
powerful tools for editing animation keyframes. This is one reason 
it has maintained its dominance for so long. However, the 
program’s Curves editor - which you can use to fine-tune 
keyframes — has long been underpowered and cumbersome. 
Version 7 finally adds an excellent Curves editor to the After 
Effects timeline. 

The program’s Function-curve editor lets you graph the values 
of any parameter you want to animate against time. Using simple 
bezier controls, you can easily reshape a parameter’s curve to alter 
how its values change. In previous versions, After Effects displayed 
a long list of separate curves for each parameter. In Version 7, a 
new single Graph view lets you see curves superimposed over each 
other. Not only is this a more-practical use of screen space, but it 
also requires much less navigation while editing. The Graph editor 
also includes powerful free-transform capabilities that let you 
reshape an entire set of keyframes at once. 

After Effects 6.5 introduced presets for text-animation effects. 
In version 7, Adobe has extended the animation-preset capability 
to any effect that you can keyframe. This means you create 
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presets for backgrounds, behaviours, shapes, sound effects, trans¬ 
formations, and more, then easily apply them to any layer. This 
is a huge time-saver when creating repeating elements or 
animated interfaces. 

After Effects 7 includes not only a huge assortment of presets, 
but also a library of complete project templates for everything 
from DVD menus to bumpers and credit rolls. Even if you never 
use any of this pre-built material, taking apart the presets and 
templates is a great way to learn different After Effects techniques. 

Blurrier blurs. The ability to blend frames together is essen¬ 
tial for creating time-remapping effects - slow and fast motion. 
After Effects 7 includes the same frame-blending options as 
previous versions, and adds a new Pixel Motion option, which 
tracks the motion of every pixel in a frame. The result is higher- 
quality time-remapping effects than what you get with the usual 
frame-blending options. 

The Professional version of After Effects also includes a new 
Timewarp effect, which uses the Pixel Motion feature to create 
time remappings with more-sophisticated control. You can even 
use the Timewarp effect to add motion blur to non-bluny footage, 
with very convincing results. 

Speed and colour. Adobe has improved After Effects’ overall 
rendering performance. The amount of improvement you will see 
depends largely on the complexity of your project. In some cases 


you might see up to two times the performance improvement, 
and overall the program feels noticeably snappier. The biggest 
speed improvement comes from the addition of OpenGL 2.0 
support, which means that if you have a powerful enough video 
card, you can preview anti-aliasing, motion blur, and blending¬ 
mode effects in real time. 

After Effects 7 also provides excellent support for 32-bit image 
elements. While some effects aren’t yet functional in 32-bit mode, 
Adobe’s commitment to making After Effects work in the larger 
colour space is obvious. Version 7 supports Open EXR format, 
along with HDR images, Cineon, 32-bit TIFF and Photoshop 
formats, and more. 

Despite the massive improvements, some parts of the program 
are showing their age. Adobe has not upgraded the 3D engine, 
and I’d like to see the addition of more text features from 
Photoshop, such as Layer Styles. 

Australian Macworld’s buying advice. Adobe 

deserves a lot of praise for the tremendous advances it’s made 
in the program’s usability. After Effects 7 Professional is an 
extremely complex program, and the new interface does an 
excellent job of organising and presenting the overwhelming 
number of controls. Between the interface overhaul, improved 
performance, new Curves editor, and other features, After 
Effects 7 is a truly great upgrade that manages to stay ahead 
of the pack. ^ 


u.# Get Your Macs Retailing 

with 


Compatible 


H Robust and adaptable...POS‘IM edges out in front when it comes to 
hitting the ground running and (providing) flexibility for your needs. ^ 


fff f 
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Choose your Mac 







Install POS’IM 


Plug in a printer & 
barcode scanner 


Start Retailing! 


Easy to Use 
Single and Multi User 
Multi Store, Multi Site 
Mac and Windows compatible 



POS-IM 

POINT OF SALE 

INVENTORY MANAGEMENT 


Barcoding options 
Customisable reports 
Stock, Invoicing, Debtors... 
Integrates with accounting 


Call Symbiotic Australia on 03 9895 2999, or email sales@symbiotic.com.au 




























Test drive. 



Norton AntiVirus 10.1 

Intego VirusBarrier X 

ClamXav 

■ Type 

Anti-virus utility 



■ Rating 

«« 

tw* 

w* 

■ Pros 

Reasonably fast; excellent virus information; 
good OS X integration; easy to use 

Fast, easy to use, non-intrusive 

Frequent updates; free 

■ Cons 

Installs components all over your system 

Expensive; some interface quirks 

Slow; doesn’t scan incoming e-mail or 
active memory; provides minimal 
information about viruses 

■ OSX 

10.3, 10.4 

10.2, 10.3,10.4 

10.3, 10.4 

■ Processor 

Universal 

Universal 

PowerPC 

■ RRP 

$60 

$100 

Free 

■ Publisher 

Symantec 

Intego 

Mark Allan 

■ Distributor 

Symantec Australia 1800 680 026 

PICA Australia 03 9388 9588 

Available online 

■ Reviewer 

Rob Griffiths 



■ Hot links 

www.symantec.com.au 

www.intego.com 

www.clamxav.com 


Anti-virus face-off 


NORTON ANTIVIRUS 10.1 

Industry-standard app gets the job done 
quickly and easily 


N ORTON Antivirus has been around for years, and the 
current version shows it: The interface has been refined 
to a clean, easy-to-understand sheen. The default 
settings for version 10.1 should take care of your basic virus¬ 
scanning needs. 

Symantec has collected a huge, detailed database of virus infor¬ 
mation on its web site. Search for the recent Mac Leap.A malware, 
for instance, and you’ll get a page full of information, including 
screenshots. If a virus is found on your machine, a Learn More 
button will open the relevant page from Symantec’s site in a 
mini-browser window within the application. 

Norton AntiVirus is also thorough in finding malware. It caught 
every test case we threw at it, including a piece of Linux malware. 
And it’s reasonably fast about it, too: Scanning a 900MB folder 
full of all kinds of files took seven minutes - not as fast as 
Intego’s VirusBarrier, but perfectly acceptable. (We tested version 
10.1 on a PowerPC system, but it is a Universal binary.) 

One way the program keeps scans speedy: It checks only files 
you’ve updated since your last scan. The program also optimises 
its scans using what it calls SafeZones: A SafeZone is any part 
of your hard drive in which modified files are immediately 
scanned for malware and viruses. By default, your entire 
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machine is defined as a SafeZone, but it’s easy to change that 
so it only scans those folders you’re truly worried about (Mail 
or Downloads, for example). 

Norton AntiVirus makes good use of the OS X interface, 
supporting drag and drop and offering a contextual menu in the 
Finder (which allows you to scan folders with a click of the 
mouse). It also includes a Dashboard widget (for 10.4 users) to 
keep track of virus outbreaks - though as a Mac user, this will 
mainly let you know what’s afflicting the Windows world. 

My only real quibble with Norton AntiVirus is that it installs 
lots of support files all over your system - I counted 17 assorted 
frameworks, extensions, and applications in all. That could be 
why it can sometimes be a pain to install or, if you want to try 
another antivirus app, uninstall the program. On one of my test 
machines, for instance, I couldn’t install AntiVirus at all; on the 
other three, I had no problem. 

Australian Macworld’s buying advice. Once installed 

and running, Norton AntiVirus 10.1 is easy to use and customise 
and reasonably speedy, and it does a good job of catching 
malware, if you’re just going to try it out, be careful about all 
the components it installs on your Mac. ^ 

Clean as a whistle. Norton AntiVirus’ clean, uncluttered interface 
makes it easy to select the folders you want to scan or repair. 
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INTEGO VIRUSBARRIER X4 

It’s fast, thorough, and easy to use 


I NTEGO’S VirusBarrier X4 may be pricier than its competition, 
but it’s worth it. For starters, it’s extremely easy to use. 
Installation is a couple of mouse clicks and a restart; after the 
NetUpdate program updates your virus definitions, you’re ready to 
go. And its interface is a model of OS X integration: It gives you 
a contextual menu in the Finder, a Dashboard widget to monitor 
the progress of scans, and it integrates nicely with iCal. 

VBX4 is also the fastest scanner I tested, by far. It took just two 
minutes to scan a 900MB folder, and only 13 minutes to scan a 
13GB folder filled with applications - about a quarter of the time 
Norton AntiVirus took. After the first scan, VBX4’s Turbo mode 
makes subsequent scans much faster — it only needs to scan 
modified files. 



Continues next page 


A different sort of menu. Though the VirusBarrier interface is far from 
standard, it works quite well. 


Deter 



thieving, graffiti, shoplifting & break-ins 
with SecurityCam Software. 


securityQcam 



• Computer Controlled 

• IP Networked 

• Wired Or Wireless Options 

• Local Or Remote Controlled 

• Fully Automated Triggering 
& Motion Control 

• Low cost, flexible expansion. 

SecurityCam Software & Camera from $995 




A great solution for: 


• Home 

• Health Care 

• Schools 

• Car Parks 

• Point of Sale 

• Public Spaces 

' JLj* y| r 

• Banking 

• Work Place 


• Government 



• Shopping Centres 


Dealer Enquiries Welcome. 


Phone 03 9895 2950 • Fax 03 9898 9355 

www.securitycam.com.au 
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Test drive. 


And after that first scan, you can forget about VBX4: It works 
in the background, watching all file activity for signs of trouble. 
In my testing, this background monitoring had no noticeable 
impact on my daily use of a PowerBook G4. According to Activity 
Monitor, its processes used essentially no CPU power, with only 
occasional, temporary spikes when a file was scanned. You can 
also schedule scans, scan files and folders via drag and drop, view 
logs, and create extra-secure (as well as insecure) zones via 
VBX4’s interface. 

VirusBarrier also knows what it’s looking for: it caught every¬ 
thing we threw at it, including Word and Excel macro viruses, 
with the exception of a couple of Windows viruses. VBX4 offers 
daily, weekly, or monthly virus definition updates. After instal¬ 
lation, make sure you run NetUpdate immediately to check for 
any updates to the program or its definitions. I only wish it 
provided some information about the malware it finds; Norton 
AntiVirus offers much more extensive reporting. 

I experienced only one minor quirk during testing. During one 
scan, VBX4’s interface locked me out (I couldn’t set Preferences); 
I was able to access those same features through a Menubar icon. 

Australian Macworld’s buying advice. Intego’s 

VirusBarrier X4 will do a great job of protecting your machine 
from malware and Trojans. While it’s the most expensive 
antivirus app I tested, it’s also the fastest and easy to use - 
making Mac protection practically painless. ^ 


CLAMXAV 1.0.3 

Open-source alternative offers 
basic protection 


I F you don’t think the virus threat to your Mac is dire enough 
to spend any money protecting against it, ClamXav will get 
the job done. It’s based on a well-established open source 
project (clamav), and provides a decent level of protection (thanks 
in part to daily updates of its virus definitions). It costs nothing 
to buy or update (though the author does request donations), so 
ClamXav is about as cheap as it gets. 

For the price, it’s a pretty capable virus scanner. You can easily 
schedule scans via the built-in scheduler (though you should note 
that a scheduled scan failed to run when I intentionally put the 
Mac to sleep at the chosen time). ClamXav did a good job scan¬ 
ning my test system’s hard drive, finding all the malware we 
threw at it. The program wasn’t fast about it, though: It took more 
than an hour and a half to scan our 13GB application folder, 
which Intego VirusBarrier, for example, scanned in 13 minutes. 

Unlike other, more polished antivirus apps, ClamXav won’t keep 
track of which folders it’s already scanned, so re-scanning the same 
folder will take just as long the second time as it did the first. And 
while the useful ClamXav Sentry app will scan folders and files in 
real time, it only worked some of the time in my testing — occa- 




Web Developers! 


vf full featured plans 

!vf friendly support 

vf hosting from $11.70 
is? 'private label' option 

s? integrated eCommerce 

6? no setup fees 

Sf programming services 

v? load balanced server farm 


www.serverl 01 .com 


(/jServerlOl 


• Level 12/301 Coronation Drive Milton 

• PO Box 1508, Milton BC Qld, 4064 

• ph: (07) 3876 6101 • fx:(07) 3876 3101 
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Q Log the update results to file 


Open update log 


Set quarantine folder. 


Preferences take effect the next time a scan or update is performed 


a 


General 


Internet 


Schedule 


Folder Sentry 


n 


Logging 


Curr 




Rep< 


Log the scan results to file 


Open scan log 






Deal rg With Infected files 


Kn< 


Quarantine infected files to 


Open quarantine folder 


S a 


Miscellaneous Options 


Monitor scan with progress bar _ Alert on virus detection 
Scan mail In .mbox files 

Do NOT scan if file name contains: Q Only scan if filename contain 


CiamXav vl .0.1 


ClamAV 0.88/1239/Thu Jan 12 03:36:22 2006 - CiamXav 


Not in Kansas anymore. CiamXav wraps an OS X GUI around an open- 
source command line tool, which explains the brushed metal look and the 
small, non-standard buttons and fonts. 


Australian Macworld’s buying advice. 

Despite its user interface issues and slow scan¬ 
ning speed, CiamXav will provide a good level 
of protection for the typical user, and you can’t beat its price. If 
you don’t want to spend the money on Norton Antivirus or 
VirusBarrier X4, CiamXav is worth considering, as long as you’re 
aware of its limitations and quirks. ^ 


sionally it spotted a test virus file immediately, 
but other times it missed it altogether. 

As you might expect from its price, CiamXav 
doesn’t have the same feature set of some of its 
commercial competitors. Its interface is func¬ 
tional, but not as pleasant to use as that of 
Intego and Symantec’s products. There’s a lot of 
grey metal background, and both the buttons 
and their fonts are non-standard. 

If you want more information about malware 
the program finds, you’ll have to navigate to the 
Clamav homepage, where you’ll find a search¬ 
able database of virus information. Unfortunately, 
the data you find there may be light on details. A 
search for Leap-A, for instance, returned one line, 
simply listing “Trojan.Leap.A.” By contrast, 
Symantec’s Norton AntiVirus has a full page of 
Leap.A information, including screenshots. 


The Perfect Partners for Your Mac 



Introducing the stylish accessories for your Mac from Raindesign, 
now available at Infinite Systems. 


Turn your imac 

at the push of a finger. 

i360° turntable provides an elegant and dynamic 
way to turn your iMac G5 and Cinema Display. 




e: info@infinitesystems.com.au 

123 Charlotte St, Brisbane QLD 4000 • p: 07 3210 7400 • f: 07 3210 6444 

uuLuuj- infinitesustems. com. au 


Stay cool. Wherever. 

iLap is a versatile stand that keeps your laptop 
cool, and at the same time, lets you work 
comfortably on your lap as well as your desk. 


Authorised Reseller 


See our HUGE range of Mac vm 
^^^^^^ accessories in §fbre 





























































Test drive. 


■ Type 

RSS reading utility 

■ Rating 

m* 

■ Pros 

Inbox shows newest items; keyboard-navigable interface; 
excellent use of smart groups; del.icio.us and Flickr 
integration; scriptable and searchable 

■ Cons 

Limited number of groups will fit across top of the 
application window 

■ OSX 

10.4 

■ Processor 

Universal 

■ RRP 

$US18 

■ Publisher 

Kula 

■ Distributor 

Available online 

■ Reviewer 

Matthew Honan 

■ Hot links 

www.kula.jp 

endo 1.0 


News reading done right for bloggers 
and media junkies 

T AKING an unusual approach with its layout, endo 1.0.21, 
an RSS news reader, abandons the traditional e-mail-like 
interface most news readers use and replaces it with a 
space-saving design that devotes more screen real estate to indi¬ 
vidual articles. This works very well. 

On startup, endo did a spectacular job of importing my old 
subscriptions. Not only did it recognise and seamlessly import all of 
my feeds, but it also kept them organised in their original groups. 

In the typical RSS reader model, subscriptions or groups essen¬ 
tially act as mailboxes. Individual article headlines or titles appear 
in something like an e-mail subject window, and the full text of 
the feed appears in another window, where you’d be used to 
seeing the full text of an e-mail message. Instead, endo’s layout, 
which the company says is designed to keep up with a contin¬ 
uous flow of information from multiple sources, places groups 
across the top of the application window - rather than in the 
same window pane as the feeds they contain. 

Tag, you’re it. You can build keyword- or tag-based feeds from 
del.icio.us, Flickr, and Technorati, and in turn, you can tag items in your 
feed and submit them to del.icio.us. 



ivdP N nfP aoiHifP 


* $ MacCentral 

» K Mrchh am 


te$* WojP milP AudioWo«P utiliti#* Digital AudflP WArmin#* kwta poitC* LoclP tooP 
My First Mac Grey Screen of Death 


persona) logo advert 


What You looking M! 

Dual booting Roman 

My First Mac Cray Screen d Death 


7 days 


> (!) The Mac Observer 


joshg posted a photo: 







» C MacRumors 

a nm 

• • The Apple (log 

U/2W 

• « The Unofficial Apple Weblog 

turn ^ 


F.liff feeds " 


Photo finish. A group showing all new Flickr photos tagged with “Mac”. 


Subscriptions and article headlines sit in the left-side window, 
and directional-arrow keystrokes can expand or collapse the arti¬ 
cles, which appear in the right-hand window. This interface makes 
it easy to navigate from subscription to subscription, and even 
group to group, without taking a hand off the keyboard. 

I do have a minor quibble with the layout. If you have a large 
number of groups (I have 25), not all of them will fit across the 
top of the window — I had room for 19 when running the app 
full-size on a 20-inch LCD monitor - and considerably fewer (13) 
would fit on my 12-inch PowerBook. It was difficult to jump to 
groups without being able to see where I was going, even using 
keyboard commands. 

While the navigation takes some getting used to, other features 
are instantly accessible. Among the most useful is an inbox that 
lists all new articles from various feeds, combined into one central 
group. Thus, rather than checking several individual groups 
throughout the day, a quick glance at your inbox will show you 
what’s new. Another nice touch is an optional notification feature 
that can alert you as new items come in. For example, when endo 
is running in the background, you can choose to have a small, 
translucent window appear briefly on your screen or desktop, 
with the feed, article title, and a brief summary. 

For feed-checking addicts, these are both great ways to sort 
through what’s new. The built-in endoBot helper can also auto¬ 
matically download enclosures, such as podcasts, in the back¬ 
ground. It will even import them into iTunes. And media junkies 
will rejoice: The bot supports BitTorrent, a protocol for down¬ 
loading large files, such as movies and music — which usually 
requires a separate, stand-alone application. It will also play 
movies from YouTube and Google Video without forcing you to 
launch a browser. The software also includes an excellent 
AppleScript-ready search feature, and you can even search for 
items using Spotlight, either from the Finder or from within endo. 

Australian Macworld’s buying advice, endo 1 . 0.21 is a 

good choice for feed addicts with a lot of subscriptions, especially 
those who are also bloggers or who download lots of media files. 
I have never used a better RSS news reader. Although NetNewsWire 
has long been a favourite, endo is set to give it a race. ^ 


Australian Macworld June 06 



























































HontfjTi Tot^o'TfKpp'f 
Tokyo Tn.ppi 


Request An Estimate • Place A New Order • Send A File • View A Proof 


Colour Bureau / Large Format Printing 

272 Kent Street SydneSbJsW 200(1 
l Tel: 02 9262 4888 • Fax: 039262 19601 
IS emaiUbii} : eau@!^^^g!corn»au * 


St. Leonards - Digital Colour Printing Centre 

26/2A Herbert St Street. Leonards NSW52065 
Tel: 02 9922 7288 • Fax: 02 9922 2788 
email, sales@wysiwyg.com.au 


ft Authorised Service Provider 

/ Workshop or on-site service* 

✓ Average 3-day turnaround 

(for workshop repairs) 

✓ Competitive rates 

✓ Service contracts available 

Don’t pay more. Don’t settle for less. 

Phone (03) 9857 0611 

‘Available Melbourne Metro & Geelong only 


www.synergeticaustralia.com 


On-Site Mac Service 


Melbourne Based 


• Apple Mac Troubleshooting 

• Installation & Maintenance 

• Networking & Internet Sharing • Upgrades 
• Wireless Networking • Independent Advice 

Phone: 1800 762 040 

email: support@macaid.com.au 

Mac-u Aid 


Memory Sale 


Desktops 

All RAM 
matches 
/exceeds 


1 GIG DDR 2 iMac G5 iSight $169 
1 GIG DDR 2 G5 Towers (need pairs) $168 
1 GIGGS Towers (need pairs) $191 
1 GIG Mac Mini $229 
l GIG G5 iMac $189 


Apple/JEDEC 512MB PowerMac G4 tower $139 


Specs 


Laptops 
Email for a 


256/512 G3 iMacs slot load $69/$141 
256MB G3 iMacs tray load $67 
128MB Older PowerMacs $47 


1 GIG PBook A1 DDR 2 $219 
1 GIG iBook G4/PBookG4 $268 


quote if your 512MB IBook G4 and PBook $99 


Installation 

instructions 

supplied 



512MB PBook Titanium G4 $176 
256/512 White iBook G3 $79/$171 
256/512 Clamshell iBook G3 $78/$169 
256/512 PBook G3 Firewire $72/$ 169 
256MB Lombard/Wallstreet PBook $119 

macrabbit Memory for all Macs, ever! 

Tele 0404 872 832 Email sales^macrabbit.net 
ABN: 38 783 636 488 


achelp 

Phone (02) 4443 7665* 

e-mail: dave@machelp.com.au 
www.machelp.com.au 
Contact us for sales & distribution of 


Aurora Video Systems Pipe& 

cCiTSlITtR 

digital video capture cards and 

Fast G4 PowerMac CPU upgrades from 




D E s i 


y 'p>' Express Pawermac Solutions 

Full range of upgrades for all Apple Macs. 




• Apple Mac & iPOD Accessories 

• Memory - DeskTop & Laptop 

• External Enclosures & Hard Drives 

• CPU Upgrades 

• Bluetooth Products 

• Video Cards 

www.epowermac.com.au 

Ph: 07 S549 2204 

Firewire is FAST 
Our delivery is FASTER! A 


acally 



made for ideas 

EHRaoeoinsiM 

Mac ^«Z31mrir~i 


MACPOWER PERIPHERALS LTD 




www.laptopcentre.com.au 


Fast Nationwide Delivery 


Exceptional Customer Service 


The Mac Doctors 

Apple Computer Specialists - Always On Call 


Authorised Authorised 
Service Provider Solutions Reseller 


Apple EducattonCentre 


Ph: 07 3890 5809 

Mobile: 0401 335 545 

eMail: help@themacdoctors.com 

o fix - No Charge 
Mobile Service 


Working Through 
the Holiday 
Season Including 
Public Holidays. 

Introducing the 
Australia-Wide 
Laptop Up-Grade 
and 

Service Program. 

Call for more Details 


Comprehensive Online Store 


Contact us on 1300 33 10 33 


• Authorised 

Solutions Reseller 


Advice Tuition Networking Sales Up Grades Severice Warranty 
Brisbane Gold Coast Sunshine Coast Toowoomba 
























macmarket 


SeriTek Int/Ext Serial ATA Controllers 



! t 

Now Available: FirmTek 2-Port Serial ATA Card 

Features: PCI card with dual hot-swappable Serial ATA ports 
(internal port & external port versions available) • Supports drives 
larger than 137GB • Serial ATA 1.0 Compliant • Includes Mac OS X 
and PC software RAID support (Mac OS 9 supported with optional 
software) • Built for Mac OS 9, OS X and Win 2000/XP/2003 
Just In: FirmTek 4-Port Internal SATA Card 
www.tryandbyte.com.au 


TRY BYTE 


Hard Disk 
ProblemsP 

We can help! 

Problems we can help with: 

Faulty Hard Disk Drive 
External Drive not mounting 
Corrupted disk 
Lost or deleted files 
Dropped or damaged disks 

Experts with LaCie Drives 

PAYAM 

DATA RECOVERY 

Sydney: (02)9870 7202 
Melbourne: (03) 9510 5753 

www.payam.com.au 
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Introducing the iSkin eVo3 - Total Encapsulation Personified 
Made from durable, precision-moulded silicone for a perfect 
fit. Features full-face, ultra clear, scratch resistant screen. 

Available from: 
your local AppleCentre, 
David Jones, Harvey 
Norman, Domayne, & 
www.tryandbyte.com.au 


TRY BYTE 


fit. Features full-face, ultra clear, s 

iSfcin 


IPOD REPAIRS 

Non-Warranty 
' Warranty 


Bad battery? 

Cracked screen? 

Damaged case? 

Failed hard drive? 

available for all models* 
Phone (03) 9857 0611 

•Subject to parts availability 


www.synergeticaustralia.com 


+WEB HOSTING FROM LESS 

THAN $5 PER WEEK 

+DOMAIN NAMES AT 
COMPETITIVE PRICES!! 

+WEB SITES FROM ONLY $249 

+ALL HOSTING ON OUR OWN 
SERVERS IN AUSTRALIA 

SALES+INFO. 1300139862 

,webfactory.com.au 


thewebfactory 

Jl (australia) pty limited (acn 111 226 £ 





MacThermal Labelling Software 


STRATlX 

MacBarcoda4 

OSX, 0S9 & PC barcode generation software 

Axicon Verifiers 

Mac & PC based barcode verifiers 

TEC Barcode Printers 

Blank media and supplies for all printer types 

Printed Labels 

We print ail label shapes, sizes & quantities 


Ph: (02) 9436-0366 

www.stratix.com.au Fax (02) 9436-0141 


70 132 

n . a u 

ggmocossist 


Mac OS X solutions and support 
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Mac Centre 

• Long & Short term rentals s.t.a. 

• New & Pre-Loved Macs 

• Software & Peripherals 

• On-site Support 

• Trade-in your System 

C Authorised Solutions Reseller 


02 9388 0866 

Visit our Online Store: 

www.maccentre.com.au 



uSnuG 


iSnug - Ultimate Protection 
for the iPod nano 



TRY BYTE 


Distributor _ 

http://www.tryandbyte.com.au 
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macs 


direct2you 


Microseconds was established in 1990 and has since 
become one of Australia’s largest retailers of second-hand 
Macintosh computers, parts, and peripheral equipment. 


ecofld/ 


for Macintosh 


Service end repairs 
New end used Mec 
Great warranty 
Spere parts 


Serving the Mecintosh community for fifteen veers 


Suite 214, 22-36 Mountain Street, Ultimo NSW 2007 • Ph: 02 9281 6392 • Fax: 02 9281 4130 • sales@microseconds.com.au • www.microseconds.com.au 


Manga Studio 3.0 Debut! 


MANCA STUDIO 


THC STANDARD IN MANCA & COMIC ILLUSTRATION 


CD & DVD 

DUPLICATION 


The Best Way to Create Manga and Comics from 
Start to Finish! Imagine, draw, and publish manga 
and comic art with this affordable and powerful 
tool. Art class will never be the same again! 


Macwirtd 

To advertise in 
MacWorld MacMarket call: 
(03) 9525 5566 


THE NEW ON-LINE IT SUPERSTORE 

• Internal/ external hard drives 

• Mac accessories 

• Ipod accessories 

• Elgato eyetv units 

• Digital Cameras & projectors 

IT’S TIME TO GO DIRECT! 
www.direct2you.com.au 


689 Malvern Rd Toorak, Vic 3142 
mac@duplication.com.au 
PH: (03) 9827 6588 


x- 


Flight SIM 
for Macs 


BUSINESS CARD AND MINI CDs 

IN HOUSE MULTIMEDIA, DESIGN, 
PRINTING & PACKAGING 
DVD AUTHORING 
ANY QUANTITY 


^plusive 

www.xclusive.com.au 






330D Miller Street Cammeray NSW 2062 

Tet (02) 99222327 
Fax: (02) 99222527 

Email: ndarf@macsasnew.com.au 
Website: www.macsasnew.com.au 


Version 832* 

* Free upgrades to current versions. 


now available in Australia 
for immediate delivery! 

Buy the yoke and pedals too for 
the complete flying experience. 

Experience the joy of flight in the comfort 
of your home with this Flight SIM designed on 
Macs for Mac users. Works on PC & Linux too! 
Comes on 7 CDs containing 29 aircraft and 
over 14,000 airports around the world. 
Order your’s today and start flying tomorrow! 


Call 02 - 4236 0693 

or write: X-Plane, 317 Jerrara Road, Jerrara NSW 2533 


Only$110inc. GST. 

(Pro version available. See website for pricing.) 


Call 1300 137 140 for more details. 

#1 manga software woRLDwtDE! fgpjg (Reseller enquiries welcome!) 
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Finder. 


Canon 

Phone: 02 9805 2000 
Fax: 02 9888 3650 
Web: www.canon.com.au 

Page: 92 


canopus 

Phone: 03 9885 5888 
Fax: 03 9886 9111 
Web: www.canopus.com 

Page: 29 


CoNeXuS 


Phone: 02 9975 2799 
Fax: 02 9975 2966 

Page: 49 


comp 

nouu 

APPLECENTRE 


North Sydney 222 Pacific Hwy, 2065, 

Ph: 02 9951 7979 Fax: 02 9957 4325 Email: 
sales_nthsyd@compnow.com.au 


South Melbourne 64 Clarendon St, 3205, 
Ph: 03 9684 3600 Fax: 03 9682 2902 
Email sales_sthmelb@compnow.com.au 


Malvern 1465 Malvern Rd, 3146, 

Ph: 03 9824 8544 Fax: 03 9824 8598 Email: 
sales_malvern@compnow.com.au 


DesigrWyse 

Professional Computer Solutions 

Phone: In Melbourne Call 9706-8858 
Outside Melbourne: FreeCall 1800 334 684 
Fax: 9794 0034 

Web: www.designwyse.com.au 
Page: 6 & 7, 91 


DVDirect 

The hottest products at the coolest prices 

Phone: 02 9452 6001 / 0412 073 320 
Fax: 02 9453 3085 
Email: sales@dvdirect.com.au 
Web: www.dvdirect.com.au 

VoIP Phone: 6629944 
Page: 27 



Phone: 02 9817 7622 
Fax: 02 8569 2329 
Web: www.everythingmac.com.au 
Email: sales@everythingmac.com.au 

Page: 16 



FREQUENCY 

COMMUNICATIONS 

Phone: 02 9360 0177 
Fax: 02 9360 0122 
Web: www.frequency.com.au 
Email: sales@frequency.com.au 

Page: 39 



Phone: 07 3210 7400 
Fax: 07 3210 6444 


Web: www.infinitesystems.com.au 
Email: info@infinitesystems.com.au 

Page: 83 


Innovision 
Technology 
Australia Ply Ltd 


Phone: 03 9817 7799 Fax: 03 9817 7499 
Web: www.innovision.com.au 
Email: cheyne@innovision.com.au 

Page: 8 & 9 



Phone: 02 8212 5387 
Fax: 02 9427 8688 
Web: www.itbox.com.au 

Page: 19 


justPROJECTORS 

J .com.au 


Phone: 1300 739 131 

Web: www.justprojectors.com.au 

Page: 76 


made for ideas 

Phone: 02 9669 6900 
Fax: 02 9669 5005 
Web: www.lacie.com/au 
Email: sales.au@lacie.com 

Page: 71 


J 


intego 


Email: info@intego.com 
Web: www.intego.com 

Page: 69 



Phone: 131 632 from anywhere in Australia 

Web: www.nec.com.au 

Email: he.marketing@nec.com.au 

Page: 15 


Geelong 255 Moorabool St, 3220 

Ph: 03 5223 1550 Fax: 03 5223 2021 Email: 

sales_geelong@compnow.com.au 

South Yarra 409a Chapel St, 3141 

Ph: 03 9827 5011 Fax: 03 9824 2786 Email: 

sales_chapelst@compnow.com.au 


Phone: 1800 028 316 

Web: www.filemaker.com.au 

Page: 55 


Chadstone Chadstone Shopping Centre, 
Ph: 03 9568 8655 Fax: 03 9568 2255 
sales_chadstone@compnow.com.au 
Web: www.compnow.com.au 
Page: 4 & 5, 13 
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NEXT 

IMAC 


Phone: 02 9548 3231 
Fax: 02 9548 3901 
Web: www.nextformac.com.au 
Email: sales@nextformac.com.au 

Page: 72 


Palaeo 

graphics 

Phone: 1800 BUY MAC (1800 289 622) 

Fax: 03 9532 4211 

Web: www.palaeographics.com.au 

Page: 20 



Phone: 03 9895 2999 
Fax: 03 9898 9355 

Page: 81 


TRYlBYTE 


Phone: 02 9906 5227 
Fax: 02 9906 5605 
Web: www.tryandbyte.com.au 
Email: trynbyte@alpha.net.au 

Page: 62 




PELICAN 

You break it, we replace it... forever. 


Phone: 08 8362 6161 

Fax: 08 8362 9326 

Web: www.pelicanaustralia.com 

Page: 25 


4* SCHOLASTIC 


Phone: 1800 665 774 

Email: 

customer_service@scholastic.com.au 

Page: 65 


Phone: 1300 137 140 
Fax: 1300 137 141 
Web: www.xclusive.com.au 
Email: sales@xclusive.com.au 

Page: 90 


Phone: 1300 361 119 
Web: www.nextbyte.com.au 

South Australia 
GLENUNGA 

Ph: (08) 8338 7444 Fax: (08) 8338 7488 

Adelaide CBD 

Ph: (08) 8410 8585 Fax: (08) 8410 8580 

New South Wales 
BAULKHAM HILLS 

Ph: (02) 9688 6066 Fax: (02) 9688 6088 

PYMBLE 

Ph: (02) 9144 4866 Fax: (02) 9144 5318 

Sydney CBD 

Ph: (02) 9367 8585 Fax: (02) 9367 8556 

BALMAIN 

Ph: (02) 9555 5200 Fax: (02) 9555 5244 

NSW SERVICE CENTRE 

Ph: (02) 9418 9011 Fax: (02) 9418 9022 

Victoria 

MELB CBD - Bourke St. 

Ph: (03) 9639 9444 Fax: (03) 9639 5544 

MELB CBD - Elizabeth St. 

Ph: (03) 9329 3911 Fax: (03) 9329 5966 

RICHMOND 

Ph: (03) 9429 5002 Fax: (03) 9429 4740 

Queensland 
BRISBANE CBD 

Ph: (07) 3220 0400 Fax: (07) 3220 0433 

SURFERS PARADISE 

Ph: (07) 5504 1000 Fax: (07) 5504 1011 

Western Australia 
NEDLANDS 

Ph: (08) 9389 0400 Fax: (08) 9389 6144 

Page: 10 


QUARK 


Phone: (02) 9357 3315 
Email: drichards@quark.com 
Web: www.quark.com 

Page: 65 


(^ServerlOl 

WEB 

Phone: 07 3876 6101 
Fax: 07 3876 3101 
Email: info@server101.com 
Web: www.serverlOl .com 

Page: 82 


Streetwise 

Everything for your Mac 

Phone: 03 9819 2891 

Fax: 03 9819 3902 

Web: www.streetwise.com.au 

Page: 46 


• smart digital 

*••• 

Phone: 03 9847 5300 Fax: 03 9870 5522 
Web: www.smartdigital.com.au 

Page: 45 


Techtools 

Phone: 0500 808 708 
Fax: 0500 808 608 
Web: www.techtools.com.au 
Email: sales@techtools.com.au 

Page: 53 



Phone: 08 9721 1125 
Fax: 08 9721 1126 
Web: www.zytech.com.au 
Email: sales@zytech.com.au 

Page: 23 



fashionable protection cases 


Web: www.zcover.com 
Email: info@zcover.com 

Page: 2 & 3 
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Soapbox. 
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Something to chew on. 

By Alex Rieneck. 



An aid to communication 

T HERE is a particular type of idiot out there in the world. The kind 
who simply freezes up if you fail to tick correctly the box that 
says that your pet cats are wholly dependent on you and do not 
own their own roofing businesses. Or when you commit the unpar¬ 
donable sin of referring to any deed of attachment as anything other 
than a deed of attachment and certainly not, under any circumstances, 
as “that other form thing.” 

They simply freeze up. I have never seen a petty functionary actually 
explode properly, but I have seen some who started to ... well... leak 
when the input they had received from me was not in a form that they 
approved of. Scary stuff. 

The internet is the same. All over the web there reside petty func¬ 
tionaries who have been trained by such Fig Leaf institutions as 
Microsoft FrontPage High School or the Microsoft Atlas Toolkit 
University. They function well. They are cheap to hire, look reasonably 
presentable and they accept information and let 
you see web pages and let you join online compe¬ 
titions. Of course, if you show up wearing a t-shirt 
advertising “rival browser technology,” they will 
frequently go bright red in the face, lose the power 
of speech, and start farting a lot. 

Sometimes, if I am not in a hurry, I will do some 
tests. After identifying that the page in question 
has failed with Safari, I will try Firefox, then Mozilla, 
then Microsoft Internet Explorer for Mac. If I am 
really sadistic, and the page still fails to function, I will start Virtual PC 
and basically do the same tests again. There was one page adver¬ 
tising a new show by Carlotta (the Australian drag artiste) that I could 
only see on MSIE 6, on Windows XP on a Windows box. That was one 
picky web page. 

Now bluntly, as far as I am concerned, the occasional FrontPage- 
coded page is the one real justification for keeping a Windows 
machine around the house. Of course, when Apple announced that 
the Intel Macs would, through Boot Camp, be able to run Windows, a 
lot of the Mac faithful went red in the face and started farting. My first 
response was that it would make those picky web sites accessible to 
me with my having to go upstairs. Then I started thinking about playing 
certain games that those picky web sites make me want to play. You 
know. Those ones where you pump round after round into the dead 
and barely recognisable body of the guy you just shot with a bazooka. 
Those games. 


Hot Links 

www.parallels.com/ 

A new beta almost every week 

www.thesitewizard.com/webdesign/multiplebrowsers.shtml 

How to check web sites for compatibility with multiple browsers 


It seems strange to say that I am looking forward to Boot Camp, but I 
am. That said, from long experience with dual-booting machines, the 
idea of shutting down and rebooting into Windows (or Linux, with a 
slight amount of hackery) isn’t really that exciting. Then again. I suppose 
I could make a cup of tea, or something. Then again, I could abandon 
Boot Camp and have at the third party program Parallels Workstation, 
which allows simultaneous operating systems, without rebooting. That 
sort of program could seriously impair my productivity. 

So what does it all mean? The sudden release of Boot Camp was no 
doubt spurred by the fact that Parallels was near completion and that 
Apple knew that literally the last thing that it could afford was to appear 
to have lost control of its own hardware. After all, if a third party can 
“hack” the Apple Intel hardware and (erk) run Windows on it, Apple 
stops looking classy and starts looking wormy. 

At a guess, from experience, I would say that a future version of 
Boot Camp will not require rebooting to switch 
operating systems. So, more games will be sold, 
more badly coded web sites will be accessible, 
potential switchers will lose another reason not to 
jump, and Apple will release Leopard (OS X.5) at 
almost exactly the same time as Microsoft 
releases Vista. Right after that, Steve Jobs and 
Bill Gates, each covered with mud, will fight bare¬ 
fisted, to the death, in a flaming volcano, while 
making leaden witticisms. 

Will life as we know it on Earth cease to exist? No. Well, not because 
of this, anyway. Do I think that this will give Microsoft a green light to 
empower even more wonkily-coded barely-functional web sites? 
Absolutely yes. At a guess, having Windows will be soon probably be 
the next best thing to compulsory on that front. Will Mac OS die out 
in the face of the all powerful might of Windows? No. I don’t think it 
will. People are, by and large, pretty dumb, but they aren’t quite that 
dumb. Yet. Most importantly, will everyone’s quality of life be improved? 

Well, I think mine will. I think Apple shareholders won’t have anything 
to complain about. The people who write shock horror headlines will 
probably get raises and the world’s web developers can finally 
abandon their (albeit slight) pretence of multi-browser functionality in 
favour of more gaudy, twitchy, animated, graphics. 

I feel ... interested. 

Alex Rieneck has been a technology commentator since the days 
of the bone abacus. 



You wont need a Soapbox to reach all the 
3D, Digital Photography, Graphics and Publishing 

software you want: Read the full details, view screenshots, 
download demos and buy online. Just visit the one site 
that has the largest range of MacOSX software in Australia... www.xclusive.com.au 
















Streamline 

Your 

Business 


particlesystems 


streamline 


Finally, the job management 
software every Production 
Manager in the creative 
business has been waiting for. 

Particularly suited to designers, advertising 
agencies, print houses and pre-press 
specialists, Streamline is the latest in job 
management software from Particle Systems. 

It revolutionises the way a creative business 
works with its clients. 

Streamline software allows you to track jobs, 
time, costs, clients and profitability throughout 
every process of your business, enabling you 
to increase productivity, billing time, 
management controls and bottom line 
profitability. 

Streamline is extremely easy to use and 
simultaneously operates on both Macintosh 
and Windows operating systems. It is an 
expandable multi-user system that caters for 
multi-site operations. 

Considering the power and features of the 
software, it is very economical to implement 
and grows easily with your business. 

Streamline will help you increase productivity 
and bottom line profits. 



Comments from Streamline Clients 

“We love the seamless integration of quoting, time tracking 
and invoicing. Each project manager can easily generate 
quotes and invoice as soon as the project is complete. The 
team at Particle Systems made installation and training a 
breeze” 

PAUL FAIRBAIRN - Managing Director - iMagic 

“The time savings have allowed Q to focus on the areas of 
the business that people value. To be creative and not to 
focus on account and back end detail which Streamline 
has eliminated. ” 

DARYL PETERSON - Production Manager - Q Brand Agency 

“Streamline has delivered real time information to our 
finger tips. ” 

STEVE MATTHEW S - Director - Excel Digital Print 

“Streamline combined with its online companion Fasttrack 
has given us an edge over our competition, providing real 
time information to our staff and clients as and when they 
need it. ” 

IAN SATTERTHWAITE - GM Packaging Prepress Specialists 


Call or email Designwyse now for a 
FREE Streamline information pack, 
price list, or demonstration. 


Authorised Reseller 


www.designwyse.com.au dwsales@designwyse.com.au 
MELBOURNE 9706 8858 FREECALL 1800 334 684 

4/200 Princes Highway Dandenong VIC 3175 



Professional Computer Solutions 


DWMWSL0606 







CIP3851/MW 



The PIXMA MP830 All-in-One - it’s an office in a printer. 

If you have a small business or home office, the PIXMA MP830 All-in-One is your perfect personal 
assistant. It prints, faxes, copies, scans and increases productivity, but it won’t make you a coffee. 
So while you’re making a coffee, let the MP830 organise your paperwork. The Auto Duplex ADF 
allows you to copy or scan double-sided documents, without you having to manually turn the 
page over - think of the time you’ll save. Not to mention the print speed - up to 30ppm in black and 
24ppm in colour. Plus, the dual paper path allows the MP830 to hold up to 300 pages or the freedom 
to move between different paper stocks and sizes at the touch of a button. And because it’s a 
„ - - Canon, you know that your documents and photographs will be of the highest 
■ quality every time. For more information visit canon.com.au or call 1800 021 167 


✓ AUTO DUPLEX ADF 


✓ PRINTS ON CDS & DVDS 


✓ PRINTS UP TO 9600X2400DPI 


✓ COST SAVING INDIVIDUAL 
INK TANKS 


advanced simplicit; 















